
OFFICIAL NOTICE AND AGENDA 

There will be a Regular meeting of the City of Stoughton Utilities Committee on Monday, October 17, 

2016 to be held at 5:30 p.m. in the Edmund T. Malinowski Board Room of the Stoughton Utilities 

Administration Office in the Stoughton Utilities Building, 600 S. Fourth Street, Stoughton, WI 53589 

 

AGENDA: 

 

Call To Order. 

Stoughton Utilities Committee Consent Agenda.  (All items are considered routine and will be enacted 

upon by one motion.  There will be no separate discussion of these items unless a Stoughton Utilities 

Committee member so requests, in which event the item will be removed from the consent agenda 

and be considered on the regular agenda.)  (Action.) 

a) Stoughton Utilities Payments Due List Report.   

b) Draft Minutes of the September 19, 2016 Regular Stoughton Utilities Committee Meeting.  

c) Stoughton Utilities August 2016 Financial Summary.   

d) Stoughton Utilities August 2016 Statistical Information.   

e) Stoughton Utilities Communications.   

f) Stoughton Utilities Committee Annual Calendar.   

g) Stoughton Utilities September 2016 Activities Report. 

BUSINESS: 

 

1. Status of the Stoughton Utilities Committee Recommendation(s) to the Stoughton Common 

Council.  (Discussion) 

2. Agreement For Disposition Of Available Borrow At The Stoughton Utilities West Electric 

Substation Property.  (Action) 

3. New Stoughton Utilities Customer Service Technician.  (Discussion) 

4. WPPI Energy Orientation.  (Discussion.)   

5. Stoughton Utilities Committee Future Agenda Item(s).  (Discussion) 

6. Tour Of The Stoughton Utilities North Electric Substation.  (Discussion.) 

ADJOURNMENT: 

Mayor Donna L. Olson, Chairperson  

Stoughton Utilities Committee  

October 11, 2016 

Notices Sent To: 

Mayor Donna L. Olson, Chair 

Alderperson Michael Engelberger, Liaison to the Stoughton Common Council 

Alderperson Greg Jenson, Vice-Chair and Alternate Liaison to the Stoughton Common Council 

Stoughton Utilities Committee Citizen Member David Erdman 

Stoughton Utilities Committee Citizen Member John D. Kallas 

Stoughton Utilities Committee Citizen Member Alan Staats 

Stoughton Utilities Director Robert P. Kardasz, P.E. 

Stoughton Utilities Assistant Director Brian R. Hoops 

Stoughton Utilities Operations Superintendent Sean Grady 

Stoughton Utilities Finance and Administrative Manager Kim M. Jennings, CPA 

 



cc: Stoughton Common Council Members 

 Strand Associates, Inc. Project Manager Mark A. Fisher, P.E. 

 Forward Development Group Development Manager Dennis Steinkraus 

 Stoughton City Attorney Matthew P. Dregne 

 Stoughton Utilities Wastewater System Supervisor Brian G. Erickson 

 Stoughton City Clerk Lana Kropf 

Stoughton Utilities and Municipal Electric Utilities of Wisconsin Safety Coordinator Andrew Paulson 

WPPI Energy and Stoughton Utilities Energy Services Representative Cory Neeley 

Stoughton Leadership Team 

Oregon Observer, Stoughton Newspapers, and Wisconsin State Journal 

 

IMPORTANT:  FOUR MEMBERS ARE NEEDED FOR A QUORUM:  If a Stoughton Utilities Committee 

member encounters a situation that may affect your scheduled participation, please contact Robert Kardasz 

or Brian Hoops at 877-7423 or 877-7412 respectively prior to 5:30 p.m. or via email at 

RKardasz@stoughtonutilities.com or BHoops@stoughtonutilities.com respectively. 

 

It is possible that members of, and possibly a quorum of members of other committees of the Common 

Council of the City of Stoughton may be in attendance at the above-mentioned meeting to gather information.  

No action will be taken by any such group(s) at the above-mentioned meeting other than the Stoughton 

Utilities Committee consisting of Mayor Donna Olson, Alderperson Michael Engelberger, Alderperson Greg 

Jenson, Citizen Member David Erdman, Citizen Member John Kallas, and Citizen Member Alan Staats.     

 

Please note that items taken on the Consent Agenda will not be discussed.  Any individual Stoughton Utilities 

Committee member may request an item be removed from the consent. 

 

Upon reasonable notice, efforts will be made to accommodate the needs of disabled individuals through 

appropriate aids and services.  For information or to request this service, please contact the Stoughton Utilities 

Director at (608) 877-7423. 

 

An expanded meeting may constitute a quorum of the Common Council. 

 

Current and past Stoughton Utilities Committee documents, including meeting notices, meeting packets, and 

meeting minutes, are available for public download at http://stoughtonutilities.com/uc. 
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600 South Fourth Street 


P.O. Box 383 
Stoughton, WI  53589-0383 


Serving Electric, Water & Wastewater Since 1886 


 


Date:  October 11, 2016 


 


To:  Stoughton Utilities Committee 


 


From:  Robert P. Kardasz, P.E. 


  Stoughton Utilities Director 


 


Subject: Status Of The Stoughton Utilities Committee Recommendation(s) To The 


Stoughton Common Council. 


 


The following items from the September 19, 2016 Regular Stoughton Utilities Committee 


Meeting were acted upon by the Stoughton Common Council:  


 


Consent Agenda: 


 


 Stoughton Utilities Payments Due List. 


 Stoughton Utilities Committee August 15, 2016 Regular Meeting Minutes. 


 Stoughton Utilities July2016 Financial Summaries. 


 Stoughton Utilities July 2016 Statistical Worksheet. 


 


cc: Brian R. Hoops 


Stoughton Utilities Assistant Director 


 


 


 








 
600 South Fourth Street 


P.O. Box 383 
Stoughton, WI  53589-0383 


Serving Electric, Water & Wastewater Since 1886 


 


Date:  October 11, 2016  


 


To:  Stoughton Utilities Committee 


 


From:  Robert P. Kardasz, P.E. 


  Stoughton Utilities Director 


 


Subject: Agreement For Disposition Of Available Borrow Material At The 


Stoughton Utilities West Electric Substation Property. 


 


The Forward Development Group, LLC (Group) is purchasing fill from the Stoughton 


Utilities’ property located at 3201 McComb Road for a payment of $1.00, the removal of 


all structures, the abandonment of the existing well, and the performance of final grading 


including topsoil placement, seeding, mulching and stabilization, to accommodate the 


future construction of the West Electric Substation property scheduled to start during the 


second quarter of 2017. 


 


The Group is proposing to extend the agreement past October 15, 2016 to November 23, 


2016.  I have discussed this with City Attorney Dregne.  It is requested that the Stoughton 


Utilities Committee approve this time extension and recommend it to the Stoughton 


Common Council on October 25, 2016.   


 


Encl. 


 


cc: Bruce W. Beth, P.E. -  Forster Electrical Engineering 


 


Matthew P. Dregne - Stoughton City Attorney 


 


 Mark A. Fisher, P.E. - Strand Associates, Inc. 


 


Sean O Grady - Stoughton Utilities Operations Superintendent 


 


Brian R. Hoops - Stoughton Utilities Assistant Director 


 


Kim M. Jennings, CPA - Stoughton Utilities Finance and Administrative Mgr. 


 


Rodney J. Scheel - Stoughton Planning and Development Director 


 


Dennis Steinkraus - Forward Development Group Development Manager 











AG F'OR DISPOSITION OF AVAII,ABLE BORROW MATERIAL


THIS AGREEMENT FOR DISPOSITION OF AVAILABLE BORROV/ MATERIAL


(this "Aqreement") is entered into by and between the City of Stoughton (the "Citv") and


Forward Development Group, LLC, a Wisconsin limited liability company ("Purchaser"), as of


the!(ta day of 4, 
".,o 


l- ,2015 (the "Effective Date")
U


RECITALS:


WHEREAS, the City owns certain real property located at 3207 McComb Road in the


ciry of stoughton (Parcel No. 281/0510-121-8051-2) (the "Citv Property"); and


WHEREAS, Stoughton Utilities desires to construct an electric substation on the City


Property; and


WHEREAS, preliminary grading plans developed by the Purchaser indicate that the City


Property has approximately 210,000 cubic yards of available borrow material (the "Available


Borrow Material"); and


WHEREAS, Purchaser is willing to acquire the Available Borrow Material from the City


and remove the Available Borrow Material from the Cþ Property on the terms and conditions


set forth herein; and


WHEREAS, the Common Council of the City of Stoughton has adopted a resolution


declaring the Available Borrow Material as surplus and authorizing the execution of this


Agreement.


AGREEMENT:


NOV/ THEREFORE, in consideration of the foregoing recitals, the covenants and


conditions set forth herein, and other good and valuable consideration, the receipt and


sufficiency of which is hereby acknowledged, the City and the Purchaser hereby agree as


lollows:


1. Recitals. The recitals set forth above are incorporated as part of this Agreement'


Z. Purchase And Sale. Purchaser hereby purchases the Available Borrow Material


from the City-and the City hereby sells and conveys the Available Borrow Material to the


Purchaser.


3. Consideration. In addition to the sum of One Dollar paid to the City, the


Purchaser shall faithfully perform the work set forth in Section 4 (the '¡Work") below, at


Purchaser's sole cost and expense, as a material part of the consideration paid by Purchaser to


the City for the Available Borrow Material.
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4. Purchaser's Obliqations.


a. Approval of Storting Date and Completion Deadline. No land


disturbances or Work shall begin without the Director of Stoughton Utilities' (the "Director")
approval of a starting date and schedule which shall be submitted by the Purchaser to the


Director a minimum of 20 calendar days before the Work is scheduled to begin. The Work shall


be completed not later than the earlier of 90 days after the approved starting date, or October 15,


2016 (the "Completion Deadline"). The Completion Deadline may be extended upon written
approval granted by the Director. No damages may be recovered by the Purchaser or any person


against the City for delay in completion of the Work.


b. Plans and Specificotions. All Work shall be performed and completed in
accordance with the following described plans and specifications (the "Plans"): Sheet Number
205 - Mass Grading Plan Off Site Borrow Area West, prepared by JSD Professional Services,


Inc., bearing an "issued for bid date" of 4ll3ll5; SheetNumber 206 - Mass Grading Plan Off
Site Borrow Area East, prepared by JSD Professional Services, Inc., bearing an "issued for bid
date" of 4113115.


c. Removal of Availøble Borrow Material. Purchaser shall remove the


Available Borrow Material from the City Property in accordance with the Plans. Purchaser shall


be responsible for providing appropriate contractor oversight while work is being performed at


the City Property.


d. Existing Structures. Purchaser shall be responsible for removal of all
existing structures from the Cþ Property in accordance with the Plans and applicable law.


e. Cleaning and Grubbing. Purchaser shall perform any necessary clearing


and grubbing of the City Property in order to perform the work contemplated in this Agreement.


f. Grading and surface restoratíon. Following removal of the Available


Borrow Material, Purchaser shall grade the City Property, including topsoil replacement,


seeding, mulching, and soil stabilization, in accordance with the Plans. Specifically, the


Purchaser:


i. shall strip existing topsoil prior to placing compacted material


withinthe fill sections ofthe City's Property;


ii. shall provide a minimum topsoil thickness of six (6) inches.


iii. shall stabilize lhe borrow area with acceptable vegetation (cover


crop) to limit erosion of soil during winter months. If schedule and weather


conditions do not allow a cover crop to be established prior to winter, application
of a polymer for erosion control will be required. All erosion damage and areas


where vegetation did not establish shall be addressed when weather conditions


allow in the spring of 2016.
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g. Private þTell Abandonmènt. The Purchaser shall properly abandon the


private well on the City Property. Upon abandoning the private well, the Purchaser shall provide


a well abandonment report to the Director for review and approval'


h. Access. Purchaser shall obtain any temporary access permit that may be


required by the Wisconsin Department of Transportation prior to commencing any work on the


City Property. At all times while work is being conducted on the City Property pursuant to this


Agreement, Purchaser shall operate and maintain required traffic control measures.


i. Permits and Approvals. Purchaser shall obtain, at its sole cost and


expense, any permits or approvals necessary to accomplish the work set forth in this Agreement'


Specifically, Purchaser shall be responsible for obtaining and maintaining all erosion control and


stormwater management permits required by applicable laws or regulations to perform the Work


under this Agreement.


j. Acceptance. After the Work has been completed, and within 10 days after


receiving written notice that the Purchaser desires the City to inspect the Work, the Director or


his designee shall inspect the Work and, if acceptable to the Director, the Director shall certify


such completed Work as being in compliance with this Agreement. Certification by the Director


does not constitute a waiver by the City of the right to take action on account of any failure to
properly complete the Work. Before obtaining certification of the Work, Purchaser shall present


to the Director valid lien waivers from all contractors and subcontractors performing the'Work.


The City will provide timely notice to the Purchaser whenever inspection reveals that the Work


does not "orfo* to the required standards and specifications or is otherwise defective. The


Purchaser shall have 30 days from the issuance of such notice to cure the defect. Ifthe Purchaser


is unable to cure the defect within 30 days due to an event or circumstance beyond the


reasonable control of and without the Purchaser's fault, neglect or negligence, the time to cure


the defect shall be extended for such time as the event or circumstance preventing cure is


removed.


k. Surety. Before commencing any work on City Property, and before a


starting date will be approved, the Purchaser shall provide a letter of credit to the City to secure


complátion of the 'Work. The requirement to provide a letter of credit may be satisfied in one of
two ways, as follows, and subject to the requirements set forth below:


i. Purchaser may provide a letter of credit to the city in the amount


of $70,000, to secure the completion of the Work under this Agreement.


ii. Purchaser and the City are parties to the Second Amended and


Restated Agreement to Undertake Development (Kettle Park West Development),


entered into as of June 9,2015 (the "Development Agreement"). Section B.l.(m)
of the Development Agreement requires Purchaser to provide a letter of credit


(the "Construction Letter of Credit) to the City to secure the completion of certain


work under the Development Agreement. If the Construction Letter of Credit


expressly secures the completion of the Work under this Agreement, then the
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Construction Letter of Credit may be provided to satisfu Purchaser's obligation to
provide a letter of credit under this Agreement.


iii. The letter of credit shall be in a form acceptable to the City
Attorney, and shall be issued by an entity that is acceptable to the Director. The
Letter of Credit shall be payable to the Cþ and shall be conditioned upon and
guarantee to the City the performance by the Purchaser of Purchaser's obligations
to timely complete the Work under this Agreement.


iv. Pavment under Letter of Credit. The Letter of Credit shall be


payable to the City at any time upon presentation of (1) a sight draft drawn on the
issuing Bank in the amount to which the City is entitled to draw pursuant to the


terms of this Agreement; (2) a written statement by the Director or another City
official that the City is entitled to draw on the Letter of Credit; and (3) the original
Letter of Credit.


v. Accounting. Purchaser may inspect the City records of payments


made using the Letter of Credit upon request at reasonable times. However, the
City retains the exclusive right to determine, among other things, questions of
design, specifications, construction cost, performance, contract compliance, and


payment in connection with the Work. In the absence of fraud or palpable error


on the part of the City, the City's decisions on all such matters shall control and


shall be final.


vi. Notice of Expiration. Purchaser agrees to provide written notice of
the expiration of any Letter of Credit or replacement Letter of Credit provided for
herein not less than 60 days before its expiration by sending written notice to the
City. The Letter of Credit shall be renewed at least 30 days before its expiration
date, or any renewal dafe, until the Director has certif,red that the Work has been


completed.


vii. Remedies Not Exclusive. The remedies provided in this Section
are not exclusive. The City may use any other remedies available to it under this
Agreement, or any remedies available in law or equity in addition to, or in lieu of,
the remedies provided in this Section.


L Compliance with Laws and Regulations. In the performance of all work
required of Purchaser under this Agreement, Purchaser shall be solely responsible for
compliance with all applicable laws and governmental regulations.


m. Insurance. Purchaser shall maintain a policy of general liability insurance,


in an amount not less than Two Million Dollars ($2,000,000) naming the City as an additional
insured. Purchaser shall provide the City with a cefüftcate of insurance evidencing the required


coverage prior to commencing arry work on the City Property.


n. Reimbursement of City Consulting Fees. The Purchaser shall pay to the


City, immediatety following presentation of a written request for payment, all legal, engineering
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and other consulting fees, costs and expenses incurred by the City in connection with the review
and approval of plans and specifrcations for the 'Work, inspections of the Work, and the


negotiation and preparation of this Agreement. Purchaser agrees that the City has incurred legal


fees in the negotiation and preparation of the Agreement totaling $2,590 through June 30, 2015.
Legal fees incurred after June 30, 2015, and all other consulting fees, shall be the actual cost to


the City based on submitted invoices.


5 Soils. City is liable for any and all contaminated soils, if any,


located on the City Property that was present prior to execution of this Agreement.


Notwithstanding anything to the contrary set forth herein, any such contaminated soils shall not


be part of the Available Borrow Material being conveyed to Purchaser and, upon discovery,


Purchaser will provide the City with written notification so the City caî affaîge for appropriate


remediation or disposal of any such contaminated soils.


6. Notices. Any notice required by this Agreement shall be deemed effective given


in writing and personally delivered or mailed by U.S. Mail as follows:


To Purchaser: Dennis Steinkraus
Kettle Park West, LLC
161 Horizon Drive, Suite 1014
Verona, V/I 53593


with a copy to: Daniel A. O'Callaghan
Michael Best & Friedrich LLP
1 S. Pinckney St., Ste. 700
Madison, WI 53703


To the City Robert P. Kardasz, P.E.
Stoughton Utilities
600 South Fourth Street
P.O. Box 383
Stoughton, WI 53589-03 83


with a copy to: Matthew P. Dregne
222W. WashingtonAvenue, Suite 900


P.O. Box 1784
Madison, WI 537 01-1,7 84


7. Miscellaneous Provisions.


a. Binding Effect / Assignment. The obligations of Purchaser and the City
under this Agreement shall be binding on their respective successors and assigns. Purchaser


shall be permitted to assign this Agreement to an affiliate under common ownership and shall be


permitted to make a collateral assignment of this Agreement to a lender or other secured party,


provided, however, that no such assignment shall constitute a release of Purchaser from the


obligations and liabilities under this Agreement. Any unauthorized assignment is prohibited.
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b. No Waiver. No waiver of any provision of this Agreement shall be


deemed or constitute a waiver of any other provision, nor shall it be deemed or constitute a
continuing waiver unless expressly provided for by a written amendment to this Agreement
signed by both the City and Purchaser, nor shall the waiver of any default under this Agreement
be deemed a waiver of any subsequent default or defaults. Either party's failure to exercise any


right under this Agreement shall not constitute the approval of any wrongful act by the other
party hereto.


c. Amendment/Modffication. This Agreement may be amended or modified
only by a written amendment approved and executed by the City and Purchaser.


d. Remedies upon Default. A default is defined herein as a party's breach of,
or failure to comply with, the terms of this Agreement and the failure to cure such breach within
thirty (30) days after the date of written notice from the non-defaulting party, or such longer
period of time as may be required to cure the alleged default so long as the party receiving notice
is diligently pursuing a cure. The parties reserve all remedies at law or in equity necessary to
cure any default or remedy any damages or losses under this Agreement. Rights and remedies


are cumulative, and the exercise of one or more rights or remedies shall not preclude the exercise


of other rights or remedies.


e. Entire Agreement This written Agreement shall constitute the entire
agreement between Purchaser and the City concerning the subject matter set forth herein, as of
the date hereof.


f. Severability. If any part, term, or provision of this Agreement is held by
the courts to be illegal or otherwise unenforceable, such illegality or unenforceability shall not
affect the validity of any other part, term, or provision and the rights of the parties will be


construed as if the invalid part, term, or provision was never part of the Agreement


g. Indemnification. Purchaser, and its successors and assigns, shall


indemnifii, hold harmless and defend the City and its officers, agents and employees, including
but not limited to any engineering consultant used by the City in connection with this Agreement
or Work, from any and all liability suits, actions, claims, demands, losses, costs, damages and


expenses or liabilities of every kind and description, including attorney costs and fees, for claims
of any character including liability and expenses in connection with the loss of life, personal


inju.y or damage to property, or any of them, brought because of any injuries or damages


received or sustained by any persons or property on account of or arising out of or occasioned


wholly or in part by any act or omission on Purchaser's part or on the part of its agents,


contractors, subcontractors, invitees or employees, occurring on the City Property in the
performance of Purchaser's obligations under this Agreement, except as are a result of the gross


negligence or willful misconduct of any officer, agent or employee of the City and except as


related to Purchaser's discovery of any pre-existing environmental contamination on the City
Property.


h. Ratffication. Purchaser hereby approves and ratifies all actions taken to


date by the City, its officers, employees and agents in connection with this Agreement.
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i. Compliance with Laws. Purchaser shall comply with all federal, state and


local laws with respect to the Plat and the Project, including but not limited to laws governing


building and construction, the environment, nondiscrimination, and employment and contracting
practices, to the extent they are applicable.


j. No Partnership. The City does not, in any way or for any pu{pose,


become apartner, employer, principal, agent or joint venturer of or with Purchaser.


k. Good Faith. Both parties to this Agreement shall exercise good faith in
performing any obligation that party has assumed under the terms of this Agreement including,
but not limited to, the performance of obligations that require the exercise of discretion and
judgment.


t.
state of 'Wisconsin.
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Applicable Law. This Agreement shall be construed under the laws of the


m. No Private Right or Cause of Action. Nothing in this Agreement shall be


interpreted or construed to create any private right or any private cause of action by or on behalf


ofany person not a party hereto.


n. Term. This Agreement shall continue in full force and effect until such


time as Purchaser has completed all of Purchaser's obligations under Section 4 above. If the


Development Agreement terminates pursuant to Section E of the Development Agreement, then


this Agreement shall also terminate. The provisions of Section 7.g. above shall survive the


termination of this Agreement.


o. Construction of Agreement. Each party participated fully in the drafting of
each and every part of this Agreement. This Agreement shall not be construed strictþ in favor of
or against either party. It shall be construed simply and fairly to each party.


p. Force majeure. Neither party shall be in default with respect to any


obligation hereunder to the extent that the failure to timely perform such obligation is due to an


Force Majeure Event. For the putpose of this Agreement, "Force Majeure Event" means any


circumstance not within the reasonable control of the party affected, but only if and to the extent


that (i) such circumstance, despite the exercise of reasonable diligence and the observance of
commercially reasonably practice, cannot be, or be caused to be, prevented, avoided or removed


by such party, and (ii) such circumstance materially and adversely affects the ability of the party


to perform its obligations under this Agreement, and such party has taken all reasonable


precautions, due care and reasonable alternative measures in order to avoid the effect of such


event on the party's ability to perform its obligations under this Agreement and to mitigate the


consequences thereof.


[Signature pages follow.]
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IN WITNESS UIHEREOF, the pa,rties hereto have executed this Agreement as of the
year and date first set forth above, and by so signing this.A.greement, certify that they have been


duly authorizndby their respective entities to execute this Agreement on theirbehalf.


CTTY:
CITY OF STOUGHTON
Dane County, WÌsconsin


B
Donna Olson, Mayor


ATTEST:


LanaC. kopf, City Clerk


Approved as to Form:


P. Dregnq
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PURCHASER:
FORWARD DEVELOPMENT GROUP, LLC


B
Jenkins, artner
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600 South Fourth Street 


P.O. Box 383 
Stoughton, WI  53589-0383 


Serving Electric, Water & Wastewater Since 1886 


 


Date:  October 11, 2016  


 


To:  Stoughton Utilities Committee 


 


From:  Robert P. Kardasz, P.E. 


  Stoughton Utilities Director 


 


Subject: New Stoughton Utilities Customer Service Technician. 


 


Stoughton Utilities has hired Brandi D. Yungen as a new Utilities Customer Service 


Technician.  Ms. Yungen has customer service experience and is a resident of Janesville.   


 


Encl. 


 


cc: Brian R. Hoops 


Stoughton Utilities Assistant Director 


 


Sean O Grady 


 Stoughton Utilities Operations Superintendent 


 


Kim M. Jennings, CPA 


Stoughton Utilities Finance and Administrative Manager 


 







Thursday, September 29, 2016


Utilities Committee


Utilities Planning Division


Journeyman Lineman


Cory NeeleyDonald L. Hanson


Bryce A. Sime


Scott S. GradyVacant


Operations Superintendent


Metering Lead Journeyman 


Lineman


Certified Water & Wastewater 


Operator / Meter Technician


Technical Operations Division Wastewater System Division Water System Division


Wastewater System Supervisor


Scott W. Gunsolus


Lead Certified Water Operator


Andrew Paulson


WPPI Energy Services Rep.


Electric System Division


Martin O. Seffens


Engineering TechnicianElectric System Supervisor


Tyler S. Harding


Erin N. Goldade


Water Operator


Collections Technician


Accountant II


Carol A. Cushing


Billing & Metering Specialist


Shannon R. Gunsolus Kent F. Thompson


Certified Water Operator


Operator


Phillip O. Linnerud


Kevin S. Hudson


Robert P. Kardasz, P.E.


Utilities Director


John G. Glick


Donna Olson


Mayor
Common Council


Sean O Grady


Brian G. Erickson


Kim M. Jennings, CPA


Finance & Administrative Manager


Brian R. Hoops


Assistant Utilities Director


MEUW Safety Coordinator


Apprentice Lineman


Cory M. Hestekin


GIS Analyst


Louis S. Rada


Brandi D. Yungen


Customer Service Technician


Journeyman Lineman


Brian R. Scheel


Apprentice LinemanOperator


Andrew C. Ruder


Apprentice Lineman


Apprentice Lineman


Steven B. Hartman


Advanced Certified Operator / 


Laboratory Technician


Phillip J. Zweep








 
600 South Fourth Street 


P.O. Box 383 
Stoughton, WI  53589-0383 


Serving Electric, Water & Wastewater Since 1886 


 


Date:  October 11, 2016 


 


To:  Stoughton Utilities Committee 


 


From:  Robert P. Kardasz, P.E. 


  Stoughton Utilities Director 


 


Subject: WPPI Energy Orientation. 


 


WPPI Energy is offering a morning orientation session on Thursday, November 3, 2016 


from 8:30 am to 12:30 pm at their headquarters in Sun Prairie, WI.  Please let me know if 


you are interested in participating and I will register you.  Transportation or a mileage 


allowance is available. 


 


Encl. 


 


cc: Brian R. Hoops 


Stoughton Utilities Assistant Director 


 


 







WWW.WPPIENERGY.ORG


ORIENTATION TO 
WPPI ENERGY


Contact Information
Kayla Pierce  
Marketing & Outreach Coordinator 
608-834-4537  |  Fax: 608-837-0274 
kpierce@wppienergy.org


Join us for a half-day educational program about our joint action agency. Any member utility employees, 
officials and governing body leaders are encouraged to attend this information session. In the general 


session, attendees will learn more about:


•	 Ownership in WPPI
•	 Value of public power
•	 Power supply resources and operations
•	 Advocacy/leadership
•	 Programs and support services


»» Advanced metering and data management


»» Customer communications
»» Electric costs and rates
»» Electric distribution system services
»» Energy efficiency and renewable energy programs


•	 Tour of the building and Systems 	
Operations Center


Thursday, November 3
WPPI Energy • Conference Center 


1425 Corporate Center Drive • Sun Prairie, WI 53590


Utility/Community


Name	 Title


Name	 Title


Name	 Title


Interested in attending the orientation? 
Simply fill out the RSVP below and return by fax or email to Kayla Pierce at WPPI Energy.


FAX:  
608-837-0274


EMAIL:  
kpierce@wppienergy.org


ONLINE:  
www.wppienergy.org/orientation


RSVP by Friday, 
June 3


8:30 a.m.	 Continental Breakfast
9:00 a.m.	 Program
12:30 p.m.	 Lunch












 
600 South Fourth Street 


P.O. Box 383 
Stoughton, WI  53589-0383 


Serving Electric, Water & Wastewater Since 1886 


 


Date:  October 11, 2016  


 


To:  Stoughton Utilities Committee 


 


From:  Robert P. Kardasz, P.E. 


  Stoughton Utilities Director 


 


Subject: Stoughton Utilities Committee Future Agenda Item(s). 


 


This item appears on all agendas of Committees of the City of Stoughton.   


 


cc: Brian R. Hoops 


Stoughton Utilities Assistant Director 


 


 








 
600 South Fourth Street 


P.O. Box 383 
Stoughton, WI  53589-0383 


Serving Electric, Water & Wastewater Since 1886 


 


Date:  October 11, 2016  


 


To:  Stoughton Utilities Committee 


 


From:  Robert P. Kardasz, P.E. 


  Stoughton Utilities Director 


 


Subject: Tour of the Stoughton Utilities North Electric Substation. 


 


A tour of the Stoughton Utilities North Electric Substation on CTHB is scheduled to take 


place immediately following the October 17, 2016 Stoughton Utilities Committee 


Meeting.   


 


cc: Sean O Grady 


 Stoughton Utilities Operations Superintendent 


 


Brian R. Hoops 


Stoughton Utilities Assistant Director 
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Wednesday, October 05, 2016
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7430Company:


VO for check batch: 307159EP001289 516 WELLS FARGO BANK9/13/2016  29,478.01


AT&T-Sept Ach/AT&T-Sept Ach/AT&T-Sept AchHC001290 952 AT&T9/30/2016  172.47


Alliant Energy-Sept Ach/Alliant Energy-Sept 


Ach/Alliant Energy-Sept Ach/Alliant Energy-Sept 


Ach/Alliant Energy-Sept Ach/Alliant Energy-Sept 


Ach


HC001291 003 Alliant Energy - Ach9/30/2016  249.37


EBC-Sept Ach/EBC-Sept Ach/EBC-Sept 


Ach/EBC-Sept Ach


HC001292 002 Employee Benefits Corp - Ach9/30/2016  719.28


Delta Dental - Sept Ach/Delta Dental - Sept 


Ach/Delta Dental - Sept Ach


HC001293 001 Delta Dental - Ach9/30/2016  1,236.04


First Data Charges-Sept Ach/First Data 


Charges-Sept Ach/First Data Charges-Sept 


Ach/First Data Charges-Sept Ach


HC001294 421 FIRST DATA CHARGES9/30/2016  30.52


Gordon Flesch-Sept Ach/Gordon Flesch-Sept 


Ach/Gordon Flesch-Sept Ach/Gordon Flesch-Sept 


Ach


HC001295 856 GORDON FLESCH COMPANY, INC.9/30/2016  128.54


Charter-Sept Ach/Charter-Sept Ach/Charter-Sept 


Ach/Charter-Sept Ach


HC001296 547 Charter Communications-Ach9/30/2016  415.61


TDS- Sept Ach/TDS- Sept Ach/TDS- Sept 


Ach/TDS- Sept Ach


HC001297 007 TDS Metrocom - Ach9/30/2016  463.31


Us Cellular - Sept Ach/Us Cellular - Sept Ach/Us 


Cellular - Sept Ach


HC001298 004 Us Cellular - Ach9/30/2016  508.19


Client Analysis-Sept Ach/Client Analysis-Sept 


Ach/Client Analysis-Sept Ach/Client Analysis-Sept 


Ach


HC001299 020 Wells Fargo Bank-Ach9/30/2016  9,449.91


State Taxes-Sept Ach/State Taxes-Sept AchHC001300 008 Payroll  State Taxes - Ach9/30/2016  6,735.39


Dept of Rev-Sept Ach/Dept of Rev-Sept AchHC001301 010 WI Dept. of Revenue Taxpayment-Ach9/30/2016  63,599.73


Assoc Bank-Sept AchHC001302 015 Associated Bank-Ach9/30/2016  23,681.25


Federal Taxes-Sept Ach/Federal Taxes-Sept 


Ach/Federal Taxes-Sept Ach/Federal Taxes-Sept 


Ach


HC001303 025 Payroll Federal Taxes- Ach9/30/2016  36,542.52
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WPPI -Renewable energy/WPPI -Buy Bacl Solar 


Credit/WPPI -Shared Savings/WPPI -Large 


Power/WPPI -Support/WPPI -Support/WPPI 


-Support


HC001304 009 WPPI9/30/2016  1,176,293.69


Utility services-qtr pedispherCK024492 362 UTILITY SERVICE CO., INC9/7/2016  4,985.50


Bk of Deerfield-Const RefundCK024493 902 BANK OF DEERFIELD9/7/2016  2,868.64


S Fitzgibbon-Customer RefCK024494 545 SUZANNE FITZGIBBON9/7/2016  497.64


Lab of Hygiene-Fluoride testsCK024495 675 WI STATE LABORATORY OF HYGIENE9/7/2016  25.00


Dunkirk-Aug DunkirkCK024496 781 DUNKIRK WATER POWER CO LLC9/7/2016  2,385.39


Wi Radiolog-customer refundCK024497 981 WISCONSIN RADIOLOGICAL LAB9/7/2016  127.06


Phase Three-Const refundCK024498 112 PHASE THREE ENERGY, LLC9/7/2016  1,931.36


J Nordlie-Const refundCK024499 238 JEAN NORDLIE9/7/2016  1,175.67


Kaeser-fall carnivalCK024500 779 KAESER AND BLAIR INC.9/7/2016  1,409.47


C Hestekin-Class reimbCK024501 646 CORY HESTEKIN9/7/2016  190.00


R Gander-Deposit Refund/R Gander-Deposit 


Refund/R Gander-Deposit Refund/R 


Gander-Deposit Refund


CK024502 051 RICKY GANDER9/12/2016  229.67


Midwest-Trenching/Midwest-Trenching/Midwest-Tre


nching


CK024503 290 MID-WEST TREE & EXCAVATION, INC9/12/2016  1,769.00


B Davis-Deposit RefundCK024504 588 BARBARA DAVIS9/12/2016  201.08


Dane Cnty-Copies/Dane Cnty-CopiesCK024505 636 DANE COUNTY SHERIFF'S OFFICE9/12/2016  5.78


Border States-inventory/Border 


States-Inventory/Border States-Inventory/Border 


States-Inventory/Border States-Supplies/Border 


States-supplies/Border States-Supplies


CK024506 327 BORDER STATES ELECTRIC SUPPLY9/12/2016  2,451.91


GS system-Scada Software/GS system-Scada 


Software/GS system-Scada Software


CK024507 378 GS SYSTEMS, INC.9/12/2016  2,409.73
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RWI Pipe-Ras pipingCK024508 554 RWI PIPE FABRICATORS, INC.9/12/2016  484.00


Posm-Software maint.CK024509 284 POSM SOFT LLC9/12/2016  1,500.00


Resco-Transformers/Resco-Supplies/Resco-Suppli


es/Resco-KPW 


project/Resco-Metering/Resco-Metering/Resco-Tool 


Parts/Resco-KPW 


project/Resco-Supplies/Resco-Inventory


CK024510 400 RESCO9/12/2016  11,885.57


Fearings-Data Cabling/Fearings-Data 


Cabling/Fearings-Data Cabling


CK024511 741 FEARING'S AUDIO-VIDEO SECURITY9/12/2016  757.48


LW Allen-Project suppliesCK024512 207 L.W. ALLEN, INC.9/20/2016  12,077.95


Midwest-Trenching/Midwest-Trenching/Midwest-Tre


nching/Midwest-Trenching


CK024513 290 MID-WEST TREE & EXCAVATION, INC9/20/2016  2,514.00


Stuart c Irby-KPW projectCK024514 355 STUART C IRBY CO.9/20/2016  5,844.70


Insights-Fuel/Insights-Fuel/Insights-FuelCK024515 451 INSIGHT FS9/20/2016  2,505.94


GLS Utility-August Locates/GLS Utility-August 


Locates/GLS Utility-August Locates


CK024516 727 GLS UTILITY LLC9/20/2016  4,447.50


Hydro Corp-Mcc 1 yrCK024517 967 HYDRO CORP9/20/2016  1,000.00


City Stoton-Sept Retirement/City Stoton-Sept 


Retirement/City Stoton-Sept Retirement


CK024518 131 CITY OF STOUGHTON9/20/2016  17,526.04


United Way-Sept United WayCK024519 293 UNITED WAY OF DANE COUNTY9/20/2016  60.00


Vining Sparks-SafekeepingCK024520 584 VINING SPARKS IBG, L.P.9/20/2016  60.00


Pitney Bowes-Purchase pwr/Pitney 


Bowes-Purchase pwr/Pitney Bowes-Purchase 


pwr/Pitney Bowes-Purchase pwr


CK024521 318 PITNEY-BOWES INC9/28/2016  924.96


Border States-Inventory/Border States-InventoryCK024522 327 BORDER STATES ELECTRIC SUPPLY9/28/2016  2,873.86


Am Conservation-nightlightsCK024523 385 AM CONSERVATION GROUP, INC.9/28/2016  705.00


Instant photo-16 fall festivalCK024524 449 INSTANT EXPRESSIONS PHOTO BOOTH RENTAL9/28/2016  500.00
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B Andre-Solar Credit refundCK024525 305 BRUCE ANDRE9/28/2016  181.78


Resco-Transformers/Resco-Inventory/Resco-Suppli


es


CK024526 400 RESCO9/28/2016  8,000.36


C Harkins-Solar Credit refundCK024527 858 CASEY HARKINS9/28/2016  538.20


J Post-Solar Credit RefundCK024528 158 JAMES POST9/28/2016  276.68


Energy Services-Customer RefCK024529 457 ENERGY SERVICES9/28/2016  12.44


S Felio-Solar Credit RefundCK024530 964 STEVE FELIO9/28/2016  385.57


B Hoops-Class reimb/B Hoops-mileage reimbCK101302 181 BRIAN HOOPS9/7/2016  135.93


Great West-Sept A Def CompCK101303 463 GREAT-WEST9/7/2016  3,525.00


R Kardasz-Class reimbCK101304 499 ROBERT KARDASZ9/7/2016  114.00


T Harding-Class ReimbCK101305 525 TYLER HARDING9/7/2016  190.00


C Hestekin-Class reimb/C Hestekin-Class reimbVC101306 646 CORY HESTEKIN9/7/2016  0.00


N Shore Bank-Sept A Def CompCK101307 731 NORTH SHORE BANK FSB9/7/2016  350.00


Cintas-Clothes cleaning/Cintas-Clothes 


Cleaning/Cintas-Bldg cleaning/Cintas-Bldg 


cleaning/Cintas-Clothes Cleaning/Cintas-Clothes 


cleaning/Cintas-Clothes cleaning/Cintas-Clothes 


Cleaning/Cintas-Bldg cleaning


CK101308 809 CINTAS CORPORATION #4469/7/2016  514.81


S Hartman-Exp reimbCK101309 880 STEVE HARTMAN9/7/2016  100.91


Forster-West Substation/Forster-Wes Sub 


Call/Forster-Technical assist/Forster-KWP 


Project/Forster-KPW project/Forster-Scada Design


CK101310 157 FORSTER ELEC. ENG.,INC.9/12/2016  19,475.60


M Seffens-Class reimbCK101311 175 MARTY SEFFENS9/12/2016  190.00
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B & H-South Sub Mowing/B & H-Taylor Ln 


Mowing/B & H-Water Tower Mowing/B & H-WW 


Mowing/B & H-Academy Mowing/B & H-South St 


Mowing/B & H-Van Buren Mowing/B & H-Admin 


Mowing/B & H-Cnty B Mowing/B & H-Admin 


Mowing/B & H-Admin Mowing


CK101312 519 B & H LAWN CARE9/12/2016  1,865.00


Cintas-Clothes Cleaning/Cintas-Clothes 


Cleaning/Cintas-Clothes Cleaning


CK101313 809 CINTAS CORPORATION #4469/12/2016  165.88


B Hoops-meal expCK101314 181 BRIAN HOOPS9/20/2016  200.00


Hanson Pest-Pest maint.CK101315 310 HANSON PEST MANAGEMENT9/20/2016  43.00


Great West-Sept B Def CompCK101316 463 GREAT-WEST9/20/2016  3,525.00


R Kardasz-Meal reimbCK101317 499 ROBERT KARDASZ9/20/2016  152.00


S Grady-Mileage/S Grady-Meal expCK101318 529 SEAN GRADY9/20/2016  172.40


N Shore Bk-Sept B Def CompCK101319 731 NORTH SHORE BANK FSB9/20/2016  350.00


Cintas-Cloths cleaning/Cintas-Cloths 


cleaning/Cintas-Cloths cleaning


CK101320 809 CINTAS CORPORATION #4469/20/2016  165.88


Seera-CTC FundsCK101321 603 SEERA9/28/2016  5,437.09


Infosend-Billing & Mailing/Infosend-Billing & 


Mailing/Infosend-Billing & Mailing/Infosend-Billing & 


Mailing


CK101322 852 INFOSEND, INC9/28/2016  3,757.28


B Erickson-Meal exp reimb/B Erickson-Meal exp 


reimb


VC101323 174 BRIAN ERICKSON9/29/2016  0.00


J Scheller-Solar Credit refund/J Scheller-Solar 


Credit refund


VC101324 647 JOHN & REBECCA SCHELLER9/29/2016  0.00


B Johnson-Solar Credit Refund/B Johnson-Solar 


Credit Refund


VC101325 732 BROOK JOHNSON9/29/2016  0.00


B Erickson-Meal exp reimbCK101326 174 BRIAN ERICKSON9/29/2016  152.00


J Scheller-Solar Credit refundCK101327 647 JOHN & REBECCA SCHELLER9/29/2016  382.41


B Johnson-Solar Credit RefundCK101328 732 BROOK JOHNSON9/29/2016  147.32
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Company Total  1,488,540.27
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Import ID: 009010 Import # : 0000000064


-18.36933 000000  - 663 STOUGHTON BUMPER TO B626 08/16/2016return truck parts 52857430


 55.26933 000000  - 663 STOUGHTON BUMPER TO B626 08/12/2016Truck parts 52857430


 135.99921 000000  - AMAZON MKTPLACE PMTS994 08/12/2016Wireless access point upgrades - admin building 52507430


 37.14932 000000  - AMAZON MKTPLACE PMTS994 08/12/2016Restroom cleaning supplies 41007430


 339.98851 000000  - AMAZON MKTPLACE PMTS994 08/12/2016Wireless access point upgrades - admin building and wwtp 52507460


 373.98921 000000  - AMAZON MKTPLACE PMTS994 08/12/2016Wireless access point upgrades - admin building 52507430


 37.07933 000000  - ASLESON'S TRUE VALUE HDW108 08/05/2016Parts for truck 6 84007430


 53.03932 000000  - ASLESON'S TRUE VALUE HDW108 08/22/2016Outdoor outlet project 69107430


 21.99652 000000  - ASLESON'S TRUE VALUE HDW108 08/12/2016Well 4 materials 87007450


 24.15678 000000  - ASLESON'S TRUE VALUE HDW108 08/17/2016Bushing for water tank 74007450


 29.99932 000000  - ASLESON'S TRUE VALUE HDW108 08/12/2016New ballast for Bobs office 69107430


 32.85675 000000  - ASLESON'S TRUE VALUE HDW108 08/03/2016Hardware 87007450


 68.30593 000000  - ASLESON'S TRUE VALUE HDW108 08/12/2016Hardware 52857430


 3.79828 000000  - ASLESON'S TRUE VALUE HDW108 08/08/2016Hardware for Jet Vac 87107460


 4.58592 000000  - ASLESON'S TRUE VALUE HDW108 08/08/2016Hardware 52007430


 5.69675 000000  - ASLESON'S TRUE VALUE HDW108 08/02/2016Kenilworth curb stop repair 74007450


 6.49932 000000  - ASLESON'S TRUE VALUE HDW108 08/25/2016Material for Prius plug 69107430


 7.87593 000000  - ASLESON'S TRUE VALUE HDW108 08/25/2016Parts for chipper box lights 52007430


 9.10631 000000  - ASLESON'S TRUE VALUE HDW108 08/22/2016Sign at Well 7 87007450


 9.28833 000000  - ASLESON'S TRUE VALUE HDW108 08/12/2016Battery for lab equipment 87207460


 11.66827 000000  - ASLESON'S TRUE VALUE HDW108 08/04/2016Paint supplies 83007460


 11.67827 000000  - ASLESON'S TRUE VALUE HDW108 08/03/2016Paint supplies 82007460


 11.99675 000000  - ASLESON'S TRUE VALUE HDW108 08/01/2016PRM wash hose 87007450


 13.05677 000000  - ASLESON'S TRUE VALUE HDW108 08/12/2016Paint supplies 52757450


 14.98827 000000  - ASLESON'S TRUE VALUE HDW108 08/11/2016Cleaning supplies 82007460


 17.07675 000000  - ASLESON'S TRUE VALUE HDW108 08/16/2016VFW curb stop repair 87007450


 46.10626 000000  - ASSOC IND DISTRIBUTOR994 08/11/2016DRILL BIT 41007450


 75.00920 000000  - AWWA.ORG105 08/08/2016AWWA membership 52507430


 35.75920 000000  - BAKER TILLY648 08/29/2016Training expense - registration - BT Utility University 35507430


 16.25850 000000  - BAKER TILLY648 08/29/2016Training expense - registration - BT Utility University 35507460


 13.00920 000000  - BAKER TILLY648 08/29/2016Training expense - registration - BT Utility University 35507430


 8.62593 000000  - BORDER STATES ELECTRIC327 08/18/2016Stirrup clamps 41007430


 358.50593 000000  - BORDER STATES ELECTRIC327 08/18/2016Stirrup clamps 41007430


 54.35852 000000  - BSASI BAY STATE ALA894 08/11/2016BSASI BAY STATE ALA 82007460


 74.00932 000000  - CENEX D M SERV07083686317 08/18/2016Propane tanks 69107430


 800.10232 000000  - CRESCENT ELECTRIC 017134 08/16/2016Electric Inventory 41007430


 2,561.80232 000000  - CRESCENT ELECTRIC 017134 08/02/2016Electric wire inventory 41007430


 1,948.70232 000000  - CRESCENT ELECTRIC 130134 08/08/2016Electric inventory 41007430


 177.00232 000000  - CRESCENT ELECTRIC 130134 08/12/2016Electric inventory 41007430


 1.57143 000000  - CROSS BORDER TRANS FEE894 08/16/2016Charge disputed 41007430


 681.85593 000000  - CVTC CHIPPEWA CAMPUS894 08/26/2016APPRENTICE SCHOOL TYLER H 40007430


 160.50921 000000  - DISCOUNT ASP.NET854 08/19/2016SU website hosting and services - annual 52507430
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 77.04851 000000  - DISCOUNT ASP.NET854 08/19/2016SU website hosting and services - annual 52507460


 57.78921 000000  - DISCOUNT ASP.NET854 08/19/2016SU website hosting and services - annual 52507430


 25.68233 000000  - DISCOUNT ASP.NET854 08/19/2016SU website hosting and services - annual 52507430


 2,937.50833 000000  - ENVIRONMENTAL CONSULTING907 08/24/2016WET testing screen 83007460


 242.84827 000000  - FASTENAL COMPANY01148 08/09/2016Confined space winch certification 82007460


 71.35593 000000  - FASTENAL COMPANY01148 08/08/2016Hardware 52007430


 4.89677 000000  - FASTENAL COMPANY01148 08/19/2016Paint supplies 52757450


 21.05827 000000  - FASTENAL COMPANY01148 08/18/2016Flashlight and batteries 82007460


 5.21920 000000  - FOSDAL BAKERY LLC601 08/17/2016Meeting expense - UC 36607430


 1.89920 000000  - FOSDAL BAKERY LLC601 08/17/2016Meeting expense - UC 36607430


 2.38850 000000  - FOSDAL BAKERY LLC601 08/17/2016Meeting expense - UC 36607460


 2,000.00910 000000  - FUN EVENTS923 08/23/2016PPW Carnival 33007430


 14.00594 000000  - GENERAL COMMUNICATIONS IN377 08/04/2016Radio antenna 40007430


 204.00827 000000  - GOLDEN RAILINGS INC994 08/05/2016HAND RAILINGS FOR FINAL CLARIFIER 82007460


 423.83833 000000  - HACH COMPANY717 08/30/2016Phosphorus test supplies 83007460


 1,568.40641 000000  - HAWKINS INC309 08/26/2016Chemicals 40007450


 3,289.00232 000000  - HD SUPPLY WATERWORKS 233492 08/12/2016Water inventory 41007430


 15.69675 000000  - HD SUPPLY WATERWORKS 233492 08/24/20161208 Maple ct repair 74007450


 93.11232 000000  - HD SUPPLY WATERWORKS 233492 08/11/2016Curb box plug 41007430


 156.95593 000000  - HIGH VOLTAGE SAFETY894 08/16/2016INSULATING BLANKET 41007430


 35.96932 000000  - HOMEDEPOT.COM115 08/19/2016Cord reel 52857430


 864.52593 000000  - HOTEL RESERVATIONS.COM894 08/30/2016APPRENTICE SCHOOL 69407430


 250.00932 000000  - IN  SUNDANCE BIOCLEAN, IN322 08/16/2016Office cleaning 40007430


 13.84583 000000  - KWIK TRIP  73900007393994 08/15/2016KWIK TRIP  73900007393 52857430


 3.98833 000000  - KWIK TRIP  73900007393994 08/05/2016Ice for samples 87107460


 5.97833 000000  - KWIK TRIP  73900007393994 08/03/2016Ice for samples 87107460


 5.97833 000000  - KWIK TRIP  73900007393994 08/31/2016Ice for samples 87107460


 39.66932 000000  - LIGHTINGSUPPLY994 08/18/2016ADMIN BUILDING LIGHT FIXTURES 41007430


 172.00827 000000  - MAGID GLOVE AND SAF817 08/22/2016Disposable gloves 82007460


 21.98827 000000  - MENARDS MONONA WI652 08/08/2016Paint supplies 82007460


 2.46921 000000  - MSFT   E04002I50Z836 08/12/2016HOSTED OFFICE 365 - FINAL 52507430


 0.89921 000000  - MSFT   E04002I50Z836 08/12/2016HOSTED OFFICE 365 - FINAL 52507430


 1.14851 000000  - MSFT   E04002I50Z836 08/12/2016HOSTED OFFICE 365 - FINAL 52507460


 12.50851 000000  - MSFT   E04002I84V836 08/12/2016HOSTED MICROSOFT LYNC - MONTHLY 52507460


 10.00921 000000  - MSFT   E04002I84V836 08/12/2016HOSTED MICROSOFT LYNC - MONTHLY 52507430


 27.50921 000000  - MSFT   E04002I84V836 08/12/2016HOSTED MICROSOFT LYNC - MONTHLY 52507430


 100.00920 000000  - MUNICIPAL ELECTRIC UTILIT089 08/17/2016Training expense - Registration - MEUW Accounting and Customer Service - SGunsolus 36607430


 100.00920 000000  - MUNICIPAL ELECTRIC UTILIT089 08/17/2016Training expense - Registration - MEUW Accounting and Customer Service - CCushing 36607430


 100.00143 000000  - MUNICIPAL ELECTRIC UTILIT089 08/17/2016Training expense - Registration - MEUW Accounting and Customer Service - RJacobson 36607430


-100.00143 000000  - MUNICIPAL ELECTRIC UTILIT089 08/31/2016Refund - Training expense - Registration - MEUW Accounting and Customer Service - RJacobson36607430


 18.99593 000000  - NAPA PARTS - SNP 0027410786 08/16/2016safety vests 41007430


 117.00594 000000  - NAPA PARTS - SNP 0027410786 08/22/2016Cleaning supplies 41007430


 252.79594 000000  - NAPA PARTS - SNP 0027410786 08/16/2016safety glasses and gloves 41007430


 160.37833 000000  - NCL OF WISCONSIN INC830 08/29/2016Lab supplies 83007460
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 194.34833 000000  - NCL OF WISCONSIN INC830 08/05/2016Lab supplies 83007460


 296.00673 000000  - NORTHERN LAKE SERVICE, IN974 08/16/2016Environmental testing services 52757450


 356.79831 000000  - NORTHERN SEWER EQUIP674 08/24/2016Nozzle repair kit for jetter 82007460


 136.44831 000000  - NORTHERN SEWER EQUIP674 08/15/2016Parts for sewer cleaning 82007460


 195.18910 000000  - ORIENTAL TRADING CO994 08/15/2016PPW CARNIVAL PRIZE ITEMS 35507430


 56.21910 000000  - ORIENTAL TRADING CO994 08/22/2016PPW CARNIVAL PRIZE ITEMS 35507430


 30.57903 000000  - PAYFLOW/PAYPAL419 08/03/2016Credit card processing - Desktop and recurring 52507430


 24.63840 000000  - PAYFLOW/PAYPAL419 08/03/2016Credit card processing - online Epay 52507460


 51.32903 000000  - PAYFLOW/PAYPAL419 08/03/2016Credit card processing - online Epay 52507430


 18.47903 000000  - PAYFLOW/PAYPAL419 08/03/2016Credit card processing - online Epay 52507430


 14.67840 000000  - PAYFLOW/PAYPAL419 08/03/2016Credit card processing - Desktop and recurring 52507460


 11.00903 000000  - PAYFLOW/PAYPAL419 08/03/2016Credit card processing - Desktop and recurring 52507430


 4.91233 001099  - PAYFLOW/PAYPAL419 08/03/2016Credit card processing - Desktop and recurring 52507430


 8.23233 000000  - PAYFLOW/PAYPAL419 08/03/2016Credit card processing - online Epay 52507430


 49.98626 000000  - PAYPAL  ALLHANDSFIR969 08/03/2016FLASHLIGHT BATTERY 41007450


 15.00932 000000  - PAYPAL  COMPLIANCES969 08/17/2016Sticker for fuel tank 41007430


 82.84677 000000  - SHERWIN WILLIAMS #1476748 08/03/2016HYDRANT PAINT 84007450


 80.19677 000000  - SHERWIN WILLIAMS #3833748 08/23/2016Safety yellow paint 84007450


 115.28827 000000  - SHERWIN WILLIAMS 703833748 08/05/2016Paint supplies 82007460


 3,320.50825 000000  - SOLENIS LLC090 08/04/2016Tote polymer 82007460


 56.31851 000000  - STAPLES352 08/17/2016Toner - Front office and accounting 36607460


 58.66921 000000  - STAPLES352 08/15/2016Toner - Front office 36607430


 117.33921 000000  - STAPLES352 08/17/2016Toner - Front office and accounting 36607430


 51.71921 000000  - STAPLES352 08/12/2016Kitchen expense 36607430


 47.97921 000000  - STAPLES352 08/04/2016Janitorial supplies 36607430


 42.23921 000000  - STAPLES352 08/17/2016Toner - Front office and accounting 36607430


 37.10921 000000  - STAPLES352 08/15/2016Kitchen supplies 36607430


 23.51851 000000  - STAPLES352 08/01/2016Kitchen expense 36607460


 28.15851 000000  - STAPLES352 08/15/2016Toner - Front office 36607460


 16.87851 000000  - STAPLES352 08/15/2016Kitchen supplies 36607460


 17.44921 000000  - STAPLES352 08/04/2016Janitorial supplies 36607430


 17.54921 000000  - STAPLES352 08/31/2016General office supplies 36607430


 18.79233 001099  - STAPLES352 08/17/2016Toner - Front office and accounting 36607430


 18.80921 000000  - STAPLES352 08/12/2016Kitchen expense 36607430


 21.11921 000000  - STAPLES352 08/15/2016Toner - Front office 36607430


 21.38921 000000  - STAPLES352 08/26/2016Kitchen expense 36607430


 21.82851 000000  - STAPLES352 08/04/2016Janitorial supplies 36607460


 11.51921 000000  - STAPLES352 08/03/2016General office supplies 36607430


 13.49921 000000  - STAPLES352 08/15/2016Kitchen supplies 36607430


 9.41233 000000  - STAPLES352 08/15/2016Toner - Front office 36607430


 9.73851 000000  - STAPLES352 08/26/2016Kitchen expense 36607460


 8.42851 000000  - STAPLES352 08/31/2016General office supplies 36607460


 6.31921 000000  - STAPLES352 08/31/2016General office supplies 36607430


 7.77921 000000  - STAPLES352 08/26/2016Kitchen expense 36607430
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 5.52851 000000  - STAPLES352 08/03/2016General office supplies 36607460


 4.14921 000000  - STAPLES352 08/03/2016General office supplies 36607430


 1.86233 001099  - STAPLES352 08/03/2016General office supplies 36607430


 2.82233 000000  - STAPLES352 08/31/2016General office supplies 36607430


 141.60933 000000  - STARK BUICK GMC INC616 08/22/2016TRUCK 4 REPAIR 52007430


 31.12827 000000  - STOUGHTON LUMBER CO436 08/11/2016Gate opener 87207460


 22.99932 000000  - STOUGHTON LUMBER CO436 08/19/2016Ballast for front office 69107430


 26.50675 000000  - STOUGHTON LUMBER CO436 08/25/2016Maple ct repair 87007450


-31.12827 000000  - STOUGHTON LUMBER CO436 08/12/2016Gate opener return 87207460


-26.97932 000000  - STOUGHTON LUMBER CO436 08/22/2016Outdoor outlets project return 69107430


 6.99932 000000  - STOUGHTON LUMBER CO436 08/22/2016Outdoor outlets project 69107430


 153.16932 000000  - STOUGHTON LUMBER CO436 08/19/2016Outdoor outlets project 69107430


 37.69833 000000  - THE UPS STORE 3617164 08/04/2016Lab samples shipping 83007460


 146.72833 000000  - THE UPS STORE 3617164 08/08/2016WET testing samples 83007460


 127.24833 000000  - THE UPS STORE 3617164 08/30/2016WET testing samples 83007460


 131.79833 000000  - THE UPS STORE 3617164 08/02/2016WET test shipping 83007460


 192.46833 000000  - THE UPS STORE 3617164 08/31/2016Chemical testing - shipping 83007460


 94.24856 000000  - THE UPS STORE 3617164 08/19/2016Safety equipment repair - shipping 82007460


 6.59920 000000  - TLF STOUGHTON FLORAL445 08/22/2016Sympathy gift - AJGillingham 36607430


 8.24850 000000  - TLF STOUGHTON FLORAL445 08/22/2016Sympathy gift - AJGillingham 36607460


 18.12920 000000  - TLF STOUGHTON FLORAL445 08/22/2016Sympathy gift - AJGillingham 36607430


 32.45642 000000  - UPS 00000017Y623316824 08/02/2016SHIPPING OF WATER SAMPLES 36607450


 9.40642 000000  - UPS 00000017Y623326824 08/10/2016SHIPPING OF WATER SAMPLES 36607450


 9.40642 000000  - UPS 00000017Y623336824 08/16/2016SHIPPING OF WATER SAMPLES 36607450


 9.40642 000000  - UPS 00000017Y623346824 08/23/2016SHIPPING OF WATER SAMPLES 36607450


 6.80921 000000  - USPS 56797007232510315824 08/02/2016Shipping of parcel for SSGrady 36607430


 24.00233 001099  - VOICESHOT LLC954 08/26/2016Funds for automated outbound dialing 36507430


 54.00903 000000  - VOICESHOT LLC954 08/26/2016Funds for automated outbound dialing 36507430


 72.00840 000000  - VOICESHOT LLC954 08/26/2016Funds for automated outbound dialing 36507460


 150.00903 000000  - VOICESHOT LLC954 08/26/2016Funds for automated outbound dialing 36507430


 46.88594 000000  - WAL-MART #1176507 08/11/2016Easy up tent 52007430


 38.46827 000000  - WW GRAINGER236 08/05/2016Safety signs 82007460


 10.82833 000000  - WW GRAINGER236 08/09/2016WW GRAINGER 82007460


 405.00253 000000  - WWOA548 08/12/2016WWOA 82007430


 29,478.01Total:








 


DRAFT STOUGHTON UTILITIES COMMITTEE REGULAR MEETING 
MINUTES 
Monday, September 19, 2016 – 5:30 p.m. 
Edmund T. Malinowski Board Room 
Stoughton Utilities Administration Office 
600 S. Fourth St. 
Stoughton, Wisconsin 
 
Members Present: Alderperson Michael Engelberger, Citizen Member David 


Erdman, Alderperson Greg Jenson, Mayor Donna Olson, 
and Citizen Member Alan Staats. 


 
Excused: Citizen Member John Kallas. 
  
Absent: None. 
 
Others Present: WPPI Energy Rate Analyst Nicole Guld, Stoughton Utilities 


Assistant Director Brian Hoops, Stoughton Utilities Finance 
and Administrative Manager Kim Jennings, CPA, and 
Stoughton Utilities Director Robert Kardasz, P.E. 


  
Call To Order:  Mayor Donna Olson called the Regular Stoughton Utilities Committee 
Meeting to order at 5:30 p.m. 
 
Stoughton Utilities Committee Consent Agenda:  Stoughton Utilities Director Robert 
Kardasz presented and discussed the Stoughton Utilities Committee Meeting Consent 
Agenda items.  Discussion Followed.  Motion by Citizen Member David Erdman, the 
motion seconded by Citizen Member Alan Staats, to approve the following consent 
agenda items as presented: Stoughton Utilities Payments Due List, Draft Minutes of the 
August 15, 2016 Regular Stoughton Utilities Committee Meeting, Stoughton Utilities 
July 2016 Financial Summary, Stoughton Utilities July 2016 Statistical Information, 
Stoughton Utilities Communications, Stoughton Utilities Committee Annual Calendar, 
and the Stoughton Utilities August 2016 Activities Report. The motion carried 
unanimously 5 to 0. 
 
Status of The Stoughton Utilities Committee Recommendation(s) To The 
Stoughton Common Council:  Stoughton Utilities Director Robert Kardasz presented 
and discussed the following items from the Stoughton Utilities Committee that were 
approved and placed on file by the Stoughton Common Council: 
 


 Stoughton Utilities Payments Due List. 


 Stoughton Utilities Committee July 18, 2016 Regular Meeting Minutes. 


 Stoughton Utilities June 2016 Financial Summaries. 


 Stoughton Utilities June 2016 Statistical Worksheet. 
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Stoughton Utilities Proposed Electric Rate Adjustment: WPPI Energy Rate Analyst 
Nicole Guld, Stoughton Utilities Finance and Administrative Manager Kim Jennings, and 
Stoughton Utilities Director Robert Kardasz presented and discussed the Stoughton 
Utilities proposed electric rate adjustment.  Discussion followed.  Motion by Citizen 
Member Alan Staats, the motion seconded by Citizen Member David Erdman, to 
authorize Stoughton Utilities staff to submit the application to adjust electric rates to the 
Wisconsin Public Service Commission.  The motion carried unanimously 5 to 0. 
 
Stoughton Utilities Proposed 2017 Budget And Five year (2017 – 2021) Capital 
Improvements Project (CIP) Plan:  Stoughton Utilities Finance and Administrative 
Manager Kim Jennings and Stoughton Utilities Director Robert Kardasz presented and 
discussed the Stoughton Utilities proposed 2017 Budget and Five Year (2017 – 2021) 
CIP.  Discussion followed.  Motion by Alderperson Greg Jenson, the motion seconded 
by Alderperson Michael Engelberger, to approve the Stoughton Utilities 2017 Budget 
and Five Year (2017 – 2021) CIP Plan, and recommend their approval to the Stoughton 
Common Council.  The motion carried unanimously 5 to 0. 
 
Stoughton Utilities Public Power Week And City Municipal Services Open House 
And Fall Carnival:  Stoughton Utilities Assistant Director Brian Hoops, Stoughton 
Utilities Finance and Administrative Manager Kim Jennings, and Stoughton Utilities 
Director Robert Kardasz presented and discussed the September 29, 2016 Stoughton 
Utilities Public Power Week and City Municipal Services Open House and Fall Carnival.  
Discussion followed. 
 
New Stoughton Utilities Apprentice Lineman:  Stoughton Utilities Director Robert 
Kardasz explained that Cory Hestekin is the new Apprentice Lineman.  Discussion 
followed. 
 
Stoughton Utilities Committee Future Agenda Items:  None. 
 
Adjournment:  Motion by Citizen Member David Erdman, the motion seconded by 
Alderperson Greg Jenson, to adjourn the Regular Stoughton Utilities Committee 
Meeting at 7:01 p.m.  The motion carried unanimously 5 to 0. 
 
 
Respectfully submitted, 
 
Brian R. Hoops 
Stoughton Utilities Assistant Director 
 
     
 







 


 
 


 


 
 
 
 
 
 








Highlights-Comparison to prior month


I have no concerns with the utility's financial status.  The following items are


meant to illustrate significant changes in the financial summary from prior periods.


Financial results are as expected through August 2016.


The proposed 2017 Operating and CIP Budget will be presented


to the Committee of the Whole on October 27, 2016.


The electric rate application was filed with the Public Service Commission


in September.  Staff are working on a reply to a PSC request for additional 


information.  


Submitted by: 


 Kim M. Jennings, CPA


Stoughton Utilities
Financial Summary


August 2016-YTD







Stoughton Utilities
Income Statement


August 2016-YTD


Electric Water Wastewater Total


Operating Revenue:


Sales 10,047,667$       1,282,852$       1,340,496$          12,671,015$      


Other 115,642              50,850              26,328                 192,820             


Total Operating Revenue: 10,163,309$       1,333,702$       1,366,824$          12,863,835$      


Operating Expense:


Purchased Power 7,749,846$         -$                  -$                    7,749,846$        


Expenses 1,021,339           519,001            636,857               2,177,197          


Taxes (Including PILOT) 297,195              253,336            -                      550,531             


Depreciation 632,936              286,136            546,664               1,465,736          


Total Operating Expense: 9,701,316$         1,058,473$       1,183,521$          11,943,310$      


Operating Income 461,993$            275,230$          183,303$             920,525$           


Non-Operating Income 351,039              13,524              13,287                 377,850             


Non-Operating Expense (93,112)               (114,478)           (113,336)             (320,927)            


Net Income 719,919$            174,275$          83,254$               977,448$           







Stoughton Utilities
Rate of Return


August 2016-YTD


Electric Water


Operating Income (Regulatory) 461,993$            275,230$          


Average Utility Plant in Service 24,307,904         12,997,617       


Average Accumulated Depreciation (12,108,108)        (4,586,059)        


Average Materials and Supplies 152,055              31,925              


Average Regulatory Liability (177,284)             (273,828)           


Average Customer Advances (267,093)             


Average Net Rate Base 11,907,475$       8,169,655$       


Actual Rate of Return 3.88% 3.37%


Authorized Rate of Return 5.10% 6.50%







Stoughton Utilities
Cash & Investments


Electric Aug-16


Unrestricted (4.1 months O&M) 5,672,786      


Bond Reserve 649,338         


Redemption Fund (P&I) 289,414         


Designated 3,726,839      


Total 10,338,376    


Water Aug-16


Unrestricted (2.6 months O&M) 368,121         


Bond Reserve 244,677         


Redemption Fund (P&I) 165,085         


Designated 1,340,718      


Total 2,118,601      


Wastewater Aug-16


Unrestricted (6.9 months O&M) 1,000,745      


DNR Replacement 1,284,829      


Redemption Fund (P&I) 229,146         


Designated 357,912         


Total 2,872,633      


5,672,786 , 55%


649,338 , 6%


289,414 , 3%


3,726,839 , 36%


Electric Cash - August 2016


Unrestricted (4.1 months O&M) Bond Reserve Redemption Fund (P&I) Designated


368,121 , 17%


244,677 , 12%


165,085 , 8%


1,340,718 , 63%


Water Cash - August 2016


Unrestricted (2.6 months O&M) Bond Reserve Redemption Fund (P&I) Designated


1,000,745 , 35%


1,284,829 , 45%


229,146 , 8%


357,912 , 12%


Wastewater Cash - August 2016


Unrestricted (6.9 months O&M) DNR Replacement Redemption Fund (P&I) Designated







Stoughton Utilities
Balance Sheet


August 2016-YTD


Assets Electric Water WW Total


Cash & Investments 10,338,376$       2,118,601$       2,872,633$        15,329,610$    


Customer A/R 1,774,025           202,341            201,408             2,177,774        


Other A/R 174,480              36,481              11,412               222,373           


Other Current Assets 939,668              662,154            481,629             2,083,451        


Plant in Service 25,126,069         13,285,899       27,689,739        66,101,707      


Accumulated Depreciation (12,795,568)       (4,883,591)        (10,029,997)       (27,709,156)     


Plant in Service - CIAC 2,904,714           7,118,233         -                     10,022,947      


Accumulated Depreciation-CIAC (1,505,214)         (1,887,154)        -                     (3,392,368)       


Construction Work in Progress 519,130              502,176            267,007             1,288,313        


Total Assets 27,475,681$       17,155,140$     21,493,830$      66,124,651$    


Liabilities + Net Assets


A/P 194,918$            5,722$              17,800$             218,440$         


Taxes Accrued 626,924              616,585            3,441                 1,246,950        


Interest Accrued 37,438                30,221              61,562               129,221           


Other Current Liabilities 852,593              176,018            129,895             1,158,507        


Long-Term Debt 6,416,077           3,510,506         5,474,363          15,400,946      


Net Assets 19,347,730         12,816,089       15,806,770        47,970,589      


Total Liabilities + Net Assets 27,475,681$       17,155,140$     21,493,830$      66,124,651$    








Total Sales Total KwH Total Sales Total KwH Demand Demand
2015 KwH Purchased 2015 2016 KwH Purchased 2016 Peak 2015 Peak 2016


January 12,594,914 13,197,588 12,434,016 12,616,291 25,272 23,731


February 11,912,881 12,163,003 11,135,691 11,327,318 24,035 21,504


March 11,384,590 11,661,431 10,581,639 10,809,478 22,103 20,668


April 9,887,620 10,154,400 9,868,197 10,133,681 18,465 18,242


May 10,297,762 10,568,931 10,526,624 10,568,931 20,689 20,689


June 11,558,844 11,808,858 12,461,104 12,841,397 26,106 29,731


July 13,140,994 13,526,962 13,984,983 14,358,016 29,891 32,378


August 12,706,650 13,009,294 14,391,132 14,795,716 29,672 32,246


September


October


November


December


TOTAL 93,484,255 96,090,467 95,383,386 97,450,828


Total Sales Total Gallons Total Sales Total Gallons Max Daily High Max Daily Highs
2015 Gallons Pumped 2015 2016 Gallons Pumped 2016 2015 2016


January 38,998,000 43,515,000 38,657,000 42,976,000 1,699,000 1,642,000


February 36,093,000 38,638,000 37,426,000 40,703,000 1,650,000 1,877,000


March 39,487,000 42,609,000 38,688,000 42,714,000 1,573,000 1,745,000


April 37,589,000 40,597,000 36,824,000 40,784,000 1,614,000 1,618,000


May 40,954,000 44,010,000 40,240,000 43,744,000 1,664,000 1,754,000


June 40,546,000 45,437,000 41,868,000 49,688,000 1,907,000 2,310,000


July 39,884,000 48,536,000 41,277,000 52,189,000 2,521,000 2,216,000


August 42,414,000 44,437,000 41,673,000 46,456,000 1,807,000 1,900,000


September


October


November


December


TOTAL 315,965,000 347,779,000 316,653,000 359,254,000


Total Sales Total Treated Total Sales Total Treated Precipitation Precipitation
2015 Gallons Gallons 2015 2016 Gallons Gallons 2016 2015 2016


January 25,781,000 33,133,000 26,559,000 29,125,000 0.72 0.55


February 24,242,000 28,758,000 23,957,000 26,577,000 0.70 0.64


March 26,064,000 34,089,000 25,438,000 30,379,000 0.47 4.07


April 24,758,000 34,145,000 25,232,000 30,654,000 3.00 1.96


May 27,077,000 36,688,000 27,412,000 30,376,000 4.61 3.04


June 27,122,000 36,798,000 26,768,000 29,147,000 4.09 5.64


July 27,276,000 30,094,000 27,893,000 31,955,000 3.61 4.77


August 28,406,000 26,947,000 26,931,000 32,189,000 3.04 5.80


September


October


November


December


TOTAL 210,726,000 260,652,000 210,190,000 240,402,000 20.24 26.47


2016 Statistical Worksheet


STOUGHTON  UTILITIES


Electic


Water


Wastewater








 
600 South Fourth Street 


P.O. Box 383 
Stoughton, WI  53589-0383 


Serving Electric, Water & Wastewater Since 1886 


Date:  October 11, 2016  


         


To:  Stoughton Utilities Committee 


 


From:  Robert P. Kardasz, P.E. 


Stoughton Utilities Director 


 


Subject: Stoughton Utilities Communications. 


September 9, 2016  WPPI Energy Typical Bill Comparison Summary. 


Fall 2016   WPPI Energy newsletter “Power Report”. 


September 15, 2016 Stoughton Utilities news release regarding Assistant Director Brian Hoops 


receipt of the “Shining Star Award” from WPPI Energy. 


September 15, 2016 American Public Power Association (APPA) Public Power Daily 


newsletter article “Municipal utilities had lowest frequency, duration of 


outages in 2015”. 


September 28, 2016 Letter from Stoughton Utilities Director Robert Kardasz to the Capital 


Area Regional Planning Commission regarding the Dane County Water 


Quality Plan Appendix C – Point Source Inventory and Analysis – Draft 


Report. 


September 29, 2016 Email from Stoughton Utilities Assistant Director Brian Hoops to staff for 


participation in the Public Power Week Carnival. 


September - October, 2016 APPA magazine “Public Power”. 


October 4, 2016 Agreement to provide emergency evacuation temporary hosting for Head 


Start.  


Encl. 


cc:       Brian R. Hoops-Stoughton Utilities Assistant Director 
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MEMORANDUM 


 
TO: WPPI Energy Member Managers 


 
CC: Mike Peters, WPPI Energy Senior Staff, WPPI Energy ESRs, Anne Rodriguez, Tim 


Ament 
 


FROM: Tammy Freeman, Mallory Kleven, Nicole Guld 
 


DATE: September 9, 2016 
 


SUBJECT: Typical Bill Comparison Summary 
 
Attached is a summary of the current typical bill comparison for WPPI Energy members.  It compares 
members’ current electric rates to comparable rates of the investor-owned utilities for standard usage of 
residential, commercial and large power/industrial customers. Actual January through June 2016 
wholesale power cost information was applied in the comparison with budgeted information for July 
through December to estimate your average annual PCAC, if applicable.  Your actual monthly PCAC will 
vary from this average annual estimate. 
 
 
Iowa Members 
This comparison applies the current approved rates for Interstate Power & Light Co. and MidAmerican 
Energy Company.  All associated surcharges or credits are also applied.  The table below summarizes the 
most recent approved rate activity for the IOUs which are reflected in the typical bill comparison.  We are 
not aware of any IOU rate proceeding pending with the Iowa Utility Board.   
 


Investor-Owned Utility Percent 
Change Effective Date Docket 


Number 
Interstate Power & Light Co. 
     (2016 adjustment clause) 


 
 (1.0%) 


 
1/1/16 


 
RPU-2014-0001 


MidAmerican Energy Co. 
     (2016 rate adjustment) 


 
3.6% 


 
1/1/16 


 
RPU-2013-0004 


Pending Rate Proceedings Percent 
Proposed Filed Date Docket 


Number 
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Michigan Members 
This comparison applies the current approved rates for Marquette Board of Light & Power, UPPCO, WE 
Energies, WPS and XCEL.  All associated surcharges or credits are also applied.  The table below 
summarizes the most recent approved rate activity for the IOUs which are reflected in the typical bill 
comparison.  We are aware of two IOU rate proceedings pending at the Michigan Public Service 
Commission.   
 


Investor-Owned Utility Percent 
Change Effective Date Docket 


Number 
Marquette Board of Light & Power 
     (2016 rate adjustment) 


 
30.0% 


 
10/1/16 


 
N/A 


Upper Peninsula Power Co. 
     (2016 self-implemented rate adjust.) 


 
6.0% 


 
3/19/16 


 
U-17895 


WE Energies 
     (2012 rate adjustment) 


 
5.2% 


 
6/27/12 


 
U-16830 


Wisconsin Public Service (WPS) 
     (2016 rate adjustment)       


 
6.1% 


 
4/24/16 


 
U-17669 


XCEL Energy 
     (2015 rate adjustment) 


 
6.8% 


 
4/1/15 


 
U-17710 


Pending Rate Proceedings Percent 
Proposed Filed Date Docket 


Number 
Upper Peninsula Power Co. 
     (2016 – remainder of increase request) 


 
0.4% 


 
9/18/15 


 
U-17895 


Wisconsin Public Service (WPS) 
     (2017 rate adjustment - approved)       


 
6.2% 


 
10/17/14 


 
U-17669 
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Wisconsin Members 
This comparison applies the current approved rates for Alliant, MG&E, WE Energies, WPS and XCEL. 
All associated fuel surcharges or credits (excluding one-time adjustments) are also applied.  The table 
below summarizes the most recent approved rate activity for the IOUs which are reflected in the typical 
bill comparison.  We are also aware of five IOU rate proceedings pending at the Public Service 
Commission of Wisconsin.   
 


Investor-Owned Utility Percent 
Change Effective Date Docket 


Number 
Alliant Energy 


     (Base rate freeze for 2016) 
     (2014 fuel adjustment) 


     (2016 fuel adjustment) 


 
 


2.73% 
0.63% 


 
 


1/1/16 
1/1/16 


 
6680-UR-119 
6680-FR-106 
6680-FR-108 


Madison Gas & Electric (MG&E) 


     (2015 rate adjustment) 
     (2015-2016 fuel adjustment) 


 
3.76% 


(1.90%) 


 
1/1/15 
9/1/15 


 
3270-UR-120 
3270-FR-104 


WE Energies 


     (2016 rate adjustment) 


     (2016 fuel adjustment) 


 
0.92% 


(0.60%) 


 
1/1/16 
1/1/16 


 
5-UR-107 


6630-FR-105 
Wisconsin Public Service (WPS) 


     (2016 rate adjustment) 
 


(0.78%) 
 


1/1/16 
 


6690-UR-124 
XCEL Energy 
     (2016 rate adjustment) 


 
1.08% 


 
1/1/16 


 
4220-UR-121 


Pending Rate Proceedings Percent 
Proposed Filed Date Docket 


Number 
Alliant Energy 


     (2017 rate adjustment) 
 


1.13% 
 


5/20/16 
 


6680-UR-120 
Madison Gas & Electric (MG&E) 
     (2017 rate adjustment) 


 
1.65% 


 
4/8/16 


 
3270-UR-121 


WE Energies 
     (2017 fuel adjustment) 


 
(0.50%) 


 
7/1/16 


 
6630-FR-106 


Wisconsin Public Service (WPS) 
     (2017 fuel adjustment) 


 
1.40% 


 
7/1/16 


 
6690-FR-105 


XCEL Energy 
     (2017 rate adjustment) 


 
2.40% 


 
4/1/16 


 
4220-UR-122 


*IOU fuel adjustments which are only applied over a one month period are not reflected in the comparison. 
 


If you have any questions regarding this comparison, please let me know.   







Prepared
9/9/16


STOUGHTON ELECTRIC UTILITY
ELECTRIC RATE COMPARISON - BASED ON 2016 ACTUALS AND ESTIMATES
MONTHLY BILL CALCULATION


Percent Wisconsin Percent Percent Percent Madison Percent
WE Above or Public Above or Alliant Above or XCEL Above or Gas & Above or


RATES Stoughton (1) Energies (2) Below Service (3) Below Energy (4) Below Energy (5) Below Electric (6) Below
RESIDENTIAL


   100 kWh $20.30 $29.04 43.0% $30.95 52.5% $19.78 (2.5%) $25.47 25.5% $32.13 58.3%
   500 kWh $61.50 $81.19 32.0% $70.75 15.0% $68.23 10.9% $71.37 16.0% $84.63 37.6%
   750 kWh $87.25 $113.78 30.4% $95.63 9.6% $98.51 12.9% $100.05 14.7% $117.45 34.6%
 1,000 kWh $113.00 $146.37 29.5% $120.50 6.6% $128.79 14.0% $128.73 13.9% $150.26 33.0%
 2,000 kWh $216.00 $276.74 28.1% $220.00 1.9% $249.91 15.7% $243.47 12.7% $281.52 30.3%


GENERAL SERVICE
    4 kW     500 kWh (1-phase) $65.50 $82.04 25.3% $78.28 19.5% $68.23 4.2% $71.37 9.0% $88.91 35.7%
  16 kW   2,000 kWh (1-phase) $220.00 $280.16 27.3% $230.23 4.7% $249.91 13.6% $243.47 10.7% $283.85 29.0%
  30 kW   6,000 kWh (3-phase) $638.00 $808.48 26.7% $652.01 2.2% $742.25 16.3% $759.54 19.1% $1,070.53 67.8%
  40 kW 10,000 kWh (3-phase) $1,050.00 $1,336.80 27.3% $1,057.21 0.7% $1,226.72 16.8% $1,126.10 7.2% $1,517.35 44.5%


SMALL POWER SERVICE
150 kW     60,000 kWh (secondary) $5,564.00 $6,398.53 15.0% $5,012.48 (9.9%) $5,658.93 1.7% $5,547.19 (0.3%) $6,854.02 23.2%


LARGE POWER TOD SERVICE (7)
   300 kW   120,000 kWh (secondary) $10,891.44 $12,762.82 17.2% $9,931.96 (8.8%) $11,253.64 3.3% $11,536.07 5.9% $13,871.02 27.4%
   500 kW   200,000 kWh (primary) $17,539.92 $20,813.57 18.7% $16,129.86 (8.0%) $18,089.03 3.1% $18,479.90 5.4% $22,637.20 29.1%
1,000 kW   400,000 kWh (primary) $34,439.62 $41,026.10 19.1% $31,835.76 (7.6%) $35,944.77 4.4% $36,779.81 6.8% $42,746.96 24.1%


(1) STOUGHTON ELECTRIC UTILITY bills estimated using rates effective 9/1/15 and a projected 2016 PCAC of (0.0034)$             per kWh
(2) WE Energies based on their approved 2016 rates and includes a Cost of Fuel Adjustment (1/1/16) that varies by rate class.


-$                    per kWh
0.006537$          per kWh


-$                    per kWh
(0.00256)$          per kWh


(7) For TOU rates, on- and off-peak energy splits are adjusted to match the billing periods of each utility.
(6) MG&E based on their approved 2015 rates and includes a fuel adjustment (9/1/15) of
(5) XCEL Energy based on their approved 2016 rates and includes a fuel adjustment of


(3) WPSC based on their approved 2016 rates and includes a fuel adjustment (1/1/16) of
(4) Alliant Energy based on their approved 2011 rates and includes a fuel adjustment (1/1/16) of
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Baseload power generation resources are the foundation of an 
effective power supply. They typically operate 24-hours per day 
in order to cost-effectively meet the minimum, or “baseload,” 
demand on an electrical system. 


When demand for electricity is higher, peaking resources, 
which are often powered by natural gas, help meet additional 
needs. However, though they are less expensive to build than 
baseload resources, they’re typically more expensive to operate. 
Renewable resources such as wind and solar have very low oper-
ating costs, but are weather-dependent, therefore not consis-
tent. For these and other reasons, baseload resources remain 
the best choice for reliably and affordably meeting customers’ 
around-the-clock needs. 


The WPPI Energy membership relies on a combination of base-
load generators, primarily coal-fired and nuclear. These highly 
efficient resources help members provide customers with reli-
able, cost-effective power. In 2015, we implemented projects to 
improve two of our baseload generators, Boswell Energy Center 
Unit 4 and Elm Road Generating Station. As a result, Boswell 
emissions are significantly reduced and generation at Elm Road 
is more cost-efficient than ever. 


Boswell Energy Center Unit 4: Environmental Retrofit 
Boswell Energy Center Unit 4, located in Cohasset, Minn., 
was the WPPI Energy membership’s first owned generation 


Baseload Projects Provide Long-Term Benefit
resource, and remains our most cost-effective baseload plant. 
Last year, WPPI Energy and plant co-owner Minnesota Power 
completed an environmental retrofit of the plant. The retrofit 
– which was completed on time and significantly under budget 
– included the installation of a dry scrubber, baghouse and acti-
vated carbon injection system. These updates will dramatically 
reduce emissions of mercury, sulfur dioxide and particulates, 
and will help the plant continue to be a viable resource into the 
future.


Elm Road Generating Station: Fuel Blending Project
Elm Road Generating Station in Oak Creek, Wis., is recognized 
as one of the most modern and efficient coal-fired plants in the 
nation. WPPI Energy has an 8.33% ownership in the facility, 
which includes two 615-megawatt generating units. 


WPPI Energy, along with plant co-owners We Energies and 
Madison Gas & Electric, made significant progress in an ongoing 
project to blend more affordable western coal with the eastern 
coal the plant was originally designed to utilize. The change 
has already made plant operations significantly more cost-
effective. Last year, the fuel blending project saved WPPI Energy 
members approximately $3.1 million. 


Long-Term Benefits 
The projects at Boswell and Elm Road will help ensure a reliable, 
affordable power supply for years to come.


A crane lifts a conveyor truss from a transfer tower to a drive tower at Elm Road 
Generating Station.


Boswell Energy Center Unit 4







Cooperation and Combined 
Strength
Addressing such large scale 
system reliability challenges 
would likely have been more 
than any of the utilities in the 
C a p X 2 0 2 0  g r o u p  c o u l d  d o 
alone. As the researchers stated, 
“[They] recognized it would have 
been difficult for any of them 
– even [large, investor-owned]
Xcel Energy – to finance and 
obtain permits to build the lines alone, and that they needed 
to work together.” Together, the utilities had the resources to 
finance the CapX2020 projects and the political credibility to 
advocate on behalf of them, ally with key stakeholders and have 
a positive influence on regulations.


The idea that we’re stronger together is a core value of WPPI 
Energy and other organizations built around the principles of 
joint action. WPPI Energy’s 51 members pool their financial 
resources, skills, and political acumen to develop a diverse and 
flexible set of power supply resources and cost-effective support 
services for members and customers.


Self-Governance 
The CapX2020 group decided self-governance by an elected 
leadership team was the best way to promote equality. Each 
utility chose a delegate for the leadership team. The team (with 
legal counsels) worked together to write governing rules that 
would be fair for all – from big investor owned utilities to small 
municipal utilities – in matters of cost allocation, voting struc-
ture, project allocation and other logistics. 


WPPI Energy is also self-governed by an elected leadership 
team - the Board of Directors. The Board is comprised of one 
delegate and one alternate from each member utility. This group 
of members – not a board of investors, not me, not any of the 
executive staff – gives the final vote on all major WPPI Energy 
decisions. 


Community Engagement
The CapX2020 projects were generally well-received by the 


CapX2020 and the Joint Action Model


FROM 
THE CEO


Michael W. Peters 
President/CEO


WPPI Energy is a proud participant in the Capacity Expansion 
Needed by 2020 (CapX2020) transmission initiative and 
part owner of one of the projects, the Hampton-Rochester-La 
Crosse 345 kilovolt line. CapX2020 was a coordinated effort of 
11 electric utilities to meet a growing need for additional trans-
mission capacity by building nearly 800 miles of line spanning 
Minnesota, Wisconsin, North Dakota and South Dakota. 


Recently, researchers at the University of Minnesota (UMN) 
released a report about the unprecedented levels of cooperation 
between the people who developed and implemented the various 
CapX2020 projects. Upon reading this report, it struck me 
how some of the elements that made the projects 
successful – a unified vision, cooperation, equal governance 
and community involvement – are the same ones at the core 
of the joint action model and WPPI Energy. 


Working Together to Meet a Common Goal
According to the study, “The CapX2020 partnership was the first 
instance of a large group of utilities working collaboratively to 
address the transmission needs of an entire region.” The people 
working on the project had a unified vision that “…included a 
common understanding of the problem and a joint approach to 
solving it through agreed-upon actions...” By working together, 
all of the participating utilities and surrounding areas were able 


to benefit. 


Similarly,  joint action is 
m a d e  p o s s i b l e  b y  l o c a l , 
n o t - f o r - p r o f i t  u t i l i t i e s 
working together so that all 
may benefit. Through joint 
action, all participants are 
offered the same opportuni-
ties to own generation and 
transmission resources, 
fund and facilitate customer 
p r o g r a m s  a n d  s e r v i c e s , 
access new technology and 
benefit from a strong polit-
ical presence. 


WPPI Energy is a regional, not-for-profit power company serving 51 locally owned 
electric utilities. Through WPPI Energy, these public power utilities share resources and 
own generation facilities to provide reliable, affordable electricity to 200,000 homes 
and businesses in Wisconsin, Upper Michigan and Iowa.


Tim Noeldner, WPPI Energy’s Vice 
President of Rates & Special Projects, 
speaks at an event commemorating the 
energization of part of the Hampton-
Rochester-La Crosse line. Continued on page 7
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Member Spotlight: Columbus, Wisconsin


Continued on page 4...


For many of the people at Columbus 
Water & Light (CWL), Columbus is 


not just the city where they work; it’s where 
they made the memories that shaped them 
into the people they are today. Growing up 
in Columbus, they waited eagerly for ice 
cream treats from Mullins in the summer, 
attended events at the park pavilion and 
watched fireworks during the city-wide 
Fourth of July celebration.


Columbus residents have a deep apprecia-
tion for the past, and the city certainly has 
a wealth of intriguing history. The city 
houses the Farmers and Merchants Union 
Bank, the last of eight “jewel box” build-
ings designed by famed architect Louis 
Sullivan, built in 1919. The Christopher 
Columbus museum features relics from 
the 1893 World’s Columbian Exposition 
(World’s Fair) in Chicago. The downtown 
is so historic it was even selected as a 
filming location for the period film Public 
Enemies, which stars Johnny Depp as 
the Depression-era bank robber John 
Dillinger.


A Growing Community
However, while history is an important 
part of Columbus’ identity, the city is also 
growing and changing. When CWL office 
manager Nancy Olson was a child, she says 
Columbus was such a small community 
that “you used to know everyone in the 
town.” With a current estimated popula-
tion of around 5,000 residents, that’s no 
longer the case. Columbus is home to a 
number of growing businesses, such as 
Enerpac and American Packaging. Several 
established businesses are also located in 
Columbus, including Lyco Manufacturing, 
Hughes Company, GAR Plastics, GD 
Roberts, Shopko, Ace Hardware, Pick n 
Save, True Value Hardware and Sentry 
Foods. 


New Technologies at Columbus 
Water & Light
Just as the town has changed, so has the 
utility. CWL was founded in 1898 by the 


citizens of Columbus. Over the years, 
CWL staff have adopted several changes to 
incorporate new technologies. 


“We used to write payroll checks by hand,” 
Olson says with a chuckle. “Our meter 
readers used to travel out to every meter 
and manually write down meter readings 
in a book.” The utility staff later changed 
to handheld methods for meter reading 
and most recently, to Advanced Metering 
Infrastructure (AMI).  


CWL implemented AMI throughout 
nearly its entire customer base with help 
from WPPI Energy’s shared meter tech 
program and revolving loan fund. 


AMI has made field work more efficient. 
“Meter reading used to tie up two linemen 
at the beginning of each month,” says CWL 
superintendent Eric Anthon. Now these 
functions can be handled remotely, which 
makes the process much faster.  


AMI has also made office functions more 
efficient. During a storm or other outage, 
employees are able to access information 
about which houses don’t have power and 
provide timelier, more accurate updates on 


COLUMBUS 
FAST FACTS


County: Columbia 
Number of electric customers: 


2,792 
Member website: 


www.columbuswaterandlight.com


Did you know?


•		Heather Miller-Koch, a Columbus native, gave a 
strong showing in the Heptathlon event at the 
2016 Olympic Games in Rio de Janeiro.


•		Columbus is called the “Red Bud City” in honor of 
the many colorful trees lining its streets.


•		The Columbus train station is a stop on the 
Empire Builder Amtrak route that connects 
Chicago, the Twin Cities, Spokane, Portland, and 
Seattle. The station serves over 20,000 travelers 
each year.


IOWA


WISCONSIN


UPPER MICHIGAN


The City Hall building is one of many historic sites in Columbus, Wis.	 Photo by David Carlson
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power restoration. They can also provide 
much more detailed data about electricity 
usage, which can help customers identify 
fixable problems, save money and reduce 
their energy consumption.


Efficient Energy Use
O ve r  t h e  p a s t  fe w  ye a rs,  C W L  h a s 
completed several projects to help the city 
use energy more efficiently. They were the 
first in Wisconsin to convert their commu-
nity’s streetlights to LEDs. They installed 
charging stations for electric and hybrid 
vehicles, converted lighting to more effi-
cient options in three public parking lots 
and replaced the city’s fleet with electric 
and hybrid vehicles. 


CWL currently offers rebate and incen-
tive programs for residential customers 
who invest in an efficient air conditioning 
unit, high-efficiency washer, qualifying 
shade tree or professional central air 
conditioning unit tune-up. CWL also 
offers bonus rewards to customers who 
participate in the Focus on Energy Small 
Business Program.


WPPI Energy Members Modify Contracts 
In March, 49 members, representing 98% of WPPI Energy’s total 
load, closed out a process in which they made modifications to 
their all-requirements power supply agreements. The modifica-
tions resulted in terms extending through 2055, and will allow 
WPPI Energy staff and members to prepare for potential Clean 
Power Plan regulations; consider competitive, long-term power 
supply options; meet evolving technology needs and provide 
exceptional programs and services well into the future.


WPPI Energy’s 2016 A Bond Issuance Closes
WPPI Energy’s 2016 A bond issuance closed on April 27. WPPI 
Energy issued bonds totaling approximately $75.6 million of par 
to advance refund a portion of the 2008 A bonds. The resulting 
net present value savings was approximately $9.8 million or 12% 
savings of the refunded bonds..


WPPI Energy Evaluates Renewable Energy Proposals
WPPI Energy’s request for proposals (RFP) for approximately 
100 megawatts of nameplate electric generating capacity from 


WPPI ENERGY NEWS


Values That Stand the Test of Time
While there have been a lot of changes over 
the years, the family values at the heart of 
CWL’s operations have stood the test of 
time. The 14 CWL staff members know 
they have to work together in order to get 
things done. They communicate well, do 
things as a group, and try to maintain a 
work-life balance that supports individ-
uals as people, not just as workers. 


Energy Services Representative Anna 
Stieve has worked with CWL for nearly a 
year. In that time, she’s observed the level 
of respect staff members have for each 
other. 


“They’re like a family,” she says. “They all 
seem to like each other and get along well.” 


A Bright Future
With several projects in the works – a new 
Ottery Brothers building, Ford dealership, 
fire station, updated park pavilion and 
underground electrical infrastructure – 
Columbus has much to look forward to in 
the future. For the people of Columbus, 
these changes are all new opportunities to 
make memories in their home town.


The Farmers and Merchants Union Bank was 
used for a bank robbery scene in the movie Public 
Enemies, starring Johnny Depp. 
Photo by David Carlson


wind or other renewable resources closed in July. The RFP 
sought proposals from qualified bidders for power purchase 
agreements of 20 years or longer, with initial energy delivery 
beginning sometime between mid-2018 and late-2020. WPPI 
Energy is now evaluating the proposals.


Pictured from left to right: Jim Brooks, Alderperson and Utility Committee Chair, 
and Mark Sendelbach, Superintendent of Evansville Water & Light (EWL), 
prepare to modify EWL’s all-requirements, long-term power supply agreement.
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a n d  R e n e w a b l e  E n e r g y  f r o m  t h e 
American Public Power Association’s 
Demonstration of Energy & Efficiency 
Developments (DEED) program. The 


M E M B E R N EWS


STATE E N E RGY POLICY U PDATES
Michigan
New PSC Commissioner Appointed
Gov. Rick Synder announced Rachael Eubanks of East Lansing 
has been appointed chairwoman of the Michigan Public Service 
Commission. Eubanks will fill a partial term left vacant by former 
chairman John Quackenbush, and will serve until July of 2017. 
Her appointment will need to be confirmed by the State Senate.


MMEA Fall Conference
The Michigan Municipal Electric Association will host its 
2016 Fall Conference Oct. 5-7 at the Hilton DoubleTree Hotel 
in Holland, Mich. The conference will include the General 
Membership Meeting (Oct. 7), breakout sessions, a visit  
to  the new Holland Energy Park and vendor exhibits.  
Visit www.mmeanet.org.  


Energy and Technology Committee Passes Energy 
Bills 
The Michigan Senate’s Energy and Technology Committee 
recently passed the following legislation, which awaits further 
action on the Senate floor:


•	  New reporting would be introduced to ensure Michigan can 
meet its capacity needs with local, in-zone generation. 


Members Named to NREL Top 10 
Lists
River Falls Municipal Utilities, Stoughton 
Utilities and Waterloo Utilities received 
recognition from the Department of 
Energy ’s National Renewable Energy 
Laboratory (NREL) for their renewable 
energy leadership in 2015. NREL evalu-
ated utilities’ renewable or ‘green’ power 
programs and released lists of the top 10 
utilities in different categories. WPPI 
Energy members made several of the 
lists. See their rankings at http://apps3.
eere.energy.gov/greenpower/resources/
tables/topten.shtml.


River Falls Municipal Utilities 
Receives APPA Award
River Falls Municipal Utilities (RFMU) 
w a s  a w a r d e d  t h e  2 0 1 6  A w a r d  o f 
Continued Excellence in Innovation 
and Commitment to Energy Efficiency 


•	 The current 10% electric choice market would remain in 
place, but with additional requirements for alternative electric 
suppliers.


•	 The Michigan Energy Optimization program would be elimi-
nated by 2019, replaced by efficiency-based financial incen-
tives for rate-regulated utilities. 


•	 The current 10% renewable portfolio standard would be elimi-
nated, replaced by a 35% clean energy goal for 2025. 


Wisconsin
WPPI Energy Annual Conference
WPPI Energy’s 2016 annual conference took place September 
15-16 in Green Lake, Wis. The conference included presentations 
on timely topics, a customer panel, keynote speech by futurist 
Rebecca Ryan, awards banquet, and Board of Directors meeting.


Iowa
IAMU Energy Conference
The Iowa Association of Municipal Utilities (IAMU) will host 
the 2016 Energy Conference November 29-30 at the Prairie 
Meadows Event Center in Altoona, Iowa. The conference will 
include presentations, best practices, and member case studies. 
Visit www.iamu.org. 


award recognizes continued commit-
ment to DEED and its ideals, including 
supporting research, development and 
demonstration, improving efficiency, 
exploring renewable resources, and 
supporting public power. RFMU provided 
three scholarships to students attending 
the University of Wisconsin – River Falls 
and supported them in their research 
projects.


Community Solar Gardens up and 
Running
The community solar garden pilot proj-
ects in River Falls and New Richmond are 
up and running. The gardens use arrays of 
solar electric panels to generate approxi-
mately 250 kilowatts of renewable energy. 
Local residents, businesses, and non-
profit organizations served by the two 
utilities are eligible to subscribe to receive 
energy from the gardens.


RFMU director Kevin Westhuis takes a picture with 
Jeff Feldt, Chairman of the APPA’s DEED board, 
after receiving the 2016 Award of Continued Excel-
lence in Innovation and Commitment to Energy 
Efficiency and Renewable Energy.
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BUSINESS & ENERGY  


connect Stoughton Trailers with oppor-
tunities for improvements and savings. 
Neeley estimates that over the lifetime of 
the upgrade projects, Stoughton Trailers 
will save more than 22.8 million kilowatt-
hours of electricity and 3.5 million therms 
of natural gas. This translates to a fiscal 
savings of more than $4 million for the 
company and has great benefits for the 
cities as well.


“Industrial businesses like Stoughton 
Trailers are among the biggest users of 
energy in our communities, and they’re 
also often some of the largest local 
employers,” said Stoughton Utilities 
director Robert Kardasz. “Helping them 
save makes them more competitive, 
supports the local economy and reduces 
demand on our system.”


Most importantly, these updates will 
provide an even better workplace for 
employees. “These changes have resulted 
in a cleaner, brighter and safer facility,” 
said Stoughton Trailers President Bob 
Wahlin.


Stoughton Trailers: A Brighter, Cleaner Place to Work


When Don and Carol Wahlin started 
their small family business in 1961, 
they probably didn’t imagine it would 
become one of the largest employers in 
Southern Wisconsin. However, Stoughton 
Trailers – a manufacturing company that 
produces equipment for conventional and 
intermodal freight transportation – now 
employs thousands of people every year. 


Though the Stoughton Trailers ‘family’ 
has grown, employee safety is still a top 
priority. The company recently made 20 
energy efficiency updates across all nine 
of its facilities, which are located in the 
Wisconsin communities of Stoughton, 
Evansville and Brodhead. The proj-
ects included lighting upgrades, air 
compressor improvements, ventilation-
system improvements, and the installa-
tion of variable-frequency drives for the 
company’s dust collectors. 


T h e  c o s t s  w e r e  p a r t i a l l y  c o v e r e d 
by a combination of incentives and 
other energy efficiency funding from 
Wisconsin’s Focus on Energy program 


and the WPPI Energy RFP for Energy 
Efficiency program. In total, Stoughton 
Trailers received $315,000 in funding. 


“…The financial incentives were really 
helpful. We’re grateful for everyone’s 
help,” said Sam Woodford, lead safety 
engineer at Stoughton Trailers. 


Stoughton Trailers was eligible for the 
Focus on Energy incentives because all 
three of the company ’s public power 
utilities – Stoughton Utilities, Brodhead 
Water & Light and Evansville Water & 
Light – contribute funds to the statewide 
program. The company was also eligible 
for the WPPI Energy RFP program, 
because all three utilities are members of 
WPPI Energy. 


WPPI Energy’s Cory Neeley is an energy 
service representative for Stoughton 
Utilities, Brodhead Water & Light and 
Evansville Water & Light. He worked 
closely with the Stoughton Trailers team, 
all three utilities and a representative 
from Focus on Energy to identify and 


Pictured from left to right: WPPI Energy Services Representative Cory Neeley, Stoughton Utilities Director Bob Kardasz, Brodhead Mayor Douglas Pinnow, 
Stoughton Trailers President Bob Wahlin, Stoughton Mayor Donna Olson, Former Evansville Mayor Sandy Decker, WPPI Energy President and CEO Mike Peters.


6 WPPI Energy 2016 Power Report







Seventhwave Training | seventhwave.org/education/events


Commercial and Industrial Hydronic Heating Systems 
September 27  •  Beaver Dam, WI 


Commercial and Industrial Hydronic Heating Systems 
September 29  •  Middleton, WI


Energy Efficient Foundry Operations 
October 27  •  Location TBD


Focus on Energy Training | focusonenergy.com/about/events


Motors and Variable Frequency Drives 
October 3  •  Madison, WI


Introduction to Energy Management 
October 3  •  Madison, WI


Intermediate Energy Management 
October 4  •  Madison, WI


Operations and Maintenance 
October 11  •  Green Bay, WI


Operations and Maintenance 
October 12  •  Eau Claire, WI


Strategic Energy Management 
October 13  •  Eau Claire, WI


Energy Efficiency Improvements for Industrial Refrigeration 
Systems 
October 19-20  •  Green Bay, WI


Process Heat and Recovery 
November 1  •  Milwaukee, WI


Introduction to Energy Management 
November 1-2  •  Milwaukee, WI


Strategic Energy Management 
November 10  •  Milwaukee, WI


Upcoming Technical Training CoursesContinued from page 2


public, due in large part to the group’s 
intentional community engagement. 
They solicited feedback early and often, 
hosted numerous open houses and held 
meetings “anytime anyone wanted one,” 
according to Mark Nisbet of Xcel Energy. 
Local landowners provided valuable 
information about irrigation system 
plans, airports and future developments 
that helped the CapX2020 group deter-
mine project routes.  


Similarly, the WPPI Energy membership 
makes many decisions based on customer 
feedback from surveys, meetings, events, 
and communications. This has resulted in 
programs tailored to fit customers’ needs 
and interests, changes in the way the 
utility communicates with customers, the 
addition of renewable energy customer 
programs and more. 


The unified vision, cooperation, fairness 
and thoughtfulness at the heart of the 
CapX2020 initiative changed the story 
of the region’s future. Instead of trans-
mission overloads, outages and voltage 
problems, residents now have a stable 
electrical system that will help their local 
utility access renewable energy, provide 
reliable service and buy energy at a more 
economical rate now and into the future. 
These same qualities are what WPPI 
Energy was built upon and what will keep 
it strong in the future. Our members are 
united, because they understand the chal-
lenges that lie ahead and recognize the 
benefit of working together to meet those 
challenges. Together, they own a diverse 
energy portfolio,  maintain a strong 
political reputation, provide best-in-class 
customer services, self-govern and build 
connections with community leaders 
and customers. Together, they are well-
prepared for the future.
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Energy Service Representatives: Connecting Utilities and Customers


1425 Corporate Center Drive
Sun Prairie, WI 53590-9109


Ph: (608) 834-4500


www.wppienergy.org


Who They Are
Energy Service Representatives (ESRs) 
are the Jacks and Jills of all trades. 
Part industry experts, part diplomats 
and part road warriors, ESRs are the 
link connecting member utilities with 
customers, statewide efficiency programs 
and WPPI Energy staff. They provide a 
wide variety of services, including: stra-
tegic energy assessments for customers, 
customer communication during a power 
outage, support of local economic devel-
opments, coordination of energy presen-
tations at schools and customer program 
management. 


Each ESR serves 1-5 communities, and 
their services are crucial for members and 
their customers.  


“Without our ESR Anna Stieve’s assis-
tance, some of the customer projects 


might not happen,” says Brett Schuppner, 
general manager for Reedsburg Utility 
Commission. “She helps us provide 
customer services that wouldn’t be 
economical for us to provide on our own.”


Customer Connections
Customer satisfaction is one of the most 
important benchmarks of success for 
WPPI Energy member utilities, and the 
ESRs have made a significant difference 
in this area.


“Having an ESR has been a huge asset to 
the City of New Richmond and our utility 
customers,” says Jeremiah J. Wendt, 
Director of Public Works for the City of 
New Richmond.


Part of the Team
ESRs have regular contact with utility 
staff and travel to the communities they 


The WPPI Energy ESR Team. Pictured from left to right: 
Wes Arndt, James Schwingle, Clinton Cry, Anna Stieve, 
Tom Westhoff, Lisa Miotke, Jeff Forbes, Steven Engebos, 
Frank Barth, Cory Neeley, Melissa Schmitz, Mike Hodges, 
Beth Carlson, Mike Gentry, Brett Niemi, Eric Kostecki. Not 
pictured: Greg Hoffmann.


serve each week. Many utilities see their 
ESR as a member of the team. 


“Brett Niemi is an important asset and 
member of our family at the L’Anse 
Electric Utility. His positive attitude and 
eagerness to assist helps us do our very 
best for the community, and helps our 
community feel the benefit and value of 
their utility,” says Bob LaFave, village 
manager of L’Anse, Mich. 
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Brian Hoops, Stoughton Utilities Assistant Director, Receives Shining 


Star Award 


GREEN LAKE, Wis. – Brian Hoops, Assistant Director of Stoughton Utilities (SU), received the WPPI 


Energy Shining Star awards at the organization’s annual meeting September 15.  The award, which 


was given for the first time this year, recognizes utility managers and employees (both new and tenured) 


who have shown notable growth and leadership over the past year.  These people go above and beyond 


the call of duty, and demonstrate leadership and dedication to strategic initiatives within the utility.   


Hoops was selected to receive the award for the progressive leadership he’s shown throughout his 16-


year career at the utility.  Starting as a meter reader, he quickly advanced to his current role as assistant 


director, and has led Stoughton’s technical efforts in cyber and physical security; electric, water, and 


wastewater SCADA; website development; public relations; GIS; and other areas. 


Hoops learned several programming languages so he could create software solutions to streamline SU’s 


account, customer service, metering and management operations to allow staff to quickly and easily 


accomplish their tasks.  


“Brian’s attitude has always been that with technology, anything is possible; if there is a need, a system 


can be found or created to accomplish it,” said Bob Kardasz, utilities director.  


Kardasz was also impressed by Brian’s ability to meet challenges.  “Brian has shown the ability to 


understand and direct challenging issues, and to lead through difficult times.” 







Hoops displays the true spirit of the award, which was created to recognize utility managers and 


employees at various stages in their career who display excellence in the workplace and community.  


 


Photo: Brian Hoops (center), Stoughton Utilities Assistant Director, received the WPPI Energy Shining Star award at the 


WPPI Energy annual meeting September 15.  He’s pictured here with awards presenter Jim Stawicki (left), general 


manager of Sturgeon Bay Utilities, and WPPI Energy president and CEO Mike Peters (right). 


### 


About Stoughton Utilities 


Stoughton Utilities is the city’s locally owned, not-for-profit electric, water and wastewater utility.  


Utility staff strive to provide their 8,500+ customers with low-cost, reliable electric service; clean, 


high-quality water that meets or exceeds all state and federal standards; and state-of-the-art 


wastewater treatment services.  The utility is directed by a utility committee comprised of local 


residents, and citizens always have the opportunity to have a voice in utility decisions and programs.   


This year marks the city’s 125th anniversary as a Public Power Community. 


About WPPI Energy 


WPPI Energy is the member-owned, not-for-profit wholesale power supplier to SU and 50 other like-


minded utilities in Wisconsin, Upper Michigan, and Iowa. 


 


 







Municipal utilities had lowest frequency, duration of 
outages in 2015 
 
From the September 15, 2016 issue of Public Power Daily 
 
By Jeannine Anderson  
News Editor 
 
In 2015, compared to investor-owned utilities and rural electric cooperatives, municipal utility customers 
“experienced the lowest instances of power outages in both frequency and duration, averaging one outage 
and about two hours of interrupted service,” the Energy Information Administration said Sept. 12 in the EIA’s 
Today in Energy publication. 
 
“Our data backs the results of this EIA analysis,” said Alex Hofmann, director of energy and environmental 
services for the American Public Power Association. “Whether they are classified as rural or urban, 
municipal utilities prioritize service restoration and reliability.” 
 
Interruptions in electricity service “vary by frequency and duration throughout the country across the many 
electric distribution systems that serve roughly 145 million customers in the United States,” the EIA noted in 
the Sept. 12 report, EIA Data Show Average Frequency and Duration of Electric Power Outages. While 
some customers have backup generators, most are simply without electricity when outages occur, the 
agency noted.  
 
The reliability of electricity supply systems “is typically measured by considering the duration, frequency, and 
scale of service interruptions,” and many of the standards in reporting these metrics were developed by the 
Institute of Electrical and Electronics Engineers, the EIA said. Most utilities use the IEEE standards when 
they report outage data, but some have developed other approaches, said the agency, which is part of the 
Department of Energy.  
 
For utilities following the IEEE standard, aggregate yearly outage frequency and duration indices (SAIFI and 
SAIDI, respectively) are reported to the EIA and they include any interruption that lasts longer than five 
minutes.  
 
When reporting to the EIA, utilities designate whether their reported indices exclude major events, which can 
represent outages caused by significant snowstorms, hurricanes, floods, or heat waves. Not all utilities are 
consistent in what they consider major events, though most use the IEEE definition, the EIA said. For 
instance, a significant snow storm “may be considered a major event by a utility in Virginia, but not by a 
utility in Maine,” the agency said. “Major events are relatively rare, but they can result in longer outages.” 
 
With major events factored in, investor-owned utilities' customers “averaged slightly more than three hours 
without electric service, while co-op customers averaged nearly five hours without power,” the EIA said. Co-
op customers, on average, “experienced about twice as many outages as customers of investor-owned and 
municipal utilities.” 
 
The report noted that factors such as weather, population density, and tree density affect utilities' ability to 
maintain service.  
 
“For example, co-ops are generally suppliers to rural homes with more powerline miles and trees per 
customer, increasing the likelihood that distribution lines will be affected by storms,” the EIA said. 
“Municipalities are more likely to serve customers living in higher-density urban areas, which have fewer 
powerline miles per customer and, in some locations, underground distribution lines.” 



mailto:janderson@publicpower.org

http://www.eia.gov/todayinenergy/detail.cfm?id=27892&src=email
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Brian Hoops


From: Brian Hoops
Sent: Thursday, September 29, 2016 10:00 PM
To: Brian Hoops
Subject: PPW Carnival


A big thank you goes out to everyone that participated with today’s Public Power Week Carnival! This year was our 
largest event ever, and everything ran exceptionally smooth due to our employee’s hard work to plan, setup, and 
cleanup, as well as the participation of other City departments. 
 
Kudos go out to Kim for her exceptional planning of the event, as well as Erin and Shannon who worked with her for 
several months to work out all of the details, including setup, prizes, publicity, coordination with other City departments, 
and duck flotation devices. 
 
Thanks again to everyone that stayed late to help with the teardown and cleanup, as well as everyone who continues 
the cleanup tomorrow. 
 
As a reminder to those that may not know the reason behind our annual event: 2016 marks Stoughton’s 125th 
anniversary as a Public Power Community, and Stoughton Utilities’ 130th year of putting the people of Stoughton first as 
we strive to provide reliable and affordable utility service to our customers. Public Power Week and our annual 
celebratory event gives the utility and its employees the opportunity to celebrate the advantages of our locally owned 
and non‐profit electric utility with our customers.  
 


Brian Hoops  
Assistant Director - Stoughton Utilities  
 
 www.stoughtonutilities.com |  (608) 877-7412 (office) | (608) 770-7050 (cellular)  
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@CEOPublicPower • blog.PublicPower.org


Breaking Through the Noise
By Sue Kelly • President & CEO, American Public Power Association


P U B L I C  P O W E R  L I N E S 


Ever heard of “egg-vertising?” Well, I hadn’t either. Back in 2006, CBS 
placed laser imprints advertising its TV shows on 35 million eggs, with 
slogans like “Crack the Case on CBS” and “Hard-Boiled Drama.” To be 
confronted with advertising while cooking breakfast seemed to many like 
the ultimate intrusion. But CBS was desperate to break through the noise 
and get its customers’ undivided attention, if only for a moment.


Ten years later, the noise is so much louder. Egg-vertising seems almost 
quaint when you consider the ads that pop up in your email, Facebook 
conversations, Google searches, maps, and on line shopping screens. 
Worse yet, the ads seem to know way too much about you — what you’re 
talking to friends about, things you recently purchased online, or places 
you are thinking about going — which is a bit creepy if you think about it!


Inundated with such messages both online and in “real” life, your 
retail electric customers hardly have a minute to think about how their 
lives are powered or what your utility does for them. In fact, the only time 
many customers think about their utility is when they receive a high bill 
or when there is a power outage.


Consider, for example, the inscription I read on a Chipotle paper nap-
kin (as if they don’t have their own image problems) — “This napkin is 
made from 90 percent post-consumer recycled unbleached paper. It could 
have been an electricity bill or a parking ticket in its past life. Forgive 
and forget!” Knowing how much hard work and skill goes into providing 
reliable electric service, I was pretty incensed that Chipotle considers our 
bills in the same class as a parking ticket. But that is the world we live in, 
and in some ways it’s our fault — because we don’t tell our own story. 


The “sharing economy” we live in — dominated by the likes of Uber 
and Airbnb — thrives because many people — especially millennials 
— trust other people, even strangers, more than they trust corporations, 
government and other such institutions. And that often includes their 
utility providers.


The new sharing economy is shifting customer preferences for how 
people get their electricity. Increasingly, customers want to have more 
than one source of power. They want more independence and choice. 
They want to cut their utility bills. They want to make the most of the 
sunshine and profit from any excess power they might generate from it. 
All this is driving increased interest in distributed generation, energy 
efficiency, and demand response. 


And this is where the second change factor comes in. New technol-
ogies are giving retail customers more choices. Customers have greater 
ability to generate their own electricity and control their electric usage. 	
As a result, they can rely less on their electric utility. 


All of this means public power utilities are facing competition from 


new sources. So you cannot take for granted that customers will just keep 
paying the bills — while they grumble about rising rates or outages — 
because they have nowhere else to go for their electricity. Customers may 
soon be able to cut the cord, at least partially, if they don’t see enough 
value in what we do for them.


But they should see the value in the services we provide. We are not-
for-profit entities that are part of the local community. Our sole mission is 
to serve our customers, and we are well-placed to be their trusted energy 
advisors. So we need to educate, engage and encourage customers to talk 
to their utility first — before making expensive energy decisions and 
investments that might not be right for them. And to do that, we have to 
break through the noise and tell our story.


In January 2016, as part of our strategic plan, APPA conducted a 
national survey of retail customers of public power utilities. Some of the 
results were heartening. Three out of four customers in public power 
communities believe their electric utility has low rates, reliable service, 
and responsive customer service.


However, only 1 in 5 public power utility customers under the age of 
55 know that they get their electricity from a public power utility 
and what that means for them and their community. We are part 
of their communities, but they don’t know about us! When people think 
of community-owned services, they think of schools, parks, libraries, 
police… but seldom electric service. We need to change that. We need 
to get on our customers’ radars, not just as their electric providers but as 
their community-owned, trusted energy partners.


Some of you might not be sure how to tell your story. Others simply 
don’t have the staff or the time to do it from scratch. To help you, APPA 
is building a toolbox of resources through our Raising Awareness of 
Public Power strategic initiative. Many of these resources are already 
available on our website (PublicPower.org/RaisingAwareness) for you to 
download and use. We will be adding more each month. 


You can help APPA help you by telling us what resources you need. 
And let us know us if you have ideas or tools that have worked for you. 
We’ll share them with other member utilities through APPA platforms, 
giving you due credit. You can email us at News@PublicPower.org with 
your ideas. Together, we can break through the noise, and tell our story to 
our retail customers — and we should make the effort, because we have a 
good story to tell.
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FALL EDUCATION INSTITUTE


OCT. 3–7, SEATTLE, WASHINGTON


In-depth training courses for all skill levels. Focus on a single 
topic or spend the week in multiple classes for comprehensive 
training and networking with peers. Courses in accounting, cost 
of service and rate design, distributed generation, key accounts, 
2017 NESC, and underground distribution systems. 


PUBLIC POWER LEADERSHIP 
WORKSHOP


OCT. 5–7, SEATTLE, WASHINGTON


Overview of challenges facing public power and the skills and 
knowledge leaders need to guide utilities through change. Ideal for 
seasoned, new, and aspiring general managers and CEOs. Learn 
where the industry is heading and how your peers are handling 
tough issues such as planning for strategic resources, ensuring a 
utility’s financial health and performance, managing change, and 
developing effective leadership styles for the future.


The ONLY Source That Meets 
All Your Training & Workforce 
Development Needs


T O P - N O T C H  L E A R N I N G  A N D  N E T W O R K I N G  F O R  U T I L I T Y  P E R S O N N E L
Execut ive leadership • Legal  • Account ing & f inance • HR & t ra in ing • Engineer ing & opera t ions            	 •  C u s t o m e r  s e r v i c e   •  K e y  a c c o u n t s  •  E n e r g y  s e r v i c e s  •  P R  &  c o m m u n i c a t i o n s  •  G o v e r n a n c e
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LEGAL & REGULATORY 
CONFERENCE


OCT. 16–19, LONG BEACH, CALIFORNIA


Dive into legal and regulatory issues affecting the electric utility 
industry and the practical legal issues facing public power. 
The premier event for attorneys, regulatory and compliance 
managers, and policymakers to network and keep up on hot 
topics affecting municipal utilities.


CUSTOMER CONNECTIONS 
CONFERENCE


NOV. 6–9, NASHVILLE, TENNESSEE


Connect with more than 300 public utility professionals to 
address challenges, find new opportunities, learn about industry 
trends, and better position your utility and community to succeed. 
An essential educational and networking event for those involved 
in customer service, energy services, key accounts, and public 
communications.


PUBLIC POWER FORWARD SUMMIT


NOV. 17–18, ARLINGTON, VIRGINIA


Electricity industry technologies, customer perspectives, 
distribution models, government policies, the fuel mix, and more 
are changing fast. What’s the hype and what’s reality? Join us to 
explore important policy, operational, and communications issues 
defining the future, which is already unfolding.


WEBINARS


•	 Governance Series: 
	 Performance Monitoring and Accountability for Boards / Sept. 8


•	 Cyber & Physical Series: 
	 The Industrial Control Systems Cyber Kill Chain and Lessons Learned 


From Ukraine / Sept. 13


•	 Safety: 
	 The New 2017 National Electric Safety Code (NESC) / Sept. 27


•	 Accounting & Finance Series: 
	 Performing a Utility Financial Checkup / Sept. 28


•	 Governance Series: 
	 Achieving Excellence in Public Power Governance / Oct. 5


•	 Accounting & Finance Series: 
	 Sustainability Accounting & Reporting / Oct. 20


APPA Can Bring Courses to YOU


Let the best of the APPA Academy come to you. Our in-house training program 
can bring any of our popular courses to your facility or customize training for 
staff from any of your departments. We cover utility governance, engineering 
and operations, safety, accounting, customer service, and more.


Contact EducationInfo@PublicPower.org to plan and book your session today! 


T O P - N O T C H  L E A R N I N G  A N D  N E T W O R K I N G  F O R  U T I L I T Y  P E R S O N N E L
Execut ive leadership • Legal  • Account ing & f inance • HR & t ra in ing • Engineer ing & opera t ions            	 •  C u s t o m e r  s e r v i c e   •  K e y  a c c o u n t s  •  E n e r g y  s e r v i c e s  •  P R  &  c o m m u n i c a t i o n s  •  G o v e r n a n c e


Register for all events and webinars at PublicPower.org/Events 


Email: EducationInfo@PublicPower.org 


Phone: 202-467-2900







INTERVIEW WITH FRIDRIK LARSEN IN ICELAND
Fridrik Larsen is the CEO and owner of LarsEn Energy Branding in Iceland. He holds the world’s only Ph.D. 
in energy branding. He is an assistant professor of business administration at the University of Iceland, where 
he teaches marketing and branding. His main research focus is electricity branding, a subject on which he has 
internationally published academic papers and book chapters. Larsen is also the chairman of IMARK — the 
Icelandic Marketing Association. Larsen spent an hour Skyping with Meena Dayak, who is leading the Amer-
ican Public Power Association’s Raising Awareness of Public Power strategic initiative to help member utilities 
raise their profile in their communities.


Branding Soup 
for the Energy Soul 
Ingredients: Authenticity, Segmentation 
and Differentiation


By Meena Dayak, Vice President, Integrated Media and Communications, APPA
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So you have the world’s only Ph.D. in energy branding. 
How did that come about?


I ran a promotional marketing company after I graduated. Then I 
joined a local university as an assistant professor and wanted to do 
a Ph.D. — not on something that was relevant to only a few scholars 
but on something that would make a difference to an industry. 


Here in Iceland, we have energy, tourism, and fish. Tourism wasn’t 
really that big then. I didn’t want to write about fish branding. But 
energy branding was a new concept. Nobody had written about it. 
I could foresee changes and wanted to be ready to provide good 
knowledge. 


I did not expect energy to change this fast, to be honest. All this 
technological disruption, with people being able to produce their own 
energy and store it in a semi-economical way.


Many of those who run utilities assume that things will stay the same 
in the next 10 to 20 years. But that’s a totally wrong assumption. You 
will go out of business if you do not change your ways.


What is branding?


I can tell you what branding is NOT. It is not a logo. It is not a market-
ing campaign. 


Branding is differentiation. It is about being different. It is about 
adding dimension — something intelligible — to a product to engage 
customers.


Is branding energy different from branding other 
products and services?


Yes, energy is very different from consumer products like soap or 
cereal. Energy is a commodity, but it is intangible. 


What do you emphasize when you can’t differentiate? How do you 
engage with the consumers? What matters to them? What do they 
want, or not want, to hear? These are all questions that I tried to 
answer while doing my Ph.D.


I did research in five countries — from Estonia, which had not yet 
been liberalized then, to Norway, which was at the forefront of technol-
ogy. Surprisingly, opinions did not vary a lot. The energy consumer is a 
universal theme. But, there is no one-size-fits-all. It’s like making soup.


Branding and soup?


Right. To make good soup, you have to start with a good base. You 
can add different spices, based on what customers want. 


You have to think about your customers. How do they respond? How 
is your community or city different?


But the point is you can’t build a good brand on the base of a bad 
company or a bad product.
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So give us the soup 
recipe. How do you build 
a good brand?


The ingredients are 
authenticity, segmentation, and 
differentiation.


First, you have to be authentic. 
What you say through your brand must come from deep 
within your organization. You must match the identity and 
the image. Identity is what your company thinks about itself. 
Image is how people on the outside perceive you. The two are 
often not the same, and that’s a problem.


Second, you have to understand your customers and break 
them down into segments. Then say the right thing to the 
right segments. Remember the spice preferences!


Third, you have to find a meaningful differentiation factor. 
You have to be willing to be different, to stand out.


Can you tell us about some great soup chefs — 
organizations that have built memorable brands?


Yes, but let me tell you about great brands outside energy. 
Because you can’t benchmark yourself in an industry that 
does not know how to brand. You go outside.


The great brands are the obvious ones — Apple, Coca-Cola, 
Nike.


In the online world, we have Amazon and Google. You need 
to pay attention to this online thing. Barnes & Noble was the 
best bookstore in the world, but they did not acknowledge 
the need to go online until Amazon threatened to make them 
extinct. The same thing will happen in energy. The compe-
tition will come from someplace else —from someone that 
can do your job better, whether you’re government-owned or 
privately owned. If you ignore the changes on the horizon, 
you’ll go out of business.


Amazon and Google also know their customer better. They 
have a relationship with the customer. Their connections are 
not just via power cables — they are in the customer’s mind.


Even the smallest utility must attempt to understand the 
customer better. Then it can bundle this understanding and 
talk back to the customer via branding.


How much does the 
success of a brand 
depend on marketing? 
Because a small not-
for-profit utility does 
not have the marketing 
dollars that Google or 


Amazon do.


If you look at the brand circle that my company has created 
you’ll see that marketing is only one piece of it. Branding 
is a philosophy. It’s how you behave and how you want to 
behave and how you communicate to various stakeholders.


Can you talk about segmenting energy 
customers? 


Electric utilities often make the mistake of treating all 
customers the same. They are not all the same.


The challenge is to make different products for different 
customers — green products for some, bundled products 
with smart energy for others, services for the “prosumers,” 
and so on. But you can’t really do this if you don’t know 
your customers. 


It helps when you think about a brand as a person. You use 
a different tone of voice to talk to different people, right? 
It’s the same with brands.


How do you connect with your millennial 
customers? Are they that different?


Yeah, they are really that different. The millennials, they’re 
actually more idealistic than previous generations. They 
vote with their wallets. They demand more sustainable ways 
of doing things. They have more corporate responsibility, 
and they are not like the past generations. So you do need 
to talk to them differently. 


But then the question is, “Should my whole company talk to 
them? Or should I have a product for them?” So that comes 
back to knowing your segments. 


How can brands stay relevant?


Know what’s coming next — tomorrow started yesterday! 


You have to be the company that helps people. You know 
the story of Kodak. Kodak was the best company in the 
world. They made films. They knew that digital was coming. 
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They could have been a leader in it, but they were making 
money and decided to keep on being the best film company 
in the world. Eventually, they went bankrupt. In the same 
way, utilities that choose to be the best now and avoid what’s 
on the horizon will go out of business. 


Utilities have to work with new solutions. You are not in the 
business of selling electricity. You are providing a service 
to the customer. A service which ensures they can turn the 
lights on. A service which will be delivered not just through 
the grid and power cables.


Who within a company should be in charge of 
branding?


It has to be the CEO, as with all new ideas. Branding is not 
a new idea, but it’s new to the energy space. So if the CEO 
views this as something that the marketing department 
should do, it’s not going to work. It has to be a cross-
cultural thing. Because branding is about accepting that the 
customer has power. 


Of course, marketing folks play a really important role in 
all of this. And you also need the R&D people, the finance 
people, the engineers…


And remember, branding takes time. The implementation 
can easily take one to three years. And there’s no need 
to rush it because within every organization, you have 
resistance to new ideas. Part of good branding is to 
overcome this resistance and let employees understand how 
they can stand to gain. Good branding boosts employees’ 
morale and helps them to identify themselves. It also helps 
to get new employees. Because we all want to work for good 
brands. 


When is it necessary to rebrand?


In many cases, rebranding is about drawing up a new logo 
and getting new stationery. That’s not rebranding. That’s 
just a new look. For those companies that have continuously 
been doing good marketing, it’s not necessary to rebrand. 


But if you want to change something, you do it really slowly. 
For example, in the Amazon logo, there’s the arrow with a 
smile. It took them one year just to tweak the width of the 
smile a little bit. Nobody saw it. They just did it really slowly. 


You don’t want to change anything if you don’t have to. 
When you’re in serious financial trouble or in a crisis, you 


might have to rebrand. 


But many energy companies just have a name and a logo 
and no brand. You just need to think branding. 


How do you find the key differentiator that 
makes up your brand?


The fascinating thing is that within companies, there is so 
much knowledge. You just need to draw out the strengths. 
Have a very thorough and proven list of questions to ask the 
managers, the employees, the customers, the stakeholders. 
Get all the information you can possibly get. Then you can 
start to think, “Okay. This is our strength. This is our weak-
ness. We’ll work on this. We can’t work on this. We could 
work on this, but all our competitors are. We’ll have to do 
something different.” In the end, that’s branding.


Customers are inundated by information through every 
channel. How can a brand break through the noise?


It’s incredibly hard, because we are bombarded with mes-
sages. But to break through, we have to start at an earlier 
point. For example, if you’re thinking about buying a car 
and then you narrow that down to “I think I want a Toyota 
Yaris. OK, which color?” you start to notice a whole bunch 
of these cars all around you. They were there before, but 
you did not pay attention.


Similarly, energy companies need to open up the minds of 
the customer before the actual message comes around. 
There’s no one way to do that — it just depends on your 
customers, your history, your brand. And you must utilize 
all the channels. Social media is just one channel, and it’s 
important. But you can’t only be on Facebook or other 
social platforms. You have to have a very logical hierarchy 
of how you use all the available marketing channels.


What happens if you don’t brand? 


Well, if you don’t understand your customers so you can 
service them better, you will go out of business. Whole 
industries have gone bankrupt because they didn’t foresee 
the changes. Now in energy, the changes are staring at us 
right in the face. If you choose to ignore these changes, you 
will go out of business.
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Connecting with customers is essential in any industry. For public power utilities, it can be 
especially challenging. Power, while vital to everyday life, is rarely at the forefront of customers’ minds. 
When it is, it’s usually triggered by negative experiences (the lights are out, the bill was unexpectedly 
high) rather than positive perceptions. In today’s customer-focused, highly personalized consumer 
culture, building those positive perceptions intentionally, meaningfully and consistently is more 
crucial than ever. 


This thoughtful development of a company’s perception or persona is known as branding, and if 
it’s not already at the forefront of your marketing strategy as a public power utility, read on.


“A utility’s brand is all about the promise it makes to its customers,” said Edith Bullard, senior 
vice president of marketing for PCI, an award-winning marketing agency based in the D.C. area 
that specializes in corporate, not-for-profit and government clients (among them, APPA, whose own 
rebranding is currently underway). “[It] should capture the very essence of an organization.” 


Branding starts with understanding your central commitment to your customers — What, exactly, 
do you do for them? How do you do it? And, perhaps most importantly, why do you do it? — and ends 
with translating that promise into the basis of every business and marketing strategy. Which, if you’re 
doing it well, means branding is a never-ending effort.


“While marketing campaigns, taglines and even logos may change over time, your brand should 
be constant,” Bullard said. “Like a person’s personality, even if they change their hairstyle, the essence 
of the person does not change.” Consistency, without sacrificing creativity, is the key to maintaining 
a memorable, meaningful brand presence.


Beyond its universal benefits, like higher awareness and greater positive perception, branding has 
particular advantages for public power utilities. As providers of a public need, customer loyalty may 
be largely guaranteed, but your customers’ trust, and your community’s continuing investment and 
support, is not. Strong branding, based on insights and feedback from your community, guided by 
authenticity and creativity, and embodying your company promises, demonstrates a level of care and 
commitment that connects with customers, and adds value and validity to your communications.


“Fulfilling that [brand] promise, day in and day out, is what changes the hearts, minds and 
pocketbooks of customers,” Bullard said. Weak branding? It doesn’t just underscore any existing 
negative perceptions about your public power utility; it can actually create them. “If a utility’s brand 
does not result in greater preference, permission to enter new markets, or increased margins, then you 
don’t have a brand. You have a business,” Bullard stressed. 


According to the public power utilities APPA interviewed, a brand is what they want, and they are 
more than willing to the invest the time, talent and funds required to bring it to life. From full-scale 
developments and rebrands, to more targeted updates of key public-facing mediums like websites, the 
following utilities readily shared their recent branding experiences, challenges and advice for fellow 
public power providers.


The 
(Public) Power 
of Branding 


By Molly Dickinson, Contributing Writer
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A seven-division utility company encompassing public power, gas, water, internet and cable services (they 


currently serve 10,600 electric customers), Easton Utilities began its latest branding efforts this June, 


with the goal of launching a refreshed brand across all channels in August. Kelly Simonsen, marketing and 


communications manager, was hired in April of this year and promptly placed branding at the top of her to-do list. 


C A S E  S T U D Y  


EASTON UTILITIES 
Easton, Maryland


Insights
“Easton Utilities as an entity, along with each of the seven 
business units, will benefit by incorporating a consistent 
identity that takes advantage of our powerful mission and 
solid reputation,” said Simonsen. “I will always invest 
in branding, as I believe in the power it provides as a 
representation of our values and vision.”


Inspiration
“Upon my joining Easton Utilities 
and collaborating with the different 
departments, it was clear to us that 
introducing a branding campaign with a 
specific theme would increase the impact 
of all initiatives going forward, enforcing 
a strong message to emotionally connect 
with our customers and the community,” 
Simonsen said. Several key staff members 
worked together to complete the branding 
initiative, building on the existing equity of 
the company’s logo with a focus on creating 
a tagline, tone (brand voice) and imagery 
updates that would capture the emotional 
attention of Easton’s audience.


Implementation
Easton’s brand goals were clear, simple and crucial: provide a consistent brand image across 
all marketing mediums; educate consumers and prospective consumers with appealing 
information; establish a more significant online presence positioning the company as current 
and customer-focused (via the website and a social media campaign); and engage the 
attention and buy-in of Easton’s customers, community and employees.


For the new tagline, Easton wanted to capture a “big idea” that connected to its mission 
while capturing a common theme that applied across all aspects of the organization (electric, 
natural gas, water, wastewater, cable television, internet, digital voice and IT professional 
services). It needed to be relevant, relatable and customer-centric while targeting the 
company’s diverse demographics. “Life. Made better.” set the tone for all campaign 
communications, including new print and TV ads.


The project is funded primarily by the internal marketing budget, and design is estimated to 
cost approximately $4,500.







DC Water provides water and wastewater treatment for more than 680,000 residents, 17.8 million annual 


visitors, and 700,000 workers employed in the District of Columbia. The company’s Blue Plains resource recovery 


plant treats wastewater jurisdictions in both Maryland and Virginia, adding an additional 1.6 million customers. 


With a reach that large, a strong, consistent brand presented a unique challenge and a vital opportunity for DC 


Water and its chief marketing officer, Alan Heymann. The water utility launched a full-scale rebranding initiative 


in early 2010, and completed it within the year. 


C A S E  S T U D Y  


DC WATER 
District of Columbia


Inspiration
When rebranding efforts began, replacing 
negative perceptions of DC Water 
with positive ones was a primary goal. 
“Our general manager was selected for 
the job in large measure because the 
agency needed to repair its reputation 
with customers,” Heymann said. “The 
rebranding campaign was the first 
effort in that process. Because it so 
clearly needed to be done, it was an easy 
decision.” 


Implementation
While DC Water relied heavily on its internal team to complete the rebrand, the company also 
enlisted the talents and input of its community. “We held a public art competition to generate ideas 
for logos and taglines,” said Heymann. This not only helped DC Water widen its pool of creative 
options, it sent a clear message that DC Water valued the community’s direct involvement in 
developing the brand’s new identity. By making the rebrand a community effort, DC Water took 
an immediate step toward repairing the brand’s reputation. The requirements for the key visual 
elements of the new brand were set: “It had to be simple, clean and easy to reproduce in sizes 
from a business card to an overhead building sign, from a variety of vendors. It had to be easily 
recognizable from a distance and easy enough for a small child to understand,” said Heymann. 
From more than 200 submissions, DC Water selected and refined a new logo and tagline: “water is 
life.” “Our in-house team, especially graphic artist Ted Coyle, pulled everything together.”
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Insights
While DC Water knew it faced significant challenges going into its rebrand, the 
company is very pleased with the results. “Striking the right balance between good use 
of ratepayer dollars and an aggressive rebranding was a bit tricky,” Heymann said. 
“We believe we did it the right way, phasing out printed materials as they were used 
up, and rebranding our vehicles as they came in for routine service. It took some selling 
internally, as we had employees with decades of service who were attached to the 
old brand. Prior to the change, departments could order their own branded material 
without central oversight. Our office of external affairs took over all sourcing and 
ordering, and the end result is a much narrower range of materials with much higher 
quality.” In all, the rebrand cost less than $100,000.


Heymann continues to see the positive results of the rebrand, at work and in the 
community. “We use our brand as a way to connect with our customers. By making 
ourselves more visible in the community, we’re generating the support we need when 
service outages or rate increases become a challenge.”


DC Water has received almost universally positive feedback from both customers 
and the press. The success has garnered industry attention and acclaim as well — so 
much so that Heymann and his team are investigating the possibility of helping other 
community-owned utilities with their rebranding efforts, for a fee. 
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With divisions encompassing public power, water, internet, cable, telephone and security for both residential 


and commercial, Conway Corp serves 28,000 customers in the city of Conway, Arkansas. Crystal Kemp, manager 


of marketing and public relations, and her internal team partnered with a local advertising agency for a large-


scale rebranding initiative that kicked off last year, and is slated to carry through 2016.


C A S E  S T U D Y  


CONWAY CORP 
Conway, Arkansas


Inspiration
In 2015, Conway Corp was looking for new 
ways to tell its story. After holding focus 
groups to determine what messaging would 
best resonate with its audiences and how 
to best to communicate those messages, 
the company decided to invest in a total 
rebranding effort, starting with a much-
needed logo refresh. 


Implementation
For its rebrand, Conway partnered with Eric Rob & Isaac, a local ad agency that had 
previously delivered some product launches for the company and was familiar with the brand, 
staff and workflows. The agency kept Conway’s logo color palette as inspiration, and set 
to work on redesigning the logo itself, as well as creating a new visual brand language that 
extended to photography and video imagery. “We are especially pleased with the photography 
and video parts of the campaign,” Kemp said. A new pair of taglines — “powered by Conway 
Corp” and “powered by us” — provides flexibility across executions while capturing the spirit 
of the company’s brand promise.  


Altogether, the agency helped Conway develop a full set of standards for both brand visuals 
and brand voice, delivered in a consolidated guide — a brand bible, if you will — that Conway 
uses to keep all its communications consistent and on message.
 


 
 Insights


While the new brand rollout is still in progress, feedback so far has been very 
positive. “We’ve gotten great feedback,” Kemp said, “not just from our community 
and customers, but also from our employees,” who got the first look at the new 
brand. “I loved that we launched to our employees first. Instead of them seeing 
something out in the community, they saw it before it launched in the public.” 
This fostered a feeling of excitement, brand ownership and stewardship among 
employees, which Kemp has since seen extend to their roles as brand ambassadors 
within the community. She has also already noticed other benefits of the rebrand, 
including increased company pride among employees, better education to customers 
about the company’s mission, and a revitalized brand presence in the community.


Brand Manual and Guidelines







The Kansas City Board Of Public Utilities provides public power and water to 63,000 electric and 50,000 water 


customers in Kansas City, Kansas. David Mehlhaff, chief communications officer, oversaw an ambitious, multi-


stage rebrand that began in 2013 and is ongoing. The website refresh debuted this spring, and was recently 


presented with a Gold Stevie Award for “Best Website” at the Annual American Business Awards gala in New 


York City. The frank Agency, a Kansas City BPU partner of 30 years, led the rebrand design.


C A S E  S T U D Y  


KANSAS CITY BOARD OF PUBLIC UTILITIES 
Kansas City, Kansas


Inspiration
A long company history is a legacy. Branding 
that hasn’t been updated in decades is 
a liability. “BPU is a 100-plus-year-old 
company, with a brand that has stood the 
test of time and not changed in decades,” 
said Mehlhaff. “It was time for an update.” 


Because Kansas City BPU is a utility, 
Mehlhaff knew its customers did not have 
a true choice when it came to their power 
and water provider. “That made it more 
important that we articulate a brand they 
could have faith and confidence in,” he said. 
To work for BPU, employees are required 
to live in the community they serve, so the 
company wanted a brand that reflected 
this sense of community partnership and 
support. These two principles became the 
strategic foundation on which BPU built its 
new brand.


Implementation
Design-wise, BPU wanted a brand that looked and felt “contemporary without being 
trendy” said Mehlhaff. A blue and green color palette was chosen to convey stability and 
environmental stewardship. A guiding principle articulated as “The Power of Community” 
was visually represented through the use of realistic photography and video featuring BPU’s 
actual customers and employees. 


For its brand voice, BPU emphasized a single aspect above all others: Community pride. 
“We wanted to truly echo our belief that we work harder for you because we’re not just your 
utility, we’re your neighbors and friends,” Mehlhaff said.


Between initial branding work (including research, brand standards development, and a 
stationery refresh, ($40,500); updates to branding for facility signage, vehicles, uniforms and 
social media pages ($10,000+); and the website revamp ($22,500), BPU has invested more 
than $73,000 in its rebrand over the past three years.


Insights
Mehlhaff knew that BPU faced particular challenges as a utility. “Just 
because customers need your service doesn’t mean they have to like you,” he 
stressed. “Our goal is to let every single power and water customer on our 
books know that we truly have their best interests at heart.” By creating a 
brand grounded in their company promise and focused on their community, 
BPU created a fresh look and feel that resonated with stakeholders, 
customers and marketing leaders alike. And by making good on that brand 
promise, day in and day out, BPU is not just marketing to its community — 
it’s actively building it.


“We learned so much from the process — how to make the most 
of research, how to positively affect customer service and customer 
satisfaction, and how important it is internally to be good communicators 
with a common goal our people can believe in,” Mehlhaff said. “As for 
our continued investment in branding, we’ve learned to always be open to 
refreshing and exploring new ideas. We have a true winner with ‘The Power 
of Community,’ but there are always ways to help it have a deeper impact, 
so we’re keeping our eyes open.”
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CASE STUDY


AUSTIN UTILITIES 
Austin, Minnesota


Austin, Minnesota’s public power utility serves 12,300 electric customers; 10,300 natural gas customers 


and 9,000 water customers. In March 2015, the company began a logo redesign project that expanded into a 


larger brand identity and tagline development initiative. To ensure the logo redesign met the company’s high 


expectations, Austin Utilities issued an RFP for a creative partner. “We wanted to partner with someone who 


could provide not only graphical services, but also help with carrying out focus groups with customers and staff,” 


said Kelly Lady, marketing and energy services manager. Austin Utilities chose an organization it had worked with 


before, Confluence Marketing of Red Wing, Minnesota, which has since merged with Woodruff Sweitzer. 


Inspiration
The decision to invest in branding last year was not 
an easy one, Lady said. “It had been discussed for 
several years, but as we knew we were constructing 
and moving into a new building, it made sense to 
design the new logo at the same time.” 


Motivated by the move, Austin Utilities outlined 
the requirements for its new logo, which would 
become the foundation of its visual brand identity. 
The company wanted a clean, modern design that 
— based on focus group feedback — incorporated 
the colors blue and green, which testers felt were 
representative of a utility company. 


Implementation
One of the first steps Austin Utilities took to redevelop its brand identity was to devote 
a full day of teamwork to creating a personality profile that represented its brand. The 
resulting descriptors — reliable, trusted, friendly, innovative, community-minded — 
became the guiding characteristics of the brand and the basis for their logo and tagline 
development. “The tagline, ‘Connections for Better Living,’ and brand voice exceeded 
our expectations,” said Lady. “Our new branding and tagline reminds us every day why 
we are here — to serve our customers and benefit the community.”


Insights
While internal buy-in has been strong overall, Lady said that one of their largest project challenges has been overcoming initial 
mixed feelings from their staff, including opinions that a change was unnecessary and resources could be used more effectively. In 
total, Austin Utilities invested $40,000 in the development and launch of the new logo and tagline. “Having a diverse variety of staff 
involved in decision-making provided an internal support group to help everyone understand why this organization had decided to 
make such a big change — and that we aren’t doing anything differently, just trying to share what we do for our customers more 
effectively. I think it was very important to involve a lot of people in the process to gain better buy-in.” 


Externally, buy-in was more widely positive. “We have had very positive feedback from most of the community,” Lady said. “I 
often still hear ‘I really like your new logo.’”


Additional campaigns inspired by the newly launched logo and tagline are forthcoming. “We want our customers to understand 
the community benefits of a municipal utility,” said Lady, “so we plan to continue investing in our story though a series of 
Connections for Better Living campaigns.” One installment, featuring Austin employees at work in the community, launched in 
January 2016 and has been very popular with both customers and staff.







	 PublicPower.org / #PublicPower	 21© 2016 Thomas & Betts Corporation. All rights reserved. SEL is a trademark of Schweitzer Engineering Laboratories. 


Smart. Light. Flexible.
Developed for the evolving grid with input from utilities, Elastimold® solid dielectric reclosers 
include a wide range of innovative features:


•  Smart – Equipped with current and load side voltage sensors


• Industry compliant – Compatible with SEL® control platform
•  User-friendly – Red/green 360° tripping indicators visible from ground level
•  Modular design – Enables fast, easy upgrades and retrofi ts
• Simple design – Maintenance-free magnetic actuator mechanism
• Time-saving –  Does not require voltage correction factors
•  Light and compact – 30% less weight than other reclosers 


For more details, contact your T&B representative or visit tnb.com/recloser.
Single-Phase, Three-Phase and 
Triple-Single confi gurations to 38kV


818185_Thomas.indd   1 16/06/16   3:35 am



http://www.tnb.com/pub/index.php





How to Talk to Decision-Makers


Translating complex 
u t i l i t y  b u s i n e s s 
concepts  and the 
public power value 
proposition to local 
policymakers can 
be a technical mess. 
Here’s how public 
power utilities can 
make themselves 
better understood 
by their influencers.


By Elisa Wood, Contributing Writer
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Have you ever noticed that you and your colleagues speak your 


own language? Take a team to one of the American Public Power 


Association’s conferences and you’ll find yourself speaking the 


language of utilities with comrades from throughout the nation. 


But this language is technical, specific and daunting for outsiders to 


understand. 
This poses a problem for community-owned utilities — more than half 


of public power decision-makers are elected city council members. 


Close to their communities and governed locally, public power 


utilities need to interface with their local policymakers regularly. 


Utility employees often find themselves translating this energy-


speak to new governance board members and state and federal 


lawmakers. Communicating becomes even more challenging as 


market concepts change, technology advances, and new laws and 


regulation add complexity.
Here’s how public power utilities 


can make themselves better 


understood to their influencers.
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“We see engineers who have all of this information 
and knowledge, and they want to share that,” he 
said. “We see staff talk over the heads of their 
governing bodies.” Blodgett called it “feeding them 
with a fire hose.” Rather than doing that, it’s better 
to translate the information into metrics and dash-
boards with minimal acronyms. 


Less is more
Too often, staff overwhelm new 
governance board members with 
information, said Tim Blodgett, 
CEO of Hometown Connections, 
an APPA subsidiary that offers 
consulting support for utilities in 
such areas as organization assess-
ment and strategic planning. 


“We see engineers who have all 
of this information and knowledge, 
and they want to share that,” he 
said. “We see staff talk over the 
heads of their governing bodies.” 
Blodgett called it “feeding them 
with a firehouse,” and rather than 
doing that, it’s better to translate 
the information into metrics and 
dashboards. To that he added, 
avoid the use of acronyms.


To really understand how much 
information is enough for policy-
makers, Blodgett employs role play. 
Staff members pretend to be on 
the governing board, and Blodgett 
asks them to try to think as deci-
sion-makers do. What information 
do they really need?


Within the utility, it’s important 
for staff and board members to be 
on the same page. Blodgett advises 
that utilities have a strategic plan 
in place, which ensures that 
the organization doesn’t just 


History and context 
It’s not just a change in board 
composition that utilities must 
take into account when they put 
in place a communication strategy. 
They also have to consider how 
to convey the massive industry 
changes underway, as electric 
generation becomes increasingly 
decentralized through use of 
rooftop solar and other forms of 
distributed energy. 


A business model that stayed 
the same for 100 years is on the 
cusp of revolution, said Jeffrey 
Tarbert, president and CEO of 
the Tarbert Group, and author of 
Governing for Excellence: Raising the 
Bar on Public Power Governance.


 “Are governing boards and 
executives going to be ready to 
make this change and understand 
the unique value that public 
power will provide in the future?” 
he asks. 


It’s particularly challenging 
given that public power gover-
nance boards tend to be more 
civic- than industry-minded. 
About 55 percent of public power 
decision-makers are elected city 
council members; the other 45 
percent are appointed or elected 
to independent or quasi governing 
boards. 


Many board members are 
generalists, yet they “are expected 


to understand and absorb all of 
the issues that are going on, plus 
set direction and policy, at a time 
when it is far less predictable than 
it’s ever been,” Tarbert says. “In 
the past, the future was like the 
past. You could do what you had 
always done, but perhaps do it 
more efficiently.”


For example, public power 
could argue for many years that 
it offered lower cost power. But 
electricity pricing has become 
increasingly homogenized with 
the advent of wholesale markets. 
Fifty years ago, public power cus-
tomers enjoyed a substantial rate 
advantage over investor-owned 
utilities. Today the rate differen-
tial is smaller and in some places 
nonexistent. In five to 10 years, 
the differential is likely to be gone 
entirely, he said.


So governing bodies need to 
be educated about what today’s 
public power utility can offer 
beyond low rates. They need to 
understand that public power 
offers more than kilowatt-hours, 
just as the telephone industry now 
offers more than a dial tone. Every 
electric utility sells kilowatt-hours; 
the distinguishing factor is the 
attributes associated with the 
energy, Tarbert said.


think strategically, but also acts 
strategically. 


Utilities will find such planning 
valuable, he said, especially with 
today’s new board demographics 
and increasingly frequent turnover. 
Baby boomers are retiring, and more 
millennials are stepping into deci-
sion-making roles, he says. Their 
arrival requires a different approach 
to communication, given that they 
form communities that are less 
physical and more virtual, likely to 
be based on common interests more 
than geography. 


The millennial and Generation Y 
“community” may span the world, 
and individuals may join the board 
to promote a cause, rather than 
serve their local town. They are less 
likely to serve long tenures. Public 
power must consider what this 
means to its future. 


“The millennials and Gen Y’s 
will have huge impact in our utility 
sector and how we operate. We 
must as utility providers find a way 
to meet their needs,” Blodgett said. 
“Some utilities get it a lot more than 
others. But the majority are really 
struggling with it. The utility sector 
has been notorious for one-size-
fits-all and that doesn’t work in this 
world.”


Communicate the value
The foundation of the public power value proposition is in line with many 
of today’s trends, particularly consumers’ desire for more control. Public 
power has an opportunity to be uniquely successful as this new kind of 
market emerges, Tarbert said. Already close to its customers, a public power 
utility can easily slide into the role of a partner or an adviser — a source of 
assistance in helping consumers decide their personal energy future.


 “What’s important for public power to communicate to its community, 
and certainly for its board to grasp, are those unique aspects of the public 
power business model that differentiate it from the investor-owned utilities 
and make it such an important asset for the community,” Tarbert said.


Make sure board members understand why public power has been 
such a good value for so long, why it has delivered so well, he said. Public 







	 PublicPower.org / #PublicPower	 25


Educate, educate, educate
Tom Kuntz, mayor of the City of Owatonna, Minnesota, is in a unique 
position to bridge the communication gap. He started off his career as a 
meter reader and worked his way up to general manager of a municipal 
utility before becoming a city mayor. Having seen both sides, as mayor he 
now carefully appoints Owatonna’s five-member municipal utility board 
to be sure they represent not only the community’s geographic areas, but 
also the utility’s customer groups as well, both business and residential.


As a result, the utility board members understand what’s important 
to those they serve, he says. They can communicate with customers and 
galvanize support when the utility is advocating for policy change. An 
educated board member can in turn educate customers, as well as other 


power’s non-profit status, ability to offer that local control to customers, 
and ability to access local ownership give the public power utility business 
model an edge, Tarbert said.


American Municipal Power, which offers generation, transmission and 
distribution to public power utilities in nine states, calls this “Reliable, 
Local, Yours,” a tagline it created in the late 1990s.


“Dialogue was easier before there were so many platforms that could 
be used to deliver communications, before there was a flood of informa-
tion (some inaccurate) online, and before explanations had to involve 


exceedingly complex and ever-changing rules,” said Jolene Thompson, 
executive vice president of member services at AMP and executive direc-
tor of the OMEA.


“This is an area where it’s imperative that public power systems nation-
ally share best practices and APPA provide a forum for doing so through 
its webinars, conferences and listserves,” Thompson said.


She also advises a check-in with board members to see what communi-
cation methods they prefer — given the many potential options available 
today — email, hard copy, video.


leaders, such as state and federal lawmakers. Get involved, ask questions, 
become knowledgeable, Kuntz advises board members.


Blodgett adds that if you want continued budget support for your 
communications efforts, think about what you call it.


“The first thing that gets cut in any type of budget trimming is training 
and education on the staff side and marketing communications on that 
external side. And those are two areas that should not be cut,” he says.


So don’t call it marketing; call it education, he says. And do it frequently. 
With so much information and so much complexity emanating from the 
power industry today, ideas must be reinforced. Be sure to communicate 
with your decision-makers. And then communicate some more.


Public Power 101 for Policymakers
Several public power organizations offer formal orientation programs to help decision-makers do their job and navigate the 
complexities of today’s power industry. Here are a few examples of what they do.


The staff of the Municipal Energy Agency of Nebraska, the wholesale electricity supply organization of the Nebraska Municipal 
Power Pool, conducts board orientation sessions in conjunction with the organization’s quarterly meetings. Participants 
receive information on company history and how the organization addresses a range of national, regional and local issues. 
They learn about governance structure and expectations, bylaws, and relevant policies and guidelines. 


In Fayetteville, North Carolina, the utility provides a two- to three-hour orientation and tour for new board members, 
conducted by the CEO.   New board members view a company video, meet colleagues, and receive other guiding information.  


The Illinois Municipal Electric Agency provides a three-hour briefing about the organization, its history, composition, power 
supply arrangements, finances and billing methods. The session also focuses on legislative, legal and regulatory issues, and 
how the competitive market works.


American Municipal Power offers its 133 member utilities “101 sessions” for councils and boards. The organization also 
has worked with the American Public Power Association to develop a webinar series that provides a certificate for decision-
makers who complete sessions covering electric utility basics, the benefits of public power, information about AMP and its 
generation and programs, energy and capacity markets, financing, and legislative and regulatory issues. More than 140 
officials have completed the webinars.


The organization also has established the AMP Focus Forward Advisory Council, which is working on a toolkit that will provide 
AMP members with guidance, templates and checklists for their use in developing local policies and rates to respond to 
customer interconnection and net metering requests. 
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How to Communicate 
With Decision-Makers


Less is more
Don’t overwhelm new decision-makers 
with too much information. Translate 
it into easy, bite-size facts and metrics. 
And avoid acronyms. Any of APPA’s 
turnkey resources will be concise and easy 
to read. Customize them for your use.


History
Public power has a history of 
serving its communities. Tell your 
decision-makers these stories. You 
can use the Pride in Public Power 
mini-documentary to help you here.


Context
You can’t make decisions within the 
electricity industry without under-
standing all the challenges the industry 
is facing. Make sure you break it 
down. Public power fact sheets and 
infographics can help.


Value
The money your utility makes enriches 
your community — communicating 
this value is vital for informing 
decision-makers. Look for the Public 
Power Pays Back report and 
infographic to tell this story.


Education
APPA is here to help you do all of 
this outreach. Find all these turnkey 
resources at PublicPower.org/
RaisingAwareness.


29 How to Communicate with Decision-Makers Final.pdf   1   8/25/16   2:28 PM
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Making 
Connections


Communication and marketing budgets, excluding employee salaries, for 
public power utilities with fewer than 100,000 meters often fall under 
$50,000 — that calculates to less than 0.01 percent of a utility’s electric 
revenue. That means public power utilities are using minimal resources to 
promote their services and interact with their communities.  


Four years ago, public power utilities reported in an American Public 
Power Association survey that they were dealing with a “growth of digital 
channels,” as several communicators indicated challenges with website 
improvements, content development, and integration of social media.


While many utilities have come to meet new customer service demands by 
stretching pennies to implement robust websites and mobile apps, growing 
their overall digital presence, community-owned utilities still often encounter 
backlash when they spend money on marketing or advertising. 


These public power utilities show that investing in connections can yield 
priceless results.


By Fallon Forbush, Contributing Writer 


Making the case for 
marketing your utility 


might be a hard sell 
with your governing 
body. Here are some 


examples of just 
how fruitful that 


investment can be.
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Meeting a community need


Utility: Kissimmee Utility Authority
Power Customers: 70,000
Outreach: The Big Grill and its website, thebiggrill.com
Kissimmee Utility Authority in Florida was looking for a low-cost, high-impact way to connect with the 
community.  In 2002, KUA commissioned a first-of-its-kind infrastructure project: The Big Grill. The trailer-
mounted cooker features 40 square feet of cooking area powered by two 40-pound propane tanks, a 35-gallon 
water tank and four collapsible stainless steel food prep counters. 


The Big Grill website includes a grill calendar, downloadable forms, and a photo gallery of past cookouts. 
Prominent signage on the grill gives added recognition to KUA. The grill is offered free of charge for group 
fundraisers, social activities, and community events. 


The B ig  Goal
An important aspect of KUA’s annual customer satisfaction survey is its level of involvement in the community. 
KUA’s goal is to maintain or raise the score each year, so it is constantly looking for opportunities to promote its 
brand and grab the attention of its customers. In 2014, as an additional community outreach effort, KUA launched 
an outdoor movie series.


Return  on  Inves tment
KUA has invested $3,500 into The Big Grill. What makes this community outreach attractive to local nonprofits is 
that KUA not only loans the grill for free; it also supplies the propane, delivers the grill to the event, picks it up, and 
cleans it after each use.


The large barbecue grill expanded the utility’s visibility in the community while also providing a much-needed 
resource to area nonprofit groups. A local bank used to have a large charcoal grill that it loaned out to local 
nonprofits, but it did away with the program in the late 1990s. Kissimmee Mayor George Gant brought the idea 
to the utility in 2002, and KUA took it from there. KUA saw the program as an opportunity to fill a void in the 
community. The utility was the only grill in town in 2002. That still holds true today.


 The program builds social capital. The grill helped raise the utility’s community involvement score on its customer 
satisfaction survey by 8 percent in 2015.


Eva luat ion
The Big Grill was very different from other community outreach projects that KUA had tackled previously. 
Developing rental procedures, contracts, liability waivers, and a training program to ensure user safety was a 
challenge, as well as securing all the necessary equipment to clean and maintain the grill after each use. But once 
everything was in place, the program ran very smoothly. The biggest lesson staff members learned is to not be afraid 
of trying something outside the box. Who would have thought that a grill could create such positive and widespread 
exposure and goodwill?
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Utility: Riverside Public Utilities
Power Customers: 109,000
Outreach: Green Power Report, greenriverside.com/gpr
The Green Power Report radio show is one of several key initiatives launched at Riverside Public Utilities in 
California to position the utility as a regional leader in sustainability. The utility pays for the airtime and does 
not own the channel, but it considers the report owned media. It is 30 minutes of content and branding that the 
utility creates and controls. Plus, RPU is able to air each episode on the GPR podcast hosted on its greenriverside.
com website.


At first, management required some convincing. But with the success of the show came less and less resistance. 
RPU has aired more than 200 shows since 2007. After producing so many episodes, GPR has proven that a 
utility’s marketing team should never be afraid to ask for high-profile guests. 


A few years ago, the show interviewed actress Daryl Hannah, who is big into sustainable living. She was speaking 
at a conference the show was reporting from called the SoCal Energy and Water Summit. The show also 
interviewed the London Olympics’ head of sustainability. APPA’s President and CEO Sue Kelly has been a guest, 
too.


The B ig  Goal 
The aim of the show is to boost participation in RPU’s energy and water conservation programs, inform customers 
about important utility programs by using airtime for RPU commercials, keep listeners informed and interested in 
sustainability, and position RPU as a subject matter expert. 


Return  on  Inves tment
RPU has a marketing budget of $500,000. Each radio episode costs $275 to air and reaches a listenership area of 
250,000. RPU produces the show in-house, and relies on AM590 The Answer (KTIE-AM) in San Bernardino for 
post-production work and to air the show.


The responsibilities of a radio show — keeping up the pace, securing and preparing for the best and most interesting 
guests, and scheduling — is no small task. But the show helps RPU deliver important information to customers, 
maintain a relationship with customers, and position both the utility and the city of Riverside as a good place to live 
and do business. 


AM590 The Answer is popular among local talk radio listeners, which means there is a captive, high-value audience. 
This makes the ROI incredible. Local participation in rebate programs has consistently increased.


Eva luat ion
The GPR transformed from a 15-minute program later at night to a 30-minute show at 6:30 p.m. every Monday — 
during Southern California’s drive time. The show has received awards several times. The caliber of the show has 
gone up steadily, with increasingly high-profile guests participating. Some, including Ogilvy Public Relations, are 
now looking to the GPR as a media source for clients’ sustainability stories.


Become your own newsmaker
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Utility: Holland Board of Public Works
Power Customers: 27,827
Outreach: Holland Energy Park P21 Decision, p21decision.com; the 
microsite will soon transition to hollandenergypark.com
An air permit caused controversy and public opposition for the Holland Board of Public Works. The permit was 
required for the Michigan utility’s new energy park. Holland said engaging its community early and getting people 
wholly behind the project was one of the best and most rewarding decisions the utility has made.


The air permit for Holland’s new circulating-fluidized bed project initially created negative publicity. Groups 
including the Sierra Club and the West Michigan Environmental Action Council, as well as residents, spoke out 
against the utility’s proposed solid fuel plant. At that point, the utility decided to be more inclusive in the process 
and keep the public updated.


Holland BPW created a dedicated microsite and Facebook page for the project. Bill stuffers regarding the project 
were also occasionally mailed to customers during the very early phases of the outreach campaign. Additional 
promotional materials were created for events such as chamber of commerce breakfasts.


The outreach initiative turned the tide and provided accurate information to the community’s stakeholders. They 
now supported the $240 million energy park and the trail system that will surround the plant, along with the 
cleanup of the once dilapidated and forgotten neighborhood.


The B ig  Goal 
Holland BPW was committed to a broad-based community engagement effort. The purpose of the engagement 
was not only to inform the utility’s customers about critical decisions, but also to give them ownership in issues 
the community faced and solicit their input. 


Return  on  Inves tment
Holland BPW spent about $10,000 for ongoing updates to the website, Facebook page, and other 
communications. The utility also harnessed its ongoing relationship with an outside firm, Boileau 
Communications, for the P21 microsite and related Facebook page.


The community engagement strongly surpassed all of Holland BPW’s expectations, the utility said. The air permit 
hearing at the plant did not garner one single comment from the opposition. The support for the project was so 
overwhelming that hundreds of people came to watch a component of the plant as it was driven through the city. 
More than a hundred people waited at the entrance to the site as the module was driven in.


Eva luat ion
Holland BPW received such a positive reaction from the community with the P21 effort that it felt there was 
no other way to move forward other than to transition the microsite (p21decision.com) to a permanent one 
(hollandenergypark.com) and keep the community updated via social media.


Turn a controversy into an easy decision
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Utility: Chelan Public Utility District
Power Customers: 50,000
Outreach: Strategic Plan, chelanpud.org/aboutus/strategic-plan
Chelan Public Utility District in Washington was at a pivotal moment in 2014 as it sought a new direction for 
the utility and its community. The PUD’s previous strategic plan was developed at the end of the recession and, 
as a result, focused on stabilizing the utility’s finances through long-term power contracts and a comprehensive 
hedging program. After that, Cheland found itself well positioned for paying down debt and ready to allocate its 
resources to revenue-producing strategies. 


The utility’s commission asked the community to help guide the new direction and strategy, and to help plan for 
investments that would enhance the quality of life for the entire county.


To get input from its community, the PUD went old-school: face-to-face engagement. Chelan recruited about 35 
thought leaders and influencers to serve as strategic advisers for key areas of its plan. Then, the utility invited the 
community to send suggestions about ways the utility could improve the quality of life in the county through 
“Public Power Benefit” projects.


Through the work of its strategic teams, the PUD developed an owner’s manual for the process — a publication 
that explained what the utility was doing and what areas it was focusing on. The PUD sent the guide to every 
customer, with a ballot of 16 projects. The PUD received more than 6,000 ballots in response — a 14 percent 
return rate. Attracting and engaging the community about the future of its electric utility resulted in support for 
Chelan PUD’s revenue-producing dams, its workforce, and its community.


The B ig  Goal 
Customer engagement was the primary motivating factor for the utility’s marketing outreach during the strategic 
planning process. The utility’s commissioners and general manager were committed to ensuring that customer-
owners not only knew about the planning process, but also were involved.


Return  on  Inves tment
Chelan PUD invested $7,500 for paid advertising and promotions. The utility also used an 18-month contract 
with a consulting firm. The firm, Be Clearly, helped the PUD design a website that was used for much of the 
communication. In all, their contract was just under $200,000, with approximately $50,000 devoted to the 
outreach and marketing for the strategic planning initiative, including the website.


Originally, the PUD hoped for a 5 percent response rate from its customer-owners. In all, 1,100 individual 
recommendations were received. Chelan said the engagement campaign was a smashing success — community 
members were intrigued and engaged. Not only did the PUD have a phenomenal participation rate during the 
planning process, but the engagement continues. 


The PUD uses the same method whenever the utility faces significant challenging issues. It reaches out to the 
community in order to collaborate to solve problems.


Eva luat ion
Engagement does work. It’s not easy, but it is worth the effort. This is especially true for Chelan PUD’s customers 
who are scattered over 3,000 square miles. The strategic plan effort also identified significant gaps in the utility’s 
current process to reach its Latin American community, which is nearly 30 percent of its customer-owner base. 
As a result, the PUD has dedicated more personnel, including hiring a specific outreach coordinator, to ensure 
that this segment of its customer base is adequately represented.


Engage with all of your customers, strategically
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The American Public Power Association and the U.S. Department of 
Energy will pursue collaborative efforts to advance electric vehicle adoption 
and charging infrastructure construction in public power communities 
across the United States.


APPA and the DOE signed a memorandum of understanding making 
this pledge in July in Washington, D.C. 


In signing the memorandum, APPA President and CEO Sue Kelly and 
DOE Acting Assistant Secretary for Energy Efficiency and Renewable Energy 
David Friedman said they would work to develop information and resources 
to increase education and awareness of the benefits of EVs to public power 
utilities and local officials in a partnership called “EV Everywhere — Public 
Power Charged.”


“Given our strong commitment to environmental stewardship, 
public power is honored to partner with the DOE to promote 


APPA Joins DOE to Advance Electric Vehicles
By David Blaylock, Integrated Media & Communications Manager, APPA


W A S H I N G T O N  R E P O R T


increased use of electric vehicles,” Kelly said. “We want to be 
responsive to changing customer preferences and help our members 


prepare for the future of transportation.”
One major part of this agreement is the development of a community 


action plan that focuses on communities with fewer than 200,000 electric 
customers. There are almost 2,000 public power communities. Education 
materials such as webinars and guidebooks will be created with many 
different audiences in mind, including utility employees, boards of 
directors, city council members, mayors, and state-level representatives.


The hope is that this education will lead to increased efforts to 
construct workplace charging facilities at utilities and community 
businesses and allow for the study of the impacts of EVs in public power 
communities, their utility infrastructure, and the modern grid. APPA 
will be able to share updates from the broader EV Everywhere utility 
partnership and give industry input on EV-related policy and technical 
issues through the Quadrennial Energy Review and the Quadrennial 
Technology Review.


“With the clean energy revolution accelerating and the electric vehicle 
market growing, it is critical that we expand cooperation as part of our 
EV Everywhere Grand Challenge,” said Friedman. “APPA has shown 
tremendous leadership in promoting EVs among its network of public 
utilities, and with this MOU, we are eager to work together to electrify 
transportation with clean and renewable power in our biggest cities and 
smallest towns, ensuring that EVs truly are everywhere.”


The partnership came a day after President Barack Obama’s 
announcement of a federal-private plan to accelerate EV adoption in 
the U.S. This plan came with the announcement of $4.5 billion in loan 
guarantees to support innovative charging facilities, the development 
of EV charging corridors, a proposed plan for a national network of fast 
charging stations, and an emphasis on state, county, and municipal EV 
procurement.Call now 573-796-3812  |  Fax 573-796-3770
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“Given our strong commitment to environmental 
stewardship, public power is honored to partner with 
the DOE to promote increased use of electric vehicles,” 
Kelly said. “We want to be responsive to changing 
customer preferences and help our members prepare 
for the future of transportation.”
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In 2006, the Institute for Electrical and Electronics Engineers asked that I 
throw my hat into the ring to become chair of the National Electrical Safety 
Code. I was flattered to be considered for this lofty position, to chair both 
the main and executive committees of “The Code,” but I wondered how I 
could ever handle chairing this utility-focused, industry consensus code for 
two full five-year cycles. Ten years as chair seemed at the time to be more 
of a prison sentence than an opportunity. However, I jumped in willingly, 
because they believed in me. 


Looking back, how did my 10-year term work out? It was not a 
sentence. The decade flew by with admiration, exhilaration, and success. 


Admiration? Absolutely! The first thing I learned in taking the helm 
at the Code was that this consensus standard has been created by and 
improved upon by some of the most hardworking, intelligent folks in the 
industry. Hundreds of dedicated committee, subcommittee, and working 
group members — representing a variety of organizations — work 
to improve the safety of the employees who work in communications 
and electric service, as well as the people who depend on these critical 
services. 


I had attended executive and subcommittee meetings at IEEE 
headquarters in the past, but when I became chair, the vital work took on 
a different meaning. These folks are devoted to the code. Add the ever-
present Sue Vogel, IEEE secretary of the NESC for the past 25 years. I was 
awed to just see my name by theirs.


Exhilaration? Ironic, but you betcha! The main committee of the 
Code had not met since the early, 90s. I couldn’t believe it! “Why not?” I 
asked and never received a good answer. I requested that the NESC main 
committee meet for the first time at APPA’s headquarters in Washington, 
DC. We embarked on a decade that brought us new opportunities in a 
rapidly changing electrical industry. In fact, there was so much energy in 
the room that the main committee voted to meet again. We decided to 
meet three times during each five-year cycle. And what a difference face-
to-face meetings can make! Collectively we became more active, discussed 
more issues, and ultimately plotted a path to ensure the NESC of 2116 
will be as relevant as it is today. 


Success! I guess what makes me most proud of these past 10 years is 
the success we had despite many challenges. The NESC team under my 
leadership:


• Orchestrated the formation of the NEC (National Electric Code)/
NESC joint task force to collaborate on technical issues shared by these 
two important codes.


• Put on the first NESC Summit in 100 years, where more than a 
hundred attendees discussed the current and future use of the code over 
two and a half days.


• Produced six videos of NESC volunteers explaining what the NESC 
is, why it is important, and issues pertinent to its future. 


Protecting The Code: 
A Decade of Leadership in Safety
By Mike Hyland, Senior Vice President of Engineering Services, APPA


S A F E T Y


• Organized a field trip with the main committee to a solar generation 
facility in Southern California to learn how the NESC intersects with the 
fast-growing field of renewable energy.


• Debuted a MOOC on the NESC. That’s a “Massive Open Online 
Course” that goes over the basics of the NESC. 


• Transitioned the process of proposed changes to the code to an all-
electronic platform.


• Rolled out the first-ever NESC mobile app. 
• Built bridges to organizations that had not been involved in the 


NESC recently, most notably the National Association of Regulatory 
Utility Commissioners.


I’m certain there’s more that I’ve missed or forgotten. Maybe I only 
want to remember all the good things as I transition to past chair in 
September.
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As public power utilities, you answer to your community. Chances are 
that your chief executive and other compensation may fall prey to criticism 
at town meetings — especially if others working for your city or community 
earn considerably less. 


But remember your customer-owners are like shareholders. Sharehold-
ers are usually willing to pay for what they are earning if they know the 
rate of return. 


Take a look at just how much some public power utility “shareholders” 
are earning in their communities.


CPS Energy, San Antonio, Texas
Back in 2007, my firm worked with Milton Lee, the then-CEO of San 
Antonio’s CPS Energy. At the time, CPS Energy’s residential customers 
paid a total of $672 million per year. If those customers had been served 
by the neighboring competitor, they would have paid $882 million a year 
— $210 million more! On top of that, CPS Energy transferred a total of 
$245 million to the city’s general fund in 2007, approximately $94 million 
of which was associated with residential electric revenues. In effect, the 
utility put $304 million back into its community that year. 


Utility employees make the biggest contribution to a public power 
utility’s success, enabling it to give more back to the community. And 
quality employees need and deserve quality pay.


Tacoma Public Utilities, Tacoma, Washington
Tacoma Public Utilities, led for 14 years by former APPA President and 
CEO Mark Crisson and for the last nine years by Bill Gaines, has been 
producing long-term and significant results for its community. In 2008, 
shortly after Mark left for APPA, Tacoma’s residents were paying a total 
of $267 million in annual revenue. At the neighboring competitor’s rates, 
those same residents would have paid $404 million. 


TPU also paid $16 million that year to the City of Tacoma for shared 
services and $30 million for gross earnings tax — a total benefit of $183 
million. If the competing utility had served Tacoma, that utility would 
have paid about $17 million in franchise fees and property taxes, leaving a 
net benefit to citizens of $166 million annually. 


Six years later, in 2014, TPU electricity customers were paying a total 
of $315 million in annual revenue. Those customers would have paid 
$436 million to the neighboring competitor. TPU also provided about 20 
percent of the city’s total operating budget that year with a transfer of 6 
percent of its own earnings — $35 million — plus $18 million for shared 
services. 


Better Pay = Better Communities
By Carl Mycoff, Managing Director, Mycoff, Fry & Prouse LLC


W O R K F O R C E


Henderson Municipal Power & Light, Henderson, Kentucky
Henderson, Kentucky is a small community located on the south side 
of the Ohio River across from Evansville, Indiana. Henderson Munic-
ipal Power & Light serves part of the town of Henderson — while the 
for-profit utility Kentucky Utilities serves the rest. HMPL’s service territory 
offers little additional space for development, so load growth is minimal to 
nonexistent. 


Henderson is in the famous Rust Belt dependent on the fickle 
aluminum industry. In 2014, the citizens of Henderson served by HMPL 
paid about $35.3 million for electric service. If those customers had 
been on KU’s rate schedule, they would have paid $44.5 million. If KU 
served the entire city, franchise fees would have totaled approximately 
$1.9 million. HMPL pays $1.2 million to the city of Henderson through 
a transfer to the general fund. HMPL also provides $250,000 in free 
communication services and $430,000 in free electric service. This brings 
the total savings to nearly $9.2 million. 


If HMPL was a for-profit utility, its dividend payout to its shareholders 
would be 24% of its revenues! 


Read more about competitive pay in a blog series by Carl Mycoff at 
blog.PublicPower.org/sme. 


Chances are that your chief executive and other 
compensation may fall prey to criticism at town 
meetings — especially if others working for your city or 
community earn considerably less. But remember your 
customer-owners are like shareholders. Shareholders 
are usually willing to pay for what they are earning if 
they know the rate of return. 
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WASHINGTON REPORT 


Times are changing fast. Your utility no longer provides electricity 
without much competition. Competition is coming not just from other 
utilities, but also from entirely new sources. Your customers’ preferences 
are changing. 


Competition
Historically, public power utilities have been exclusive electricity 
providers for their regions. Competition, if any, reared its head in 
the form of occasional sellout threats. Today, the competition comes 
not just from other utilities but also from third-party vendors; energy 
service companies; and corporate giants like Amazon, Apple, Google, 
Nest, and Tesla. These new players are providing shiny new toys — 
rooftop solar panels, home batteries, and programmable thermostats. 
They are empowering customers with information, technology, expert 
advice, and outstanding service. They are redefining what customers 
expect of all providers. And they could be your future business 
partners!


Your new competitors are not just in some faraway big city. They’re 
in your town and on your customers’ smartphones.


There are also special interest groups that mislead customers to 
think that utilities are enemies of renewables, distributed energy 
resources, and energy savings. You can’t afford to ignore these vocal 
groups.


Changing Customer Preferences
In today’s “selfie” culture, customers want choices and control in 
everything — including their electricity supply. Environmental 
stewardship and social responsibility matter as much as the 
electricity bill, especially to the growing population of your millennial 
customers. 


Customers want convenience and 24/7 service — preferably via 
their phones. They want to be informed, but their short attention 
spans demand bite-sized messages. Customers also want to be 
engaged through digital channels like email, web, and social media. 
They want how-to and DIY videos. They want tips and tricks they can 
use and share.


Ignorance
The good news is that public power utilities already have the 
community connection that large, for-profit utilities are spending big 
advertising and consulting dollars to get. You have as core values the 
community ownership and not-for-profit orientation that can help you 
enhance relationships and trust with your customers so they will turn 
to you before making any energy decisions.


National customer research conducted by APPA shows that only 


Why Should YOU 
Raise Awareness of Public Power?
By Meena Dayak, Vice President, Integrated Media and Communications, APPA 


G O I N G  P U B L I C 


1 in 5 public power customers under the age of 55 knows that they 
get their electricity from a public power utility. You are part of the 
community, but they don’t know about you. You need to get on your 
customers’ radars, not just as their electric providers but as their 
community-owned, trusted energy partners. You must raise awareness 
of the unique benefits you offer as a public power utility.


805891_Tech.indd   1 06/04/16   10:37 pm


1 in 5 public power customers under the age of 55 
knows that they get their electricity from a public 
power utility. You are part of the community, but they 
don’t know about you.



http://www.techproducts.com/





	 PublicPower.org / #PublicPower	 43


The Department of Energy on July 12 said it will provide up to $15 
million over three years to support efforts by the American Public Power 
Association and the National Rural Electric Cooperative Association 
to further enhance the culture of security within their utility members’ 
organizations.


Deputy Energy Secretary Elizabeth Sherwood-Randall unveiled the 
news at an event in Washington, D.C., held by Bloomberg News on power 
grid physical and cyber security issues, at which Sue Kelly, president and 
CEO of the American Public Power Association, also spoke.


At that event, Sherwood-Randall and Kelly detailed how government 
and the power sector have collaborated successfully in a number of areas 
related to grid security.


“As our definition of energy security and the cyber threat landscape 
evolve, we continue to help our partners strengthen the ways in which 
they protect critical infrastructure,” Sherwood-Randall said in a July 12 
DOE news release. “This funding is another important step in improving 
the resiliency of our power grid and our ability to respond quickly and 
effectively to threats in today’s dynamic environment.”


Over the next three years, the DOE funding, which is subject to 
congressional appropriations, will be used by APPA and NRECA to 
develop security tools, educational resources, updated guidelines, 
and training on common strategies that can be used by their member 
organizations to cultivate an improved cyber and physical security culture.


Activities to bolster their members’ security capabilities will include 
exercises, utility site assessments, and a comprehensive range of 
information sharing with their members. 


At the Bloomberg event, Kelly said that APPA and NRECA “are both 
going to get a substantial pot of dollars” to assist members in developing 
tools, techniques and outside evaluations of their systems.  She expressed 
APPA’s appreciation to DOE for providing this much-needed assistance.  


DOE official, APPA’s Kelly address grid security issues
Sherwood-Randall and Kelly participated in the Bloomberg event held in 
Washington, D.C., which focused on physical and cyber security issues 
for the power grid.


In a Q&A with Megan Murphy, Washington Bureau Chief for 
Bloomberg News, Sherwood-Randall said that “what we know is that 
there are many threats” that the country faces because of the increasingly 
networked society.


While the federal government plays a key role in keeping the grid 
secure, “government can’t do this alone because 90 percent of the 
infrastructure is held in private hands.”


An “extraordinary partnership” has been built between the 
government and industry “and some of the leaders are here with us today, 
like Sue Kelly from the American Public Power Association,” Sherwood-


DOE to provide funding to APPA for member 
physical, cyber security effort
By Paul Ciampoli, News Director, APPA


S E C U R I T Y


Randall said.
“What we’ve created is a partnership with the major utilities in this 


country to develop a whole series of initiatives to strengthen the grid and 
that begins with our effort to share information in real time, which is a 
very important element of awareness for all of us of what’s happening on 
the grid,” the DOE official said.


In addition, government and industry are focused on assessing “our 
vulnerabilities to understand where the weaknesses are. As the threats 
evolve, we need to be sharing that information in order to be able to 
know where the vulnerabilities are and how to address them,” Sherwood-
Randall went on to say.


Access forward thinking. 


Transcend commodity engineering.  
For decades, the experts at Leidos Engineering have 
helped utilities optimize operations and prepare for  
what’s next.  Our solutions in system planning, grid 
engineering, and Smart Grid as a Service transform 
your utility, with the future always in mind.


leidos.com/power-grid
Activate Tomorrow, Today.


Luis Tomioka
Protection and 
Control Engineer


783650_Leidos.indd   1 12/21/15   8:52 PM
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The Unexpected Leader


Justin Nickels is the mayor of Manitowoc, Wisconsin, a public power 
town that recently filed its third consecutive rate decrease in three years. 
But Nickels isn’t the stereotypical civil servant. He’s 29, and he’s been 
mayor since he was 22. He ran for a council seat when he was 18 — still 
in high school — and won. The first campaign the lifelong politician ever 
worked on? Bill Clinton’s re-election in 1996. And now he’s presented with 
the unique and sometimes challenging opportunity of managing a city that 
owns its own utility.


What’s your advice for public power utilities engaging with their 
governing bodies?
Our utility commission is going through a strategic plan for what we want 
our utility to be like in the next five to 10 years. Right now, we provide 
electricity, water, steam and some broadband. And, we can sell water 
to city residents only. So we’re really focused on being the utility for the 
city. Do we want to provide regional service? The commission is getting 
engaged and really tackling the high-level questions of what do we want to 
be in the future.


The utility employees are involved, too. There is an employee 
committee, for example. But we also have our customers, who we talk 
to on a regular basis. One great thing about being a public power utility 
is we have an ability to really work with our local businesses and our 
customers much more than a privately owned utility can. We’re able to do 
that on a local level because the community can talk to the mayor, who 
sits on the utility commission.


What are some of the keys for leadership in a town that owns a public 
power utility? Does it make your job challenging?
The most important thing, first and foremost, is to understand that the 
citizens own the utility. Really the utility is there to provide the basic 
services of providing quality electric and water at the best cost possible, 
but it also gives back to the community. I think the utility’s role, being a 
public power utility, is to give back to its shareholders, which is each and 
every citizen of the community. I like the fact that if citizens have an issue 
with anything in their utility in a public power town, they can call their 
council member, they can call their mayor. At a larger, privately owned 
utility, you don’t have that option.


And I think it’s pretty neat, too, that way back when the utility was 


LAST WORD


established, it was the mayor who got it going. We just celebrated our 
100-year anniversary. If you think back to that time, compared to politics 
today, if someone were to propose that the city create a utility — they 
probably thought the guy was crazy. How can  you provide electricity to 
every household? And back then they thought the taxpayers were going to 
be footing the bill for the ratepayers. But ever since the utility started, the 
ratepayers have funded it.


What’s up with your low rates? What is your secret?
We just filed another rate decrease of 3 percent, which is the third 
consecutive rate decrease we’ve seen. I don’t think anyone else in 
Wisconsin has done that. Really what it comes down to is the commission 
has made sure that we hired the best general manager we could find. 
That’s Nilaksh [Kothari], who knows the business and knows the 
industry. And he has hired a lot of good people below him who monitor 
the prices and find the best prices and work with other municipalities. 
We’re also part of Great Lakes Utilities, which is a conglomerate of several 
different communities. I think all those things put together are the reason 
we can keep lowering our rates.


So, you’re a millennial. How can public power utilities engage with 
millennials?
That’s a good question. I think one of the things we’re starting to see 
when you look at the current generation’s expectations — one of those 
expectations is looking at alternative energy sources and resources that 
protect the environment. Another is where we can maintain a certain 
cost that’s affordable while also looking at other types of utilities that we 
provide, like broadband. More and more we’re seeing the availability of 
internet access is becoming just as important as water or electricity in our 
everyday lives. That’s where I think, again, being a public power utility, we 
can understand that that’s what our citizens are looking for from us, and 
we’re able to provide that to them. So I think a lot of what we’re doing at 
the utility is looking for those alternate energy sources to incorporate into 
our portfolio and also looking at the evolving needs of our customers and 
how a utility can provide broadband.


By Laura D’Alessandro, Integrated Media Editor, APPA
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NuScale Power has created a new kind of nuclear power plant: one that is safe, reliable, and 


economical. The innovative design incorporates all of the components for steam generation 


and heat exchange into a single integrated unit, the NuScale Power Module™ (NPM). Using 


up to 12 of these 50MWe (gross) NPMs, a NuScale nuclear power plant can provide 600 


MWe (gross) of electrical generation. The design eliminates many costly, complex systems 


while cutting-edge prefab manufacturing cuts time and cost of production. The result: a 


power source that is simultaneously safe, reliable, scalable, carbon-free, and economical. 


Innovation: the Element of Nu™.


nuscalepower.com


@NuScale_Power


NuScale Power


© 2016 NuScale Power, LLC. All Rights Reserved.


@NuScale_UK
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600 South Fourth Street 


P.O. Box 383 
Stoughton, WI  53589-0383 


Serving Electric, Water & Wastewater Since 1886 


 


 


Date:  October 11, 2016 


 


To:  Stoughton Utilities Committee 


 


From:  Robert P. Kardasz, P.E.  


Stoughton Utilities Director 


 


Subject: Stoughton Utilities Committee Annual Calendar. 


 


The following calendar is provided for information and discussion. 


 


October 17, 2016 Regular Meeting - Tour North Electric Substation 


 


October 27, 2016 Stoughton Utilities 2017 Budget and CIP presentation  


 


November 1, 2016 Common Council action on the Stoughton Utilities 2017 Budget 


and CIP 


 


November 8, 2016 WPPI Energy Orientation Meeting in Sun Prairie 


 


November 14, 2016 Regular Meeting  


 


December 19, 2016 Regular Meeting May Be Cancelled 


 


January 17, 2017 Regular Meeting - Stoughton Utilities RoundUp Donation - Goals 


discussion 


 


January 18-20, 2017 Municipal Electric Utilities of Wisconsin (MEUW) 


Superintendents Conference in Wisconsin Dells 


 


February 20, 2017   Regular Meeting – Bad debt write off discussion, approval, and 


recommendation to the Common Council 


 


February 26-March 1, 2017 American Public Power Association (APPA) Legislative Rally in 


Washington, D.C. 


 


February 28, 2017 Common Council Meeting - Approve bad debt write offs  


 


March 14, 2017 Regular Meeting - Declarations of Official Intent - Review 


Drinking Water Consumer Confidence Report (CCR)   







 


March 29-31, 2017 Wisconsin Rural Water Association (WRWA) Annual Conference 


in Green Bay 


 


April 3-6, 2017 American Public Power Association (APPA) Engineering and 


Operations Conference in Minneapolis, MN 


 


April 17, 2017 Regular Meeting - Stoughton Utilities 2016 Annual Audit and 


Management Letter presentation, discussion, approval and 


recommendation to the Common Council - Stoughton Utilities Tax 


Stabilization Dividends discussion, approval, and recommendation 


to the Common Council  


 


April 25, 2017 Common Council Meeting - Approve 2015 Annual Audit and 


Management Letter - Accept the Tax Stabilization Dividends - 


Approve electric and water borrowing and refunding 


 


May 1, 2017 WPPI Energy Regional Power Dinner Meeting in Evansville  


 


May 7-13, 2017 Drinking Water Week 


 


May 15, 2017 Regular Meeting - First Regular Meeting after the Common 


Council Reorganization Meeting - Elect Committee Chair and Vice 


Chair - Elect Committee Liaison and Alternate Liaison - Establish 


Meeting Time and Monthly Meeting Date  


 


June 6, 2017 WPPI Energy orientation 


 


June 7-9, 2017  American Water Works Association (AWWA) National 


Conference in Chicago, IL 


 


June 12-16, 2017 American Public Power Association (APPA) National Conference 


in Phoenix, AZ 


 


June 19, 2017 Regular Meeting - Approve and recommend the Wastewater 


Compliance Maintenance Annual Report (CMAR) and Resolution 


to the Common Council - Tour Well No. 4  


 


June 27, 2017 Common Council Meeting - Approve the CMAR 


 


June 28-30, 2017  Municipal Electric Utilities of Wisconsin (MEUW) Annual 


Conference in Madison 


 


July 17, 2017 Regular Meeting - Approve the Stoughton Utilities RoundUp 


Donation - Tour Stoughton Utilities Building  


 


August 14, 2017 Regular Meeting - Approve Declaration(s) of Official Intent - Tour 


the Wastewater Treatment Facility   


 


August 17, 2017 Wisconsin Rural Water Exposition in Plover 


 







September 13-15, 2017 Wisconsin Waterworks Association (AWWA) Annual Conference 


in Wisconsin Dells 


 


September 13-15, 2017 WPPI Energy (WPPI) Annual Conference in Madison 


 


September 18, 2017 Regular Meeting - Approve the Stoughton Utilities 2018 Budget 


including the maintenance of market rates, and Stoughton Utilities 


Five Year (2018-2022) Capital Projects Program and recommend it 


to the Stoughton Common Council   


 


September 28, 2017 Stoughton Utilities Public Power Celebration  


 


October 5, 2017 Common Council Budget Workshop 


 


October 11-13, 2017 Wisconsin Wastewater Operators Association Annual Conference 


in Wisconsin Dells 


 


cc:  Brian R. Hoops 


       Stoughton Utilities Assistant Director  








  


 


 


 Stoughton Utilities Activities Report 
 September 2016 


Administration 


Robert P. Kardasz, P.E. 
Utilities Director  


A significant number of customer-driven projects and weather-related issues were the focus of the Electric 
System and Metering Divisions during the month.  The Water Division concentrated on valve and other 
infrastructure replacement projects.  The Utilities Planning Division coordinated these and future potential 
customer projects.  The Wastewater Division concentrated on projects at the wastewater treatment facility 
in preparation for the seasonal changes.  The Technical Operations Division continued to work with 
customers to fulfill their financial obligations.     
 
During the month of September, The Utilities Director participated in two Common Council meetings, a 
Stoughton Utilities Committee meeting, the WPPI Energy Annual Meeting, a Water Municipal 
Environmental Group (MEG) meeting, a Wastewater MEG meeting, two Kettle Park West coordination 
meetings, three West Electric Substation meetings with the American Transmission Company and our 
consulting engineering team, a water construction strategy meeting, a 2017 Budget and CIP coordination 
meeting, an internal supervisors meeting.  The Director also provided tours of the wastewater treatment 
facility and production well No. 6, participated in our Public Power 125-year celebration with other Stoughton 
City Departments, and addressed numerous customer inquiries.   
 


 


Finance 


Kim M. Jennings, CPA  
Utilities Finance and Administrative Manager  


Accomplishments: 
 


 MEUW Accounting and Customer Service Seminar – September 13 


 WPPI Annual Meeting – September 15 


 2017 Proposed Budget – Presented to Utilities Committee – September 19 


 Interviews for Customer Service Technician – September 22 


 Public Power Carnival – September 29 


 A/P, A/R, CCER, payroll and treasury management approvals 


 Investment sales/purchases and income tracking.   


 Monthly account reconciliation, work order closings, reporting and billing statistics for August 2016 
 
In Progress: 
 


 Preparing for budget presentations to Committee of the Whole, City Council 


 Response to Public Service Commission data request for electric rate application 


 Monthly account reconciliation and reporting for September 2016 
 
 


 







Technical Operations Division 


Brian R. Hoops 
Assistant Utilities Director 


Customer Payments:  Staff processed 8,927 payments totaling $1.91 million, including 1,807 checks, 


1,992 lockbox payments, 986 credit cards, 1,246 online E-Pay payments, 1,948 automated bank 


withdrawals, 731 direct bank payments, and over $22,800 in cash. 


Delinquent Collections:  As of September 1, there were 1,809 active accounts carrying delinquent 


balances totaling just under $279,746, and 133 final-billed accounts carrying delinquent balances totaling 


over $24,100.  Of the total amount delinquent, $53,000 was 30 or more days past due.   


o Throughout the month of September, we mailed out 10-day notices of pending disconnection to 870 


customers.   


o On September 23, we delivered automated phone calls to 430 customers providing a 48-hour notice of 


pending service disconnection. 


o On September 24, we delivered automated phone calls to 242 customers providing a 24-hour final 


notice of pending service disconnection.   


o On September 25, we disconnected electric service to 19 customers that remained severely delinquent.  


Two remain disconnected. 


We ended the month of September with $61,300 remaining 30 or more days past-due.  For comparison, 


30+ day delinquencies are 12% higher than this time last year ($53,600). 


Energy Assistance:  During the month of September, crisis assistance payments for 11 customers totaling 


$2,069 were received from the State of Wisconsin Public Benefits Program and applied to customer 


accounts to assist low-income customers with their home cooling and crisis expenses.   


The 2016-17 winter heating season began September 1, and EA has begun to accept assistance 


applications from customers.  All eligible customers must reapply for the current heating season, even if 


they have received assistance in the past.  These payments are funded through a mandatory charge on 


every customer’s electric statement. 


GIS Updates:  Lou continued to use the GPS data collected by our seasonal summer employees to update 


our GIS maps, and align the mapped infrastructure with the actual coordinates.  We will be bringing one of 


the seasonal employees back in October and November for two days a week to complete the GPS collection 


of our system 


Lou began to review our GIS SQL database for opportunities to standardize our data.  This effort will prove 


beneficial in the future as we continue to expand our map and reporting offerings to staff. 


We received the finalized as-built data for water and wastewater infrastructure from the KPW developer, 


and imported it into our system for staff and locator access.  Electric data will follow later this autumn once 


installation is complete. 


Information Technology:  Planning for the electric SCADA replacement project continued.  We received 


two responses to our RFP – OSI and Survalent – and Brian met with Tom Labakken to review the proposals 


and submit a list of follow-up questions.  Vendor selection will occur in early October.  


Our virtualized water and wastewater SCADA systems, as well as the associated remote viewing 


workstations, were deployed in late September.  The largest benefit to virtualization is that our SCADA 


systems are no longer tied to physical hardware, thus simplifying business continuation and disaster 


recovery planning. 


Required IT/IS documentation relating to cyber security awareness and policies, physical security, and 


periodic cyber security assessments was submitted to APPA as part of our RP3 application.  These areas 







of the application have been expanded as part of this year’s application process due to the recent interests 


in cyber security planning and awareness.  SU was well prepared, with numerous documented policies 


updated in place due to our annual PCI DSS compliance efforts.  


New or replacement mobile devices were deployed to two employees in September.  By utilizing our 


established Mobile Device Management (MDM) system, this process has become very streamlined and 


efficient.  We have also established a standardized scheduled replacement plan for existing mobile devices.  


Public Power Week:  SU collaborated with the City to hold a Public Power Week / Municipal Services 


Carnival.  This year was our largest even ever, with over 500 community members participating.   


2016 marks Stoughton’s 125th anniversary as a Public Power Community, and Stoughton Utilities’ 130th 


year of putting the people of Stoughton first as we strive to provide reliable and affordable utility service to 


our customers.  Public Power Week and our annual celebratory event give the utility and its employees the 


opportunity to celebrate the advantages of our locally owned and non-profit electric utility with our 


customers. 


Brian, Carol, Erin, and Shannon participated in our annual Public Power Week event.  Special thanks go 


out to Erin and Shannon for their extensive planning and event setup! 


RP3 Application:  Our 2016 application for the APPA Reliable Public Power Provider (RP3) award was 


submitted in September.  This triennial award recognizes utilities that demonstrate high proficiency in 


reliability, safety, work force development, and system improvement.   


This very lengthy application process (26 blank pages of questions, plus several-dozen attachment 


submittals) began at the beginning of the summer.  Erin coordinated the application process for the utility, 


and ensured all questions were answered, all supporting documentation attached, and all details provided. 


SU was last awarded Diamond status -- the highest RP3 designation – in 2013, and we are striving for the 


same result in 2016. 


Staffing Update:  Customer Service Technician Rebecca Jacobson tendered her resignation due to 


moving out of state.  We all wish her the best in sunny North Carolina.  Interviews were held for the vacancy, 


and an accepted offer was extended to Brandi Yungen.  Brandi will begin her career at SU on October 17. 


Training and meetings:  Brian attended the 2016 WPPI Annual Conference, and also participated in the 


interview selection process for an Apprentice Lineman and a Customer Service Technician, two KPW 


construction progress meetings, a planning meeting with our West Substation engineering contractors, an 


electric SCADA meeting with Sugar Hill Consulting, and a Stoughton Utilities Committee meeting.  Internal 


staff meetings included a SU supervisors meeting, a budget and CIP meeting, and two strategic planning 


meetings regarding water laterals.   


Carol and Shannon attended the 2016 MEUW Accounting & Customer Service Seminar. 


 


Electric, Metering, Planning, and Water Divisions 


Sean O Grady 
Utilities Operations Superintendent 


2017 Capital Improvement Projects:  We started our preliminary design review and planning with our 
consultant for our sanitary sewer and water main improvement projects scheduled for next year.   


Corn Dryer:  A second metering point was installed to feed a new corn dryer on Danks Road for an area 
farmer. 







Hydrant Repairs:  Staff is working to repair hydrant damage/wear that was discovered and documented 
during our spring flushing program.  Repairs consist of leaking barrels, lubrication issues, wet barrels that 
require draining before winter, missing hydrant flags, and painting. 


Nordic Ridge Subdivision:  We were able to get all the primary electric infrastructure installed and heated 
up to serve the new homes.  The sanitary sewer lift station was also hooked up this month.  Street lighting 
is expected to be installed next month. 


Service Lateral Leaks:  We had two lead service water lateral leaks this month.  One leak occurred on 
Maple Ct. (second one on this street this summer) and the other on West South Street. 


Stebbinsville Road:  A new underground primary line extension and service was installed to a new home.  


Stoughton Hospital:  We discovered two valves that were covered with concrete by contractors working 
for Stoughton Hospital.  One valve was a main line valve and the other valve operates a fire hydrant located 
in a landscaped area on hospital property.   


Van Buren Street Apartments:  Staff installed new underground primary cable and transformer to serve 
the new apartment complex. 


Walmart Site:  Staff has been working with MJ Electric to complete the primary cable terminations for the 
loop through the KPW property.  The electric service feeding Walmart has been heated up.  MJ Electric 
should be back on site next month to install the street lighting on Jackson St. and close out the project. 


Water Curb-Stop Repairs:  Staff has been working diligently to locate, repair and exercise curb boxes 
serving condominiums and apartment buildings.   


Water Main Break:  We had two water main breaks this month within 24 hours of each other.  One break 
was close to a connection Forrest Landscape recently tied into for a new water main connection, and the 
second one was a block away.  Forrest Landscape repaired both water main breaks. 


West Substation:  We filed an application with ATC for a connection to their transmission system to feed 
our future west substation.  ATC has preliminarily approved the application and is expected to execute the 
interconnection agreement next month.  Our next step will be to file our Certificate of Authority with the 
PSC. 


Wilson Street Water Main Crossing Upgrades:  All four water main crossings were installed, safe 
samples were received, and pressure tests were completed.  This work completes our 2016 sanitary and 
water main reconstruction projects.   


 


Wastewater Division 


Brian G. Erickson 
Stoughton Utilities Wastewater System Supervisor 


2016 Sewer projects:  We continue to work on the sewer replacement projects and new developments 
coming into our system, including televising the new sewers and inspection of manholes. 


Capacity, Management, Operation & Maintenance (CMOM) Program:  I continue to work on finalizing 
this program.  The program is in place and I am working on a few modifications. 


Lab Info:  We passed both of our WET tests that were required from as a result of our earlier failed test.  
We will continue to work with industries to ensure that they do not discharge materials that are toxic to the 
environment. 


Miscellaneous Plant projects:  Final and Primary Clarifier maintenance continues.  Staff took down the 
digester heat exchanger for annual cleaning and maintenance.  The waste gas burner has failed, and we 
have parts on order for repairs.        


Nordic Ridge Lift Station:  The new lift station building was installed on site.  This building houses the 
equipment that will service the new development.   







Permit:  As a follow up from last month’s report, Phil Linnerud is working on analytical testing that is required 
for our new permit requirements.    


SCADA:  Brian Hoops installed new SCADA computers that will operate slightly differently than in the past.  


Sewer System Maintenance: Staff continues to work in the sanitary sewer system televising and cleaning 
of the collection system.   


Training:  John Glick attended a weeklong wastewater class to prepare him for upcoming exams in 
November.  John and Phil Zweep will continue to attend class through November. 


Treatment:  The plants effluent continues to be well below our limits, with BOD and SS in single digits.  We 
are also seeing the fecal coliform data well below our limits, and at levels that we have not seen in the past.  
We are also seeing less sludge production, better settling in tanks and much better digestion performance 
as well.  Working with our local industries to address their discharge has a lot to do with the plant 
performance.   


The wastewater treatment facility processed an average flow of 1.041 million gallons per day with a monthly 
total of 31.180 million gallons. 


 


Energy Services Section of the Planning Division 


Cory Neeley 
Stoughton Utilities and WPPI Energy Services Representative (ESR) 


 Stoughton Trailers has reached out about its intentions of developing a sustainability team, of which I 
would be a part.  We are currently working with them on projects in the other member communities, 
and have been talking about the possibility of a new administrative building in Stoughton.  I have 
referred them to the New Construction design assistance program that will help them achieve as 
efficient of a building as they want.  


 We will be meeting early next month with the School District Energy Team.  I hope to have word on 
the LED Tunable Lighting grant from APPA next week. 


 Ortega is installing some LED Lights in their facility as a test to see how they work.  They are using 
the existing ballasts and replacing the existing T8 lighting with LED tube lights. 


 We have a variety of commercial facilities looking into LED tube lighting retrofits.  The price has come 
down, and with incentives ranging between $3 -$4 per lamp, these prices are near the point where we 
should be retrofitting many of our city buildings. 


 Our WCTC dollars are dwindling and we will likely not be purchasing many holiday lights this year.  
We did see less participation in that program last year, but we can expect that as customers adopt the 
LED technology, this program will fade. 


 Our local Asleson’s True Value no longer accepts CFL or other fluorescent light bulbs for recycling.  
We had previously helped to pay for this service, and we should now think about how community 
members can recycle CFL lighting in the future. 


 We currently still have our Economic Development funds available, and I am open to ideas of ways to 
spend this.  I had proposed bringing in the MadRep Folks to do an Economic Development 101 class, 
which would cost $1000, and would benefit the community economic development team.  


 We celebrated the annual Public Power Week celebration by partnering with the City on the Fall 
Municipal Services Festival. This was a great event and we had over 500 people attend, which was 
an increase over last year’s attendance.   


 Our current Community Relations Fund Balances are as follows: (note: VPP funds have been spoken 
for) 


  







 


 


 


 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


  


Transaction Description 


High School 
Scholarship 


Community 
Contributions 


Economic 
Development 


Value of PP WCTC Funds 


$1,000  $1,500  $1,000  $1,500  $25,446  


Amount Balance Amount Balance Amount Balance Amount Balance Amount Balance 


2/4/2016 Memorial Park   1000.00 1500.00 0.00   1000.00   1500.00   25446.00 


3/11/2016 
School Giveaways- 
LEDs   1000.00   0.00   1000.00   1500.00 342.00 25104.00 


3/15/2016 Chamber Bag Inserts   1000.00   0.00 118.00 882.00   1500.00   25104.00 


4/26/2016 Lamp Recycling   1000.00   0.00   882.00   1500.00 218.95 24885.05 


4/26/2016 Street Lights   1000.00   0.00   882.00   1500.00 11946.00 12939.05 


5/5/2016 Tree Power   1000.00   0.00   882.00   1500.00 35.00 12904.05 


5/26/2016 Tree Power   1000.00   0.00   882.00   1500.00 105.00 12799.05 


5/26/2016 AC Tune Up   1000.00   0.00   882.00   1500.00 175.00 12624.05 


6/6/2016 NTC   1000.00   0.00   882.00   1500.00 2916.00 9705.05 


6/13/2016 AC Tune Up   1000.00   0.00   882.00   1500.00 735.00 8973.05 


7/25/2016 Bill Inserts   1000.00   0.00   882.00   1500.00 1120.00 7853.05 


7/25/2016 AC Tune Up   1000.00   0.00   882.00   1500.00 665.00 7188.05 


7/25/2016 Tree Power   1000.00   0.00   882.00   1500.00 175.00 7013.05 


  AC Tune Up   1000.00   0.00   882.00   1500.00 525.00 6488.05 


  Tree Power   1000.00   0.00   882.00   1500.00 50.00 6438.05 


9/20/2016 Jesse Mowry 1000.00 0.00   0.00   882.00   1500.00   6438.05 


9/20/2016 Tree Power   0.00   0.00   882.00   1500.00 124.25 6313.83 


9/20/2016 Led Night Lights   0.00   0.00   882.00   1500.00 705.00 5608.83 


9/20/2016 AC Tune Up   0.00   0.00   882.00   1500.00 175.00 5433.83 


      Total 1000.00 0.00 1500.00 0.00 118.00 882.00 0.00 1500.00 20012.17 5433.83 







 


Safety Services Section of the Planning Division 


Andrew Paulson 
Stoughton Utilities and Municipal Electric Utilities of Wisconsin Regional Safety Coordinator 


ACCOMPLISHMENTS 


1. Training 


a. New Employee Training 


b. Lockout/Tagout Authorized 


2. Audits/Inspections 


a. Utility Walkthrough – General Inspection 


b. WWTP Walkthrough – General Inspection 


c. Wells and Water Towers – Documented Inspection 


d. Field Visit – Linemen – Replacing a Pole 


e. Fire Extinguishers 


f. Eye Wash/Showers at Utility, WWTP, and Wells 


g. Discussed Hoist and Ladder Inspections with Employees 


h. MEUW Safety Manager Visited Stoughton for Meet and Greet and Reviewed Files and Folders 


3. Compliance/Risk Management 


a. Worked on LOTO SOG’s 


b. Reviewed SDS’s 


c. Confined Space Permits 


d. LOTO SOPs 


GOALS AND OBJECTIVES 


1. Training 


a. Confined Space 


b. Fire Extinguisher 


c. Safety Manual Review 


2. Audits/Inspections 


a. Field Inspections 


b. Utility Walkthrough 


c. WWTP Walkthrough 


d. Wells 


e. Water Towers 


f. Pre-Inspection Checklists 


3. Compliance/Risk Management 


a. Update HAZCOM Written Program with New GHS Standards – On Hold – Waiting for Direction 
from MEUW 


b. Review Confined Space Written Program 


c. Hazardous Energy Control Procedures 







d. Update SDS’s 


e. Update Training Records 


 


RSC was at Stoughton Utilities on September 6th, 13th, and 20th. 


 


Please visit us on our website at www.stoughtonutilities.com to view current events, follow project schedules, 
view Utilities Committee meeting notices, packets and minutes, review our energy conservation programs, or 
to learn more about your Stoughton Utilities electric, water, and wastewater services.  You can also view your 
current and past billing statements, update your payment and billing preferences, enroll in optional account 
programs, and make an online payment using My Account online. 



http://www.stoughtonutilities.com/






 
600 South Fourth Street 


P.O. Box 383 
Stoughton, WI  53589-0383 


Serving Electric, Water & Wastewater Since 1886 


 


Date:  October 11, 2016 


 


To:  Stoughton Utilities Committee 


 


From:  Brian R. Hoops  


Stoughton Utilities Assistant Director 


 


Subject: Recommended Actions At The October 17, 2016 Stoughton Utilities 


Committee Meeting. 


 


AGENDA: 


 


CONSENT AGENDA: 


 


a) Stoughton Utilities Payments Due List Report.  (Review, discuss and approve 


the Stoughton Utilities Payments Due List Report via the consent agenda 


approval.) 


b) Draft Minutes of the September 19, 2016 Regular Stoughton Utilities Committee 


Meeting. (Review, discuss and approve the Draft Minutes of the September 


19, 2016 Regular Stoughton Utilities Committee Meeting via the consent 


agenda approval.) 


c) Stoughton Utilities August 2016 Financial Summary.  (Review, discuss and 


accept the Stoughton Utilities August 2016 Financial Summary via the 


consent agenda approval.) 


d) Stoughton Utilities August 2016 Statistical Information.  (Review, discuss and 


accept the August 2016 Stoughton Utilities Statistical Information via the 


consent agenda approval.) 


e) Stoughton Utilities Communications.  (Review, discuss and accept the 


Stoughton Utilities Communications via the consent agenda approval.) 


f) Stoughton Utilities Committee Annual Calendar.  (Review, discuss and accept 


the Stoughton Utilities Committee Annual Calendar via the consent agenda 


approval.) 


g) Stoughton Utilities September 2016 Activities Report.  (Review, discuss and 


accept the Stoughton Utilities September 2016 Activities Report via the 


consent agenda approval.) 


 







BUSINESS: 


 


1. Status of the Stoughton Utilities Committee Recommendation(s) to the 


Stoughton Common Council.  (Discussion)  (Review and discuss the 


Stoughton Utilities Committee recommendations.) 
 


2. Agreement For Disposition Of Available Borrow At The Stoughton 


Utilities West Electric Substation Property.  (Action)  (Review, discuss, 


approve and recommend the approval of the agreement extension to 


the Stoughton Common Council on October 25, 2016.) 
 


3. New Stoughton Utilities Customer Service Technician.  (Discussion)  


(Review and discuss the new Stoughton Utilities Customer Service 


Technician.) 
 


4. WPPI Energy Orientation.  (Discussion)  (Review, discuss and consider 


participating in the November 3, 2016 WPPI Energy Orientation.) 
 


5. Stoughton Utilities Committee Future Agenda Item(s).  (Discussion)  


(Review and discuss the Stoughton Utilities future agenda items.) 
 


6. Tour Of The Stoughton Utilities North Electric Substation.  (Discussion)  


(Review, discuss and consider participating in the tour of the North 


Electric Substation.) 
 


Encl. 


   


cc: Robert P. Kardasz, P.E. 


 Stoughton Utilities Director 







